SEO STRATEGY

PURINA ONE 2016



SEO 2015/2016

OVERVIEW



SEO 2015/2016

OBJECTIVES
53 QUERIES

TOP IN BRAND QUERIES TOP IN PRODUCT QUERIES

VISIBILITY IN TOP1O BY BRAND QUERIES VISIBILITY IN TOP1O BY PRODUCT QUERIES

SECOND GOAL = TO BE VISIBLE FOR

THOSE WHO IS SEARCHING THIS
PRODUCT

FIST GOAL = TO BE VISIBLE FOR THOSE
WHO IS SEARCHING THIS SITE

KOPM ONA KOWEK MYPUHA CYXOWM KOLWAYMN KOPM

PURINA KOPM A1 KOLLEK 70% TOPI0 KOPM [/1A1 [JOMALLIHWX KOLLEK
KOPM [ KOTAT NMYPUHA KOPM [13 MOXWbIX KOLIEK



SEO 2015/2016

KPI ACHIEVEMENT

SEMANTIC core 2015/2016
A HIGH—FREQUENCY HIGHLY
COMPETITIVE QUERIES

IDEAL

ALL TECHNICAL IMPROVEMENTS IN 12 FIST MONTHS OF /
PROMOTION, CONTINUOUS CHANGES DURING PROMOT,
PERIOD

REAL

/ \/
SOME TECHNICAL IMPROVEMENTS IN 1-2 FIST

MONTHS OF PROMOTION, MINIMAL CHANGES
DURING PROMOTION PERIOD

PERIOD

1 2 4 6 38 12



PLAN/FACT

SEO 2015/2016

i % QUERIES IN ToP10
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SEO 2015/2016

COMPLETED TASKS

TRANSFER 21DC TO .RU DOMAIN

CORRECTING BREAD CRUMBS IN «CATMAG» 7
DELETE DUPLICATE PAGES BY 301 REDIRECTS 5
CREATING HUMAN—FRIENDLY URLS 5
UPDATE ROBOTS.TXT [ SITEMAP.XML 4
PRODUCT PAGES OPTIMIZATION 3
TITLE, DESCRIPTIONS, Hl OPTIMIZATION 2

ADD H| TO PRODUCT AND CONTENT PAGES II




SEO 2015/2016

UNCOMPLETED TASKS&PROBLEMS

UNCOMPLETED RESOLVED TASKS PROBLEMS *

T YIVHUEHME CKOPOCTI SATPYSKV CEPBEPA " OTCYTCTBME TEKCTA HA TTIABHOM CTPAHULIE

COKPALLI,EHVIE/y,EI,AJ'IEHI/IE CSS/JS KOOA OJ1A

YBEIIMYEHWUSA CKOPOCTW OTOBPAXEHWS ~ OTCYTCTBME KUPUANIMYECKOTO HA3BAHWS BPEHIA
KOHTEHTA

—  REDESIGN 404 pAGE

== OBHOBIJIEHVA PASOEJIA NH®OIPAGUK OJIA
BKNIOYEHNA CTATEN

3AKPbITUE NCXOOAWMX CCbIJTOK B NOFOLLOW

* - MPOBJIEMbI, KOTOPbIE HE YOAJIOCb PELUNTb



SEO 2015/2016

CKOPOCTb 3AIrPY3KM CAUTA

0O JAHHBIM CEPBUCA PAGE SPEED INSIGHT

D,ECKTOFIHbIE YCTPOUCTBA MoBWNbHLIE YCTPOUCTBA

n UcnpaebTe 06s13aTeNbHO:
n MUcnpaBbTe 0653aTeNbHO:

