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« MapkéTtuHr[1] (o1 aHrn.
marketing — npoaaxa, ToOproend
Ha pblHKE) — npouecc
BbiAB/IEHUSA, NpeayragbiBaHNS
noTpebHoCTeEN KJIMEHTOB,
OpraHun3aLmnn COOTBETCTBYHOLLEWN
OXWAQHUSM peKJiaMbl U
Npon3BOACTBA C LIeNbio
NOBbIWLEHNS KOJINYECTBA Npoaax
M MaKCUMM3aumm npubbinun.



NpOM3BOACTBO M NPOAaXa TOBAPOB AOJIXKHb
COOTBETCTBOBATb MOTPEOHOCTAM NMOKynaTenewn,
DbIHOYHOWM CUTYaALUN N BO3MOXHOCTAM KOMMNAHUN;

NoJIHOE YA0BJ/IETBOPEHNE NOTPEOHOCTEMN
NoKynaTesieNn U COOTBETCTBME COBPEMEHHOMY
TEXHUYECKOMY U XY[A0XXECTBEHHOMY YPOBHIO;

NPUCYTCTBME HA PbIHKE Ha MOMEHT Hanbonee
SO PEKTUBHO BO3MOXHOW Npoaa)Kv npoayKLnun;

NOCTOSIHHOE 06HOBJ/1IEHME BbiMyCKaeMou Uimn
peannsyeMoun npoaykuuu;

eAVNHCTBO CTpaTernm u TakTuku ans 6bicTporo
pearnpoBaHns Ha N3MEHALWMNCA Cripoc.



« — caenaTb
YCUINS Mo CObITY HEHYXHbIMU. Ero
Lenb — TaK XOpOoLUO NO3HaTb U
NOHATb KJINEHTa, YTO ToBap WUIun
ycnyra éyayT TO4YHO NoaxXoAuTb
nocneaHemMy u npojaBaTtb ceb
camm»,

[TuTtep Hpykep —

OOWH 13 BeayLMX TEOPETMKOB Mo npobrnemam
ynpaBneHus



THEIICTER




« Hy>Xpa — 4yBCTBO HexBaTKu yero-nmbo.
Hy>xabl ntoagen MHOroo6pasHbl U CTIOXHbI,
OJHAKO B LE/I0OM UX KOJINYECTBO KOHEYHO,
B OT/iInume oT noTpebHocTen. TyT u
OCHOBHble (PU3nNoN0rnvYeckKkme Hyxzabl B
nuwe, oaexae, Tensae n 6e30nacHoCcTu; u
coumanbHble HYXAbl B YXOBHOW 6/1M30CTH,
BANAHUN U NPUBA3AHHOCTU; NINYHbIE
HY>XAbl B 3HAHUSAX N CaMOBbIpa>XeHnW.
BONLLWIMHCTBO 3TUX HYXA onpenendrTcs
MCXOAHbIMW COCTaBASAOLWMMN NPUPOAbI
yenoBeka. Ecnun HyXaa He yaoBJIETBOPEH],
4yeslioBeK YYBCTBYET cebs
HeyA0BMETBOPEHHbLIM U CTPEMUTCHA NnbO
HaNTN 06BbEKT, CNOCOOHbIN YAOBNETBOPUTD
HY>XAY, N0 NonbITaTbCs 3arNywnTb eé.
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« [1OTpebHOCTb — HY>XAQ, NMPUHSBLUAS
crneumdnyeckyto @opmMy B COOTBETCTBUMN C
KYJIbTYPHbIM YPOBHEM U JINYHOCTbIO
MHANBUAA.

« Hanpumep, NOXUJIOMY YenoBeKY
NoTpebHOCTb B 06LLEHNN MOXKET
BO3MECTUTb TeNneBun3op, A1 MOOAEXUN —
anckorteka. [oTpebHOCTM Bblpa)katoTcs B
o06beKTax, CocoObHbIX YAOBNETBOPUTb
HY>XAYy TeM CcrnocobomM, KOTOPbIN NMPUCYLL
KYJIbTYPHOMY YKNaAy KOHKPEeTHOro
obLwecTea Uan counasibHOW rpynnel.



« [lOTpebHOCTU Ntoaen
npakTnyeckn 6esrpaHnyHbl, HO
yesioBek npunobpeTtaeT TOJSIbKO Te

TOBapbl, KOTOPpble AOCTABMISAIOT
emMy Hanbonbluee

yAOBNETBOPEHME NPWU
MUHUMaAJIbHbIX CTOMMOCTHbIX,

BPEMEHHbIX, MHPOPMALIMOHHbIX
N3aepxxKax.
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MapKkeTUHI nMeeT MeCTO B TeX
cnyJyasax, korga nogaun pewaroT
YyAOBIETBOPUTbL CBOKO HYXAY
N 3anpocChbl C MOMOLLbIO
oObmeHa.



— OCHOBHOE MOHATUE MAPKETUHIa Kak Hay4HOW
avcumninuHbl. Ons ero coBepLueHns Heobxoammo
coornoaeHne NAT YCroBUMN:

1.CTOPOH OOIMKHO ObITb KAk MUHUMYM [BE.
2.Kaxgasa ctopoHa gofmkHa pacnonaratb YemM-To, YTo
MOrno Obl NpeacTaBnATb LEHHOCTL ANsl APYron CTOPOHbI.
3.Kaxxgas ctopoHa gormkHa ObiTb CNOCOOHA OCYLLECTBNATL
KOMMYHMKaLUIO U OCTaBKy CBOEro ToBapa.
4.Kaxxgas cTopoHa gosmkHa bbiTb coBepLUEHHO CBOOOAHOM
B MPUHATUN UITN OTKNOHEHNN NPEeasIoXeHUA Opyrou
CTOPOHHI.
5.Kaxxgasi ctopoHa gormkHa ObITb YBEpPEHa B
LenecoodbpasHOCTU UMK XKernaTernbHOCTU UMETb OENO C
OpYyron CTOPOHOMN.



OCHOBHOU eOunHNUEN
N3MEpPEHNSA B cPepe
MapKeTuHra
ABNAETCH



— KOMMeEpPYECKNN OOMEH
LIEHHOCTSAMW MeXay ABYMS
CTOPOHaMMW.

Hanpumep, nokynaTernb oTaaeT npoaaBLy KaKyto-
TO CYMMY U MOSIy4Ya€eT HY>XHbIX eMy TOBap. JTO
Krnaccuyeckasi geHexxHas caenka. Npu baptepHomn
caerke npoucxoout obMeH BellaMn —
NoACOSTHEYHUK OOMEHMBAKOT Ha MeTann, unu
ycryramy — HOPUCT COCTaBIISET 3aBeLlaHne
Bpayy, B 0OMeH Ha MeguLIMHCKOoe
OCBUOETENLCTBOBAHME.



«cagenka» mmp



(oT aHrn. marketing —
TOproeng, cobIT 1 market — pbIHOK) — pa3HOpoaHasd
OeATeNnbHOCTb B cdpepe pblHKa TOBAPOB, YCIYT, LEHHbIX
bymar, ocyllecTBrigemMasi B Lensax npoaBmxeHusa cobita
TOBapPOB, Pa3BUTUA U YCKOPEHUA PbIHOYHOIO OOMeEHa,
onTUManbHOro yaoBreTBOpPEHNS NOTPEOHOCTEN YHaCTHNKOB
PbIHKA; NpM3BaH NPUCNocobunTb NPOU3BOACTBO K
TpeboBaHNAM PbIHKA; BKIMOYAET:
pa3paboTKy ToBapa (onpeneneHne snaa U yCtaHOBIEHNE
XapaKTepUCTUK NpogaBaemMoro Tosapa)
aHanus pbiHKa (pa3genexHve, BolaeneHme, cermeHTaumsa u
NO3NLMOHNPOBAHME PbIHKOB)
LIEHOBYIO CTpaTernto n rnosinTuky

peknamy;



pPasnM4arT MapPKETUHT:
(paccymMTaHHbIM Ha HECKOJSTBKO
CErMEHTOB PblHKa)
(NpeogoneBaoLwnn oTpuLaTerbHbIN
cnpoc)
(cocpenoTOYEHHbIN Ha OTAENMbHbIX
PbIHKaX)
(MpMMEHSIEMBIN K TOBapaM MacCOBOro
noTpebneHns)
(orpaHnyMBarOLL N
nppaumoHarsbHbIN Crpoc)
(OCHOBaHHbIN HA U3YYEHUN BHYTPEHHUX U
BHELLUHNX BO3MOXXHOCTSAX (ppMbl)
(OpMEeHTNPOBAaHHLIN Ha onpedeneHHbI CErMEHT
PbIHKa)
(ycTaHaBnuBawLwWMK LEHY ToBapa).



(aHrn. internet
marketing) — 310 npakTuka
MCMNonb30BaHNA BCEX aCNeEKTOB
TPagULUMOHHOIO MapKeTUHra B
MHTepHeTe, 3aTparnBatoLlas OCHOBHbIE
dNIeMeHTbl MapKeETUHI-MUKca: LeHa,
NPOAYKT, MECTO NpoAax W
npoasuxeHne. OcHoBHasa Lenb —
nonyvyeHmne MakcumarnbHoOro agpdekra
OT NOTeHUMansLHoOu ayantTopumn camnTa.



He cnenyet nytatb ¢ CeTeBown
noaxon B MapKeTUHre.






