MTV
(UK and Ireland)




*MTV is a 24-hour general entertainment channel

operated by
, available in the and

*The channel was launched as part of

localization strategy in 1997. MTV UK
(previously MTV UK & Ireland and MTV One) was
launched on 1 July 1997. The channel was set up to
provide audiences with local artists and more
relevant music content. Prior to the localization of
MTV in Europe, the region was served by

which was launched on 1 August 1987. Since
February 2011 MTV has been solely an
entertainment channel and relocated to the
entertainment section on Sky, and later Virgin
Media.

*The channel is in over 10 million homes in the UK
and Ireland.



*History

1997-2001

*MTV UK & Ireland was launched on 1 July 1997 as
part of MTV Networks Europe’s regionalization
strategy. MTV launched a UK specific channel to
target existing competition within the market. MTV
UK & Ireland launched with specialized content of
hit shows which included the

, Non- Stop Hits, US Top 20
Styl1551mo The Big Picture, Up 4 It and The L1ck

*1n 1999, MTV Networks Europe announced that it
would expand its channel portfolio within the UK
and lreland. With the launch of Sky's new digital
television platform MTV Networks Europe
launched and




2002-2010

*In 2002, MTV began to air programming from MTV US, similar to
other MTV channels in Europe. MTV began to drop some of its
localized programming in favour of MTV US shows. These shows
included and . Despite targeted
efforts to play certain types of music videos in limited rotation,
MTV greatly reduced its overall rotation of music videos
throughout the first decade of the 2000s. While music videos
dominated the channel in early 2000-2002 the rate of music
rotation declined rapidly. Similar trends are noted on other
European MTV channels and other sister networks in the US.

A currently plays the most music of all MTV channels in
urope.

* In February 2004, MTV began to further regionalize its UK &
Ireland feed to include a separate version for Ireland under the
branding

*0n 1 July 2009 MTV available in the UK and Ireland adopted
MTV's global identity as part of MTV International. 64 MTV
channels now share similar music and entertainment content and
similar on-air and online branding. Part the rebrand saw a 50/50
balance in the number of music based programming and reality
based TV series that air on the channels.

* From 2010, MTV increased its music output which has since been
diluted by reality based television programmes. As part of a
global strategy MTV music content with the launch of

and Friday Night Music, both shows helped to maintain
MTV's audience figures.
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Thanks for your
attention




