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Social Media Marketing
Do It Yourself

Oksana Zavoyko
Marketing manager PROFEO
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Moe Profeo CninbHOTa BakaHcii (3282) Moea:

Mii Npodinb Moi KoHTaKTh Moi F'pynu Moi lanepei Moi Mogi

Moe Profeo *» Miii npodins LllykaTn: | Foaei, opraHisaul AN

OKcaHa 3aBovKo Bnor  [lanepei

2008-07-25 13:32

CowjanbHi Megia - col, Mepexi, Biki, 6nori, GoTOXOCTUHIMM Ta

iHWi pecypcu, Ae KOHTEeHT reHepyoTb CaMi...

NMpodeciiita i rpoMaZicbKa AifNbHICTD Ooceig poboT  MpoMaaceKa AianbHICTE
PROFEO YkpaiHa
KonTakti (233)  Fpynu (70)
2008-02 MapKeTUHT MereaKep
IHTepHeT/ENeKTpOHHa KOMepUiA Hassa rpynu YuacHukis:
PR B YKpaiHi 304
af e MpodeciitHa cninbHOTa NiapHUKIB,
v WO NPawoTh B YKpaiHi
Grey Kyiv
Ma i 299
2007-12 Senior Account Manager ¢ Pewnatiai Kpearng =
Peknama, KpeaTus, HECTaHAaPTHI
2008-02 MapkeTuHr/Peknama/PR Media, CTaHAaPTHI niaxoan Ta
OpUriHanbHI PiLUeHHA
SEQ, SMO, MuTepHeT-busHec 369
2 TIpynna ONTUMU3aTOPOB,
Grey Kyiv VHTEpHET-MapPKETONOroB M BCEX, =
KTO WHTEepecyeTCcs NnoOMCKOBbIMM
2006-09 Customer Marketing Supervisor CHCTEMEMI 1 TPADUKOM
2007-12 MapkeTuHr/Pexknamz/PR

IHTepHeT MapKeTHHI 176
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Social Media Landscape

The 7 P's of Marketing
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The Marketing Planning Process

Vi '
Goa' 1 Mission
Setting I:
=» 2 Corporate Objectives
(i rp j y
/_ > 3 le‘k.ﬁl‘lﬂ Audit @t rovrerarasctsaressrnsarnistnanaee ¢ _\
Analysing the
current 4 SWOT Analysis
situation
repd 5§ Marketing Assumptions :
\_ g pti i )
= » 6 Marketing Objectives & Strategies o
Creating the » 7 Forecasts of Expected Results
marketing strategy
) =i 8 Create Alternative Plans ‘ )
V52 ;] N\
» 9 Marketing Budget :
Allocating marketing
resources and monitoring bt 10 Detailed Action Plan o
! g

MacDonald (1995) suggests that several stages have to be completed in order to arrve at a strategic marketing plan.
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[MTaHHSA 0 — AKMIN NPOAYKT?

[lnTaHHA 1 — xTO Bawa L|A?

[lMTaHHA 2 — 9K BOHA BUMIAAA€ | W0 pobuTb B Mepexi?
[IMTaHHSA 3 — WO BM rOTOBI 11 3aNPONOHYBaTU?
[MMTaHHA 4 — HaBiWoO Le Bawin LIA?




Social Media Landscape
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Coogle Search | I'm Feeling Lucky |
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FRI 0:24 AM ENGLISH 156401

ORDER  MENU  LOCATIONS  TRACKER

CORPORATE INFO? DOMINOSBIZ.COM

BRKLYN LARGE 9
it 30

MINUTES™
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FIND A STORE TRACK PIZZA

Address |

For International locations click her

TIME SAVING TECHNOLOGY THESE PROMOS WAVE BEEN SPECIALLY ENGINEERED FOR EASY ACCESS
v v v
" =1 .F A = = =1
TRACK YOUR PIZZA \ HOT EMAIL OFFERS MOBILE ORDERING
et S Sonmie s e B D ey
Track Now Sign U Start Orderin
L . S e O 2 e a /

Privacy Policy // Terms of Use // Gift Certificates // Mobile // Contact Us

LEGAL STUFF P> Because safety is a priority "You Got 30 Minutes™" is not a guarantee but an estimate. You may get more. © 2008 Domino's IP Holder LLC. All Rights Reserved.
Must ask for offer. Minimum order required for delivery. Participation, delivery charge & prices may vary. Limited time. Deep Dish and specialty pzzas may be extra.
Domino’s® and the modular logos are registered trademarks of Domino’s IP Holder LLC. "Coca-Cola®, "Coca-Cola Zero™, "Diet Coke", "Sprite” the contour bottle
design, the Dynamic Ribbon and the mycokerawards.com logo are ragisterad trademarks of The Coca-Cola Company.
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GREEN PEPPERS

NO MUSH

SUEALL REGSTORED 8195

ENGLISH | ESPARDL

WED 11:13 AM

MENU ~ ORDER  LOCATIONS

TM  You got 30 minutes and you got pizza coming your way. The delivery experts at
Domino's have specifically engineered the Pizza Tracker to keep you up to date on
the status of your order from the moment it's prepared to the second it leaves our
store for delivery. Now, you got tracking where no tracking has ever gone before
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. SHARE.

— mx VOTE.
STARBUCKS IDEA 2%

- Share YourIdea | ViewAllIdeas | IdeasInAction { About This Site

Got a great idea? N

started.

= v

Welcome, Guest

never even thought of. y votes. The ity

sbx_lrad Lawrel is our director of partner
(evmloyee) rasources. She's been with us for six
years and is an expert on recruiting, training and
al ﬂmgs partner Her favorite part of the job?
and other parin Her drink
of ehonoe’) Grande nonfat ehal latte.

3 PRODUCTS
3 EXPERIENCE
& [NVOLVEMENT:

You know better than anyone else what you want from Starbucks. So tell us. What's your
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Idea? Revolutk y or simple—we want to hear it.

Share your ideas, tell us what you think of other people’s ideas and join the discussion. We're here, and we're ready to make ideas happen. Let’s get

S LS see
Post your Starbucks |Idea—from ways Check out other people’s ideas and Tak about ideas with other customers This is the proof. See which of your

.
Sign In we could improve to things we've  vote on the ones you like best. The and our Starbucks Idea Partners and ideas were the most popular and
help make them even better. watch as we take action.
< dacides.
to share, vote
& discuss
These Starbucks partners (employees) are experts—in coffee and food, how we run our stores, our ity ) L and
more—and they're ready to hear what you have to say. Theyll be online to listen to yourideas, ask quesbons tell you th we're doing behind the
scenes and make sure things run smoothly.
Featured Idea Partners:

sbx_mih! Lynn is a project manager associate at
Starbucks. She s one of the people that makes sure
a Starbucksisa S if it's in an arport
or the grocery store. She loves that her job
connects her with partners all over the country. Her
drink of choice? A triple shot Amencano with a
splash of half-and-half.
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PERSON OF THE YEAR
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You control the Inforlmtlon Age.
Welcome to your world.
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