M3amepBaHe aygutopudaTa Ha
MHTepHeT

8 HoemBpun 2008 ropa.
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* IHTepHeT npe3 2008 roanHa

* [loTpedbutennte Ha MHTEPHET B bbnrapus
 MeToabT 3a n3yyaBaHe Ha noTpedbutenuTe

« OOXxBaTbLT Ha NPOy4YBaAHETO
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2008 roanHa e rogmnHaTta Ha IHTepHeT
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daktn ot 2008 roanHa

15 %
noseve
noTpeoduT
enu

CauntoBe
B
HOBM
XaHpoBe

100 %
PBbCT Ha
ooLwms
obem

peknama

HoBa
npodecu
S
B Meaus
nnaHupaH
eTo

N3mepBa
He

Ha
ayanTopu
aTa

NHTepHeT BeYve e nsmepnma,
BUOMMa 1 Npo3padHa Mmegus.
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MHTepHeT noTpebutenute npeacrasnasar
Han-akTUBHaTa 4acT OT ObJIrapckoTO
HacerneHue
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[IpOHMKBAHE Ha UHTEPHET
[lecdouHNUUA 2 + roguHun, “aktTuBHun”

‘IHTepHeT HaceneHue 2,500,000

MoTpeburenu
38%

He
noTpe6urenn
62%
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[Nemorpadckn npodun Ha noTtpedutennTe

MDBXKEe XeHU

non

18-40 roa. AO 17 roA. Haa 41 roa.

Bb3pacT

BUucCclle CpeAHO NO-HUCKO

obpasoBaHue

Codhus 6-Te ronemu rpaaa MOAKM TPAAOBE U CeAd

MEeCTOXUBEEHe
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Bb3pacTt Ha noTpebutenunte

32,5

28,9

cpeaHa Bb3pPacrT.

14,2

28 rognHu

2,7

ao 17 18-24 25-35 36-53 Hapj 54
ron. ron. ron. ron. ron.
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3aeToCT Ha noTpebutenute

PaGoTopaTten

&
N

Ceo6opgHa npod . - 6,6
fipyro
10,9 Yyawm

Keamd .coynuten 25,5

HekBamd .cry¥anten 7.8

C1ypent 14,1

YueHuK 14,3

Pa6oTew

u 60,7 bBespaboTeH 2,2

MeHcuoHep 2,1

fApyro 6,6
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[loxon Ha noTpebutennte — nu4yeH, paboTteLun

28,0
25,9
24,3
| I I

Ao 400 401-800 801-1400 Hap 1401
ne. nB. ne. ne.

cpeneH goxona:

800 neBa
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KpaTbKk noBegeH4YeCcKkn npodun

 CpegHa yecToTa Ha nonsBaHe

* YecToTa Ha Bnu3aHe Ha AeH

 CpegHo BpemMe Ha cecus

 CpegHoO BpemMe Ha AeH

 Hag 90 MMHYTK Ha OeH

5.4 nbTU/cegMmunua

2,5 nbTHN
9,8 MUHYTH
31 MUHYTH

44.1 %
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MeToaoonorusata Ha nsmepBaHe €
METOAO0s0rnsl Ha bpay3bpu
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MeTton 6asupaH Ha CbpBbLPU = Dpay3bpu

3 OCHOBHM CTbIKA B

Data Colection Nodes Market Clicksfream On-Line reporting
MeTogonorusTa: g
1. CbbupaHe Ha gaHHU Blobal Suvey Colector

2. O6paboTka Ha gaHHK

3. Online reporting

Internet Users (browsers) Reporting interface
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OHnanH gemorpadocko nacneaBaHe

23 CNN.com International - Microsoft Internet Explorer

: File Edit View Favorites Tools Help

QbBak + ©

s - SR L F-N o =l 1 &5 >0

(€ Nielsen Online Survey - W'ndows lntemet Explorer S

 Address a http:/fe !& http://survey.acnielsenonline.com/wix/p170601378.aspx

D links €] AUA &)

IN

nielsei

This is just a demo survey from a test site. No action required.

Home Page

Asia

Europe

u.s.

World

World Business

Technology

Science & Space

Entertainment

World Sport

Travel This =
Executive Educatio
Weather

Special Reports

urvey is being conducted by Nielsen Online, a service of The Nielsen Company.
Nielsen Online is a member of the following professional organis. ns: AMRO,
AMSRS, MRS and ESOMAR, and abides by their codes of condu cy statement.
If you have any questions, or require assistance please send il to Nielsen
Online at surveyfeedback@netratings.c

Video IENEEES

v}

mMs (PR E]B &]sw

DEMO HERE:

http://survey.nielsen-netratings.co
m.au/survey/iwi-demo.htmi

U.S. Edition

rered by YAHOO!, search
GORY 5

strength, and 2 a
weekend «'{ W\
pcted path | 3

canes form = -

Most Popular »

| Minister killed

Special Report

| Macedonia "orders tests’
|| Watch

ONTV

Business Traveller
Design 360

Human Technology
Principal Voices
Quest

@ Done

ond abides by ther codes of conduct

has begun with a lesser-known case in which

v M 4

A lvmmim ciimvm illan

cwEBEECE

2 Micr... ~ @& Cidat... &4 Microso...

& 31Int...

Browse/Search

| History of war
crime tribunals |
(2:02) B /

- &2 Micr... ~

A customized branded ‘In Window
Invitation’ (like an ad overlay to solve
problems with pop-up blockers)
appears moments after website
visitors land on any of the pages
inviting them to do a survey

If “Yes'’ is selected, then a survey will
appear immediately in a new
browser window or even as soon as
they leave the website (even out of
focus, so below the current browser
window)

If ‘No’ is selected, then the invitation
disappears (user won'’t be prompted
again)
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[1lpoOyKT 3a aHanu3n 1 goknagu

[MpoaykT

[eHepupaHe Ha

aoknan

[loknagBaHe Ha
pesynraTtu

Tpn OCHOBHW 30HMU:

Nielsen//NetRatings

SiteCensus | Market Intelligence

Ranking Trend Duplication Demographics

Generate Renort
1 Select report period: 2 Including date: 3 Select report type:

From: Rk

Market Intelligence Ranking Report

title
Period: Monthly, 01/02/04 - 19/02/04

Adv demographics

4 Select brand:

_Maﬂ(et Aggregate

:
n

st

B United States of America

3

LOGOUT | [PORTAL][CONTACT SUFFORT | [HELF | [ADMINISTRATION

Y 1 Company Traffic

W don'tcollapse AL

expand view | select all

Generate Report >>»

Rank [lHame [l Publisher
- Market Aggregate

1 Australia NNR

2 taly NNR

3 Japan NNR

4 Aew Zealand NNR

5 South East Asia MNR

B Jnited Kingdom NNR

7 United States of America  NNR

Eus

[EUB Change % EPI [EUBSessions [EIUBMktReach% [IUB Freq

446,195

11,320
509
3,909
2649
1,151
444,904

92,650

5437
430
2018
1,383
7977
92,487

H

add previous add next[]
EIAPD [1ASD

00:45  03:38

0041 01:26

- 0002 0003

- 00:31  01:00

. 00:45  01:28

- 00358 01:22
00:45  03:38

nielsel

Confidential & Proprietary
© 2007 The Nielsen Company

14




Mopayn 3a aybnupaHe Ha aygmTopus

Market Intelligence Duplication Report
Brand Report

Period: Frequency: Monthly , 6/1/05 12:00 AM - 6/30/05 11:59 PM

HIT

add previous add next[E

[ Text Description ]

Rank [ElHame
Market Aggregate B

00000

trademe.co.nz

xtramsn.co.nz
aa.conz
nzherald.co.nz
stuff.conz
xtra.conz

d

co.nz

tvnz.co.nz

0

[ Publisher

B Trade Me Ltd

B XtrabMSN

B Mew Zealand Automobile Association Inc
H APN Holdings NZ Ltd

i Fairfax New Zealand Limited

H HtradsSh

1
1,000,000

EuUs  [EUB Mkt Reach %

8,607,948
2,165,955

2,265,512
2,165,955
1,086,818
921,146
825,264

014
003

0.04
003
002
0.01
oo

1
3,000,000

5.83
543

876
543
395
398
423

EIUB Freq EIUB Dup

2,165 955

655,523

30,106
201,120
171,323
277,599

I
4,000,000

EIUB Dup %

100.00

17.36
1.36
659
588

1023

1
5,000,000

[EIUB Het EPI

- 840,782,736
2165955 478,643,569
3775944 524536110
2214276 479,053 561
3051653 501,140,581
2915779 497205162
2713621 503931717