YpoBeHb 4OX0O0B 3aBUCUT OT
CYMMaPHOIro ypoBH4A npogax
ONCTPUNObIOTOPA U
HUXenexawmnx BeETBEMN.
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00X04 KaXXOoro ydacTHUKa CEeTU
COCTOMUT N3 KOMUCCUOHHBIX 3a
peannsauymnto npoayKkumum m
OOMNONMHUTENbHbIX
BO3HarpaxaeHum (boHycoB),
3aBUCSLLMX OT OObEMaA NMpoaax,
COBEPLUEHHBLIX NPUBNEYEHHBIMU
UMW CObITOBbIMW areHTammu



CeTeBOU MaPKETUHT MOXET
paccMaTpuBaTbCs Kak doopma
BHeMarasvHHoOM pO3HUYHOU TOProBIN,
0CO0ObIN BUA NPsIMbIX (NepCoHarnbHbIX)
npoaax, npm KOTOPon CObITOBLIE
areHTbl (AUCTPUOLIOTOPLI) PUPMbI-
npon3BoanTENa CaMOCTOATENLHO
yCTaHaBNMBaloT, B NepBYI0 ovepenb Ha
OCHOBE JNNYHbIX CBA3EN, NpaMble
KOHTaKTbl C NOTEHUMANbHbLIMW

NOKYyNaTeridAMHN.



co3gaeTcd MHOroypoBHeBas
CEeTb NMoKynaTteneun-npogaBLOB
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MHOroypoBHEBLIN CETEBOW
MapPKETUHI NCMNOMb3YEeTCA TaKUMW
M3BECTHbIMN PUpMaMU, Kak Zepter
International, Vitamax, Oriflame,
Avon Products, Neways, Faberlic,
Amway, Mary Kay, Primerica
(paHee — A.L. Williams), Shaklee,
Kirby, kopnopaumnsa «Cnboupckoe
300pP0BLEY.
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PaboTa B ceTeBON KOMMaHUU
MOXET ObITb NpUBEKaTerNnbHON AN
TEX, KTO HY>XOAEeTCH B
OOMONHUTENBbHOM 3apaboTKe U
pacronaraet cBoOOOHbIM
BpeMeHeM, NMbo anga Tex, y Koro
eCTb BO3MOXXHOCTb paboTaTtb NnLLb
Nno rmbkomy rpaduky (CTyAeHThl,
Monoable maTtepu v np.).



PaboTa B ceTeBOM MapKeTUHre
ABNAETCA OOHOU U3 PopM
4aCTHOIo
npeanpuHumaTtenscTBa. [ng
HaYNHaLWMX MOXKET ObITb
yaoOHa TeM, YTO ANA OTKPbITUS
«CBOEro bmsHeca» He
TPeObyeTCA KPYNHbIX BIIOXXEHUWN.



C T0o4Kkun 3peHusa cammx MLM-komnaHnn, MOXHO
roBOpuUTb O CrieayrLnx 4OCTOMHCTBAX CeTeBoro
MapKeTuHra[7]:

NpUMeHeHue NpPsMbIX NPoAaX No3BosiseT obecneyUuTb
3KOHOMMIO Ha peKriame U TOproBbIX Nrowaasx;
CObIT, OCHOBaHHbIU Ha AEMOHCTpaLnn
UCKITIOYNTENbHOCTU COOCTBEHHOIro ToBapa, MOXeT
ObITb 3thdhekTnBHEE, YeM CObLIT Yepe3 Mara3uHsbl, B
KOTOPbIX NpeacTaBfeH LWWMPOKUU aCCOPTUMEHT
aHarlorM4yHbIX TOBapoOB;

KOMMaHNA MOXeT BOCNUTATb JNIOANbHbIX KITMEHTOB,
KOTOpbIe NpeanovYnTaloT NOKYNaTb TOSMIbKO Y 3HAKOMbIX
UM nroaemn;

KOMMaHUU CTUMYNUPYIOT NOBbIlLeHNe 00 bEMOB
npopax sHauntTenbHbIMU KOMUCCUOHHbLIMU BbiNflaTamMum
ANCTpUOLIOTOpPaM.
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CeTeBOMN MAPKETUHT NO3BOSIAET
YeroBeKY CaMOCTOATENbHO
BbIOMpPaTb TEMMbI POCTA, rpadouK u
3aHATOCTb, a TakKXKe NMapTHEPOB MO
ousHecy. nctpnodboTop
B3aMOOENCTBYET B CETU HA
NapTHEPCKUX YCIMOBUAX, YTO
NO3BOSISET N3bexaTb OTHOLLEHUIA
NOOYNHEHHOCTMN.






=« DO/IBLUMHCTBO

KOMMAHUU
npoBoAUT ANS
ANCTpnObIOTOPOB
pa3/iInyHblE
TPEHWHIN, B TOM
yncne,
HarnpaB/1EHHbIE
Ha
CTUMYNUpoBaHUe
Pa3BUTUS
NTINYHOCTMU

« YNlyyuieHue JINYHbIX

nokKasarenemum
nPUBOAUT K POCTY
aoxopapa
ANCTpN6GLIOTOPOB.
Ho 3TO TakK e
nPpUBOANT K POCTY
AOXO0A0B BCEW
KoMnaHuu. lNo
3TOMY B CETeBOM
MapKeTUHre obbi4yHO
CKJ1aAblBaeTcs
aTMocdepa
B3aMMOINOMOLLUMN U
napTHepcrTBa.