. Ypanute Kog JavaScript n CSS, 6n10oKunpyoLLnin oTobpa)keHne BepXHeNn YacTu CTpaHuLbl
Ncnonb3ynTe Kelw 6pay3epa

n WcnpaebTe No BO3MOXHOCTH: He ncnonb3yiTe nepeaspecauuto ¢ LeneBoii CTpaHuLbl

CokpaTuTe BpeMs OTBeTa cepBepa
CokpaTuTe BpeMs OTBeTa cepBepa

Ypanute kog JavaScript u CSS, 6nokupyroLmin oTobpaxxeHne BepxHen 4acTu CTpaHuLbl
Ncnonb3yiTe Kew 6pay3epa

He ncnonb3ymnte nepeagpecayuto C Leneson cTpaHuubl
y peadp H H P H nMcnpaBbTe No BO3MOXXHOCTMU:

OnTUMN3npynTe n3obparkeHus
ONTUMU3NPYINTE N306PaXKeHUSA

Cokpatute CSS
Cokpatute CSS



SEO 2015/2016

TWO-YEAR TRAFFIC

TOTAL SEMANTIC CORE CAPACITY i i
— 13776 UstRs = 1300
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MONTHLY ORGANIC
TRAFFIC PLAN*

* - TPA®VK BE3 YYETA PASOENA PROMO



SEO 2015/2016

BUDGET
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2015/2016 - orcaNiIC SEARCH UsERs (GOOGLE ANALYTICS)
JANTS | FEB15 | MART5 | APR15 | MAY15 | JuN1D | JuL1D5 | Auc 15 | seprT15 | ocT15 | Nov15 | DEC15 | JANT16 | FEB16 | MAR16 | APR16 | MAY 16 | JuNn16 | JuL16
2986 1190 3197 2252 1680 2812 3100 4153 4329 5689 6234 2890 3023 4022 4266 10959 23318 24857 | 16902
'63"5 ]6%66 '2?/'56 '25’/'40 67,38% | 1024 % | 3397 % | 424% | 3142% | 9,58 % '53'64 4,60 % |33,05%| 6,07 % 15@89 12,77 % | 6,60 % '33/'00
17,08p | 42,86p | 15,95p | 22,65p | 30,36p | 18,14p | 16,45p | 12,28p | 11,78p | 8,96p 8,18p | 17,65p | 16,87p | 12,68p | 11,95p | 4,65p 2,19p 2,05p | 3,02p

— TPA®UK BE3 YYETA PA3JENIA PROMO

~ CTOMMOCTb MEPEXOMA C SHOEKC.OMPEKTA (koHTEKCT) 60-300 Pys.




SEO COMPETITORS

BRANDS



ORGANIC SEARCH TRAFFIC

SEO COMPETITORS

COMPETITIVE VISIBILITY MAP (JUNE 2016)
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DOMAIN AGE

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

* — PACCMOTPEHA BUOMMOCTb MO 3ABOTOBOW CEMAHTUKE



SEO COMPETITORS

WHY PERFECT FIT HAS MORE TRAFFIC?

KoHcyAbTaums

BETEepUHapa OHAaWH
MHoOro noAesHbIx,

KayeCTBEeHHbIX
cTaTem

BHyTpeHHMe ccbiAkM
B CTaTbAX

Perfect Fit

Bo3amorkHoCTb
KOMMEHTMPOBAHMUS
cTaTtem

Pa3AnYHbIE OHAQMH
TecTbl HA cauTe




SEO COMPETITORS

® ORGANIC SEARCH ® PAID SEARCH

PRO PLAN

@ OBPATHBIE CCbIJIKH

® MEOUMWHAS PEKJIAMA

5 : 8 K Y TRAFFIC 0 TRAFFIC 2 7. 5 K TOTAL BACKLINKS 0 ADS
SEMrush Rank 18.6K Keywords 0 Referring Domains 27 Publishers 0
Keywords 173 +4% Traffic Cost S0 Referring IPs 27
Traffic Cost $2.1K  +6%
® ORGANIC @ PAID 1M 6M 1Y 2Y AllTime
7.5K
ORGANIC SEARCH

5.0K -~ 5.8K

PAID SEARCH
2.5K 0
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SEO COMPETITORS

PRO PLAN ORGANIC TRAFFIC

II CAUT NONYYAET MAKCUMANbHbLIN EPEHOOBbLIN
TPADUK KAK ODULIMANBHBLI CANT BPEHIOA

2/ NHOOPMALMNOHHBIE CTATbA CINEUWAIIBHO HE

BRAND OMNTUMUN3NPOBAHbLI 1 MOMYYAIOT CITYYAUHbIN
9 90/ TPADKVK
o
CAT CARE HAS THE POTENTIAL

1%
CTEPUINMN3ALUNA N KACTPALUWA KOLWEK, NMMTAHUNE
O KOLWEK, COCTABJIEHUE MNMPABUJIBHOIO PALUNOHA,

MPYMWHI, YXOO 3A WEPCTBKO U 3YBAMW, JIEHEHNE

BHYTPEHHUX MAPA3NTOB Y KOLWIEK
* - 3A 100% B3AT KOWAYNM TPADVK CANTA



SEO COMPETITORS

® ORGANIC SEARCH

ROYAL CANIN

® PAID SEARCH

@ OBPATHbIE CCbIJIKH

® MEAMWHASA PEKJIAMA

5 9 .6 K TRAFFIC 2 0 8 TRAFFIC 5 8. 5 K TOTAL BACKLINKS 0 ADS
SEMrush Rank 2.7K Keywords 124 -3% Referring Domains 704 Publishers 0
Keywords 21K +1% Traffic Cost $70 -26% Referring IPs 721
Traffic Cost $12.4K +2%
® ORGANIC ® PAID M 6M 1Y 2Y AllTime
100.0k
ORGANIC SEARCH
o _'//' PAID SEARCH 59.6K
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SEO COMPETITORS

ROYAL CANIN ORGANIC TRAFFIC

CATS NAMES

30%

PRODUCT
20%

BRAND
50%

* — 30 100% B3AT KOLWAYMNM TPAGUK CANTA

II CAUT NONYYAET MAKCUMANbHbLIN EPEHOOBbLIN
TPADUK KAK ODULIMANBHBLI CANT BPEHIOA

2/ CEPBWC MO 1nogsorPy MMEH AOJTA NMATOMLEB
NMPUHOCKUT BTOPYHO MO OBBbEMY AOOJKO TPA®PUKA

3/ TPADUK 1O MNMPOAYKTOBbLIM 3AINPOCAM

HAS THE POTENTIAL

MOoPOAbI KOLWEK, YXOLO 3A KOWKAMW, NEYEHUE

HECNOXHbIX 3ABONEBAHWW, MATAHUE N PA3BUTUE
KOLWLEK



SEO COMPETITORS

WHISKAS

® ORGANIC SEARCH

@ PAID SEARCH

7. 2 K TRAFFIC 3 .6 K TRAFFIC
SEMrush Rank 17.3K Keywords 515 -1%
Keywords 239 +1% Traffic Cost $412 -20%
Traffic Cost §$548 +19%

® ORGANIC @ PAID 1M 6M 1Y 2Y AllTime

@ OBPATHBIE CCbIJIKKN ® MEAWMWHASA PEKJIAMA

1 a 5 K TOTAL BACKLINKS 0 ADS

-
.
10.0K

Jan'l5

onf

Referring Domains 70 Publishers 0

Referring IPs 75

ORGANIC SEARCH

7.2K

PAID SEARCH
3.6K




SEO COMPETITORS

WHISKAS ORGANIC TRAFFIC

II CAUT NONYYAET MAKCUMANbHbLIN EPEHOOBbLIN

CATS NAMES TPAGUK KAK OGULIMATNBHBIM CAMT BPEHIA
10%
2/ CTATBS! «KAK HA3BATb KOTEHKA» COBMPAET
CAT CARE BECb TPA®UK MO 3AMPOCAM, CBA3AHHBLIM C
5% UMEHAMW KOLLEK

3/ HEBOSbLUYIO QOO TPADUKA MPUHOCAT
BRAND 3AMPOCHI O 3ABEOTE

85%
° HAS THE POTENTIAL
NMPUBUBKWN KOLWWEK N KOTAT, YXOL 3A KOLWKAMW,

NIEYEHME HEBONbLUMNX 3ABONEBAHUN,
OBYCTPOMCTBO OOMA AN1A KOLIKW, NOBEOEHWE



SEO COMPETITORS

PERFECT FIT

® ORGANIC SEARCH @ PAID SEARCH

@ OBPATHbIE CCbIJIKH

1 .2 K TOTAL BACKLINKS

1.2K @D waec 1.3K TRAFFIC
SEMrush Rank 58.6K Keywords 351 +1%
Keywords 162 Traffic Cost $256 -36%
Traffic Cost S117 +27%
® ORGANIC @ PAID 1M 6M 1Y 2Y AllTime
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Referring IPs

PAID SEARCH

1.3K

76
77
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CAT CARE
10%

SEO COMPETITORS

PERFECT FIT ORGANIC TRAFFIC

CATS BREEDS

30%

BRAND
60%

II CAUT NONYYAET MAKCUMANbHbLIN EPEHOOBbLIN
TPADUK KAK ODULIMANBHBLI CANT BPEHIOA

2/ LHINPOKAA CEMAHTWKA 1O NMOPOOAM KOLUEK

3/ 3AINPOCHI O BOCIMUTAHUN, TIMTAHNN, 30OPOBbE
KOLWLEK

HAS THE POTENTIAL

PASBUTUE B OTPACIIN 3ABOTHI O KOLWKAX,

YINYHWEHWNE BUOWMOCTHN O MNMPOAOYKTOBbLIM
3AIMNPOCAM



SEO 2016/2017

OVERVIEW



SEO COMPETITORS

PURINA ONE

® ORGANIC SEARCH @ PAID SEARCH © OBPATHbIE CCbIJTIKU @ MEAMﬂHAﬂ PEKJIAMA
2'5 K TRAFFIC 41 TRAFFIC 1 83 TOTAL BACKLINKS 0 ADS
SEMrush Rank 35.0K Keywords 3 -89% Referring Domains 60 Publishers
Keywords 218  +34% Traffic Cost $4 -87% Referring IPs 59
Traffic Cost $545 +9%
® ORGANIC ® PAID € Notes ~ MM 6M 1Y 2Y AllTime
4.0K

P ORGANIC SEARCH

4
2.0K / 7 2.5K PAID SEARCH

H ..o""\./":..;‘.'{ 4]
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SEO COMPETITORS

PURINA ONE ORGANIC TRAFFIC

II CAUT NONYYAET MAKCUMANbHbLIN EPEHOOBbLIN

PRODUCT TPA®UK KAK ODULIMATIBHBI CAUT BPEHOA
3%

2/ 3ANPOCHI MO KOLIAYBUM KOPMAM
BRAND

60% HAS THE POTENTIAL

PA3SBUTUE B OTPACIIN SABOThI O KOLWKAX,
YINYHWEHWNE BUOWMOCTN MO MNMPOAYKTOBbLIM
3AMPOCAM, OOMONHUTENBHbLIA OXBAT AYOUTOPUN
Mo NOPOOAM (MEI7IH KYH N BPUTAHCKAA KOLIJKA) A
NWMEHAM OJTA NMATOMUEB



SEO 2016/2017

OVERVIEW



SEO OBJECTIVES

BRAND & CARE & ADDITIONAL

'II BRAND&PRODUCT VISIBILITY 2/ CAT CARE COACH 3/ ADDITIONAL QUERIES

PROVIDE VISIBILITY IN BRAND AND MARK BRAND TERRITORY AND SHOW THAT PURINA QUERIES RELATED TO MAINE COON, BRITISH

PRODUCT QUERIES ONE IS A COACH OF A CAT CARE BREED OF CATS & CATS NAMES
TN T ' N « ™ " N R I
/7 ¢ y 4 ¢ / . / .
Y \ L4 \ 8 \ L \
I pPrRoODUCT "I BRAND : I CATCARE [  ADDITIONAL
*  QUERIES I-  queries | *  QUERIES | *  QUERIES J
8 \ L \ 8 \ L
\ . /7 . /7 . /7 R /7
\ a * \ a * \ . - \g \ R .