EHet UB Mkt Reach % [lNet UBFreq EIAPD [1ASD

0.03

0.06
0.04
0.05
0.0s
0.04

543

743
53
494

5
510

00:24
00189

00:22
00:20
00:21
00:21
00:20

06:45
1318

07:05
12:58
11:33
11:21
120

ltems per page: a

12345678910 fonward 10 > last page »>
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[lemorpadocku moayn

Market Intelligence Demographic Report

Category Report
Period: Frequency: Monthly , 11/1/05 12:00 AM - 11/30/05 11:59 PM

HET

[ add previous add next[]

Gender

[ Text Description ]

Market Aggregate

Automotive

Business & Finance

Male B Female

T
10.000

T
20,000

Respondents

30,000

1
40,000

Market Aggregate Respondents Matched %

Total Survey Results 3,017 100.00
1. Male 14 596 47.06
2. Female 16,367 5277
3. Unknown 54 017
Automotive Respondents Matched %

Total Survey Results 7,850 100.00
1. Male 4116 5243
2. Female 3723 47 .43
3. Unknown 11 014
Business & Finance Respondents Matched %

Total Survey Results 17,728 100.00
1. Male 5,438 47 60
2. Female 9,254 5220
3. Unknown 36 020

Items per page:

1 2 last page =>

nielsei
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BupooBe aoknagu

* Ranking

e Trend

* History

e Duplication

* Demographics

 Advanced Demographics

Campaig
n

* By Publisher

* By Brand

* By Category

e By Category Sites

* By Day

* By Week
* By Month
* By Hour
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MeTpukn / nHoguKaTopu 3a aHanus

 Bpon yHuKanHu 6pay3bpu
 Bpon nmnpecun

e CpegHoO BpemMe Ha umnpecus
 CpegHo BpemMe Ha cecus

* YecToTa Ha nocelyeHue

* % nokputune
* UHpOekc
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Nielsen Online nsamepsa Han-BaXXHUA ~
HaW-rofissM CerMeHT Ha nasapa
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OnucaHme Ha cermeHTa

Han 1
Munnapg,
nMnpecu

n

Hap 250
MapKu
cantoBe

Hag 95 %
oT

NHTEPHET
notpeout
enuTe

[1BeTe
OCHOBHMU
6vnrapck

N MOLLUM

Han-
ronemuTe

Means
rpynu

Oxktomepu 2008 rogmHa
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OnuncaHne Ha cermeHTa meceul, OktomBpu ‘08

* MloTpebutenu Ha aeH (AYD) 930,000
* Bpon nmnpecum 1,230,000,000

* Bpoun cecumn 68,000,000

* O6wo Bpeme (4acose) 1 0,800,000

niC]SC] ) Confidential & Proprietary
........ © 2007 The Nielsen Company

21



M3gaTtenu Ha cbabpXaHue (Megus rpynn)

HeT UH$ .BI
WUHBecTOp
Pe3oH Me ana
Hdapuk Ye6
WkoHoMe ana
ATon Mepana
6TB

AMI

YMI

Dxob6¢.Br

Ye6 lpayHA
CaHoma Bnacbk
Mein.br

ABb Meana

M 24

FonasH MNenmmc
Konop Bwnrapusa
Dxo6 Tavirep |04
Pe: B |02

OKT(

Mec|

74,5

pvBpu 2008 roaun

eyeH obxeaT
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Ton 20 canTa
_g

=]

OkTtomBpu 2008 rogmHa

CpenHogHeBeH 6pon yHUKanHu
Bpaysbpu / noTpebutenmn

O & W & & WO W @ e & 0w W Y o w O & O
F e T ETTE LTSS TS
@0 N Qz Qé 0\& é\\ & S R b& L
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KaTteropuun cantoBe

PasBneyeHune

MopTanm

O 6L HOCTH

WHTepHeT ycnyrun
ABTOMO6MUAN

HoBuHU 1 nHP op Maums
CemelcTBO U Nnaitp cTann
CnopT

He asy>x1Mu UMOTH
TopceHe, AMp eKTOp UM
BusHec u ®UHaHCH
KomnioTpu u EneKTp oHUKa

Typussm

0,4

0,1

30,8

OKTON’LBpI/I 2008 roanHa

Aan nnpecuun
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bnarogaps 3a ntobe3HoToO BM BHUMAHUE!

nielset

*

Confidential & Proprietary
© 2007 The Nielsen Company

25



