'Ypy kak Obl rOBOPUT C HAMM



Kak ncnoptuTb yTpO:

 EcTb 0gnH BONpoOC,
KOTOPbIA MOCTOAHHO
3a4aloT KIMNEHTHI.
Bonpoc, koTopbin
NOPTUT HaM
HaCTPOEHWNE U BKYC
odoncHoro Koge:

e A HACKOJNbKO 3TO
adpheKkTuBHO?!..




[leHbrn Ha BeTep?

* HUKTO Ha caMmoMm
nerie He 3HaeT BCeEN
npaBabl

e John Wanamaker:
"Half the money I
spend on advertising
1s wasted; the trouble

1s I don't know
which half."




XBatuTt?!

o Kaxxgbll 0EeHb TbICAYM
peKNnamMHbIX
obpalleHnn boptoTcs
3a CBO O050
NoTPEOUTENBCKOro
CO3HaHUA.

* [onoBa He
BblAEPXKMBAET U
nepecrtaet obpawaTtb
BHUMaHue

WAL TN, [CI e e



Cekpert

[IpoCTO roBOpPUTb HEQOCTATOYHO.
[Ypy roBOpUT HaM — BbIXOAUTE 3a paMKWU
9TOro Mupal
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Potenza Glll. The same technology used in F1. Bridgestone place it in your car.

BoT mMbI B rpaHnuax pamok... ...d BOT Mbl UX nNepexoanm



BoT Mbl X nepexoanm... A BOT Mbl B rpaHuLjax pamok!
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Business Card

.d BOT Mbl X Nepexogunum

BoT Mbl B rpaHuLax pamox...






Peknama

* Jlerye Bcero genartb
peknamy 3a pamkamu
B HapYyXXKe, npecce.

« Ho paxe B 1B, roe
MHOIO npaBwur, TOXe
ObiBalOT
BO3MOXXHOCTU UX
NepecTynuTb.




(Quiores y Se vayan |&s mary

((:hallenge:

To be clear and forceful to communicate the
Clorox faunching of the new bleach for
colors.

Idea:

. To surprise the quiet audience while they
were watching their favorite TV program
through the image freezing and changing to
black and white, with the effect of the TV

color tracking. The audio asked the audience
whether they want the color to come back
and finally the color appeared with an ad
saying "Clorox for Colors”

7 Results:
A month later of the program execution the
. product run out.

The sales had a 53% increase, the purchase
Ctentim went to 66% and TOM to 22%.

NUESTRA TELE
Do poas vomet e corbor boch o fot e

pots goT
OLOR Httimsinn QLOR 1




quizzz

* B ogHOM 13 npeablayLmx
cllangoB Mbl CpaBHUMA
peanun3auuno naeun 3a

paMKamMu C ... ellle naeen 3a
paMmKamMmm .

ne xe 8 cmaxnesan?!



Good things
come to
those who
wait is an
advertising
slogan used
by Diageo in
television,
cinema, and
print
advertising
campaigns
promoting
Guinness-bra
nd draught
stout in the
United
Kingdom. ...

proposal was
to turn around
the negative
consumer
opinion of the
length of time
required to
correctly pour
a pint of
Guinness from
the tap, usually
quoted as
119.5 seconds,
as well as to
encourage
bartenders to
take the time
to do so.



I Hanocnenok

Untante bonblLle 0 XopoLlen pekname Ha

bestcases.org.ua