NMpumepbl 3anNpocoB:

KOPM OJ14 KOLWLEeK

KOLla4uM KOpM purina

CYXOl KOPM A51s1 KOTOB NnypuHa

Mpumepbl 3anNpocoB:

NMPEUYYHYNTb KOLWUKY K JIOTKY

Mpumepbl 3anNpocoB:

KaK MbITb KOTa

MEWH KyH

Temnepartypa Yy KoLlek

nMMA ONA KOTEHKAa

KOLLKW 6GpUTaHCKON nopomb!




ALL BRAND
QUERIES

PRIORITY 1
11.777 AUDIENCE

SEO OBJECTIVES

SEMANTIC CORE PRIORITIES

- ] ~ R B
/ \ / \
I pPrODUCT 1\ I catlcare |
QUERIES . QUERIES .
\ / \ /
N, 7 ’ N, 1.~
MIDDLE= AND
ALL PRODUCT LOW=FREQUENC
QUERIES Y CARE QUERIES
HIGH=FREQUENC
Y CARE QUERIES
PRIORITY 2 PRIORITY S |
119.693 AUDIENCE 53.322 AUDIENCE

"\

* L 4

/ \

IS .

| ADDITIONAL |

. QUERIES .

\ /
~ . 2 :
MIDDLE= AND

LOW=FREQUENCY
QUERIES

HIGH QUERIE =
«MAINE COON»

PRIORITY 4

Potential audience

capacity

158.522 AUDIENCE



COMPETITORS IN SEARCH

BRAND&PRODUCT&CARE
PET FOOD BLOGS
PERFECTFIT  novat canm MyPKOTE  AKeroSopmor
Q&A PET SHOPS

On-li

eeeeeeeeeeeeeee

OTBETHI@MAIL.rU Mup KepMo




DOMAIN VISIBILITY

COMPETITORS IN SEARCH

BRAND (JUNE 2016)
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DOMAIN VISIBILITY

COMPETITORS IN SEARCH

8000

6000

4000

2000

DOMAIN AGE
98

00

PRODUCTS (JUNE 2016)

08

n 12 13

ROYAL—CANIN.RU



DOMAIN VISIBILITY

COMPETITORS IN SEARCH

CAT CARE (JUNE 2016)

10K
7.5K
KOTOBORMOT.RU
YOUTUBE.COM
KAKPROSTO.RU
BLOGSUMMIT.RU
LOVE~MOTHER.RU

DOMAIN AGE

97 98 99 00 0] 02 03 04 05 06 07 08 09 10 11 12

* — PACCMOTPEHA BUOMMOCTb MO 3ABOTOBOW CEMAHTUKE

13

14



COMPETITORS IN SEARCH

TEXT ANALYTICS NON BRANDED QUERIES

INDICATOR

CONTENT

IMAGES ON CONTENT PAGE

H] HEADERS

REVIEWS ON CONTENT PAGE

INTERNAL LINKS IN TEXT

BREAD CRUMBS

COMPETITORS

3600-8600 CHARACTERS

9 out oF 10

ARE EVERYWHERE

8 out ofF 10

/ out ofF 10

/ out ofF 10

PURINA ONE

1500-10300 cHARACTERS

+

+



COMPETITORS IN SEARCH

PAGE «CATS NAMES»

['lPUMEP PEASIN3ALIMM CTPAHMLIbI « CATS NAMES»

Find Cat Names HA CTPAHVLIE C MIMEHAMM KOLLEK HEOBXOAMMO BYOET PASMECTUTb CKPUMT,
- BNNATOOAPA KOTOPOMY bYAYT PEANIM3OBAHbLI BbIMAOAKLWME TEKCTbI C
(Q: O NMEHAMW KOLWEK U KPATKMM OMUCAHUEM, NUCTOPUEN MMEHMW. Becb TEKCT
Boy Girl BYOET MHOEKCUPOBATBLCA NMONCKOBbBIM CUCTEMAMW.
.| Friendly .| Tough || Elegant || Funny | sporty | Cute PeAn U3ALUA CTPAHULIbI C UMEHAMWU KOLLUEK
o . [ ]
" lInternational | | Classic | General NMno3BOJINT.

Find a Name & 1/ PASMECTUTL AKTYANHBIFA 1 MHTEPECHIN
KOHTEHT HA CAVTE;

A3noH Abuc Abpex

= = i 2/ MPUBNEYL AOMONHUTENBHBIN CPEAHE= U
ABap ABo ABpuKoc

AGayn ABo-AHe ABc HN3KOYACTOTHbIA TPADUK,

Abznb ABopuren ABcent

- e o 3/ OcYWECTBUTL AOMOMHUTENBHYIO

Asen Abpamoans Aoy NEPESIMHKOBKY ON151 CTATEM N ©®OPYMA,

AbzpaeH AbpaHrec Abymaiino

ABAAGO Apaxam Ay 4/ YnyywmnTb NOBEQEHYECKVE ®AKTOPB
Abanex Abpawa Abyc




COMPETITORS IN SEARCH

1/ MEPENMHKOBKA CTATEM
NOBY>XOAIOLLAS K
OBCYXXOEHWIO HA ®OPYME

6/ YNYYLEHME NOBEAEHYECKMX
®AKTOPOB

PROMOTING CARE FORUM

2/ [MPOOBUMYKEHME BOMPOCHbIX
3AMPOCOB (HAI‘IPI/IMEPI 1o
CKOMNbKO NET XWVBYT KOLIJKI/I?)

ON E FMABHAA > ®OPYM

BOTMPOCHI O ®OPYME PEVITVHI SKCTEPTOB PURINA ONE® O PURINA ONE

” [obpo noxxanoBarb
Ha chopym 3a60Tbl PURINA ONE®!

? 3apaBaiiTe HTEPECYyoLLE

L Bac Bonpocel
*

[Lagarite coBeTbl MO yxoay
1 300POBLIO 33 AOMALLHAMM MUTOMLAMM

CraHbTe akcnepTamy Purina One®

E& — OTBeYaliTe Ha BOMPOCh! BIaAerbLEB KOLLEK
— nonyyavite ogobpeHve Balumx oTBeToB
BeTepuHapoM Purina One’

— COBEPLLIEHCTBYITE CBOW 3HaHus ¢ Purina One®

5/ [MogroToBKA PEKOMEHOALMIA ONISA
KOHTEKCTHOW CTPATEIAW (I‘IOI/ICK HAMBOJIEE
MONYNAPHBLIX SAHPOCOB)

3/ [NPOOBUMKEHWE 3AMPOCOB, A1 OTBETA
HA KOTOPbI/ HYXXHO HAMUCATb HE BOJEE
2000 cumBonos

4 [ MoHUTOPUHI GooGLE TRENDS A71st
MOWCKA AKTYANbHbIX TEM OBCY>KOEHWN
(1 PA3 B MECSILL)



COMPETITORS IN SEARCH

ll CHANGE MINUS TO PLUS = MUST HAVE

2/ PAGES WITH BRANDED AND PRODUCTS QUERIES ARE OK, BUT PAGES FOR NON BRANDED QUERIES SHOULD

BE COMPLETED

3/ IN ACCORDANCE WITH NEW EXTENDED SEMANTIC CORE VISIBILITY OF PURINAONE.RU WILL GROWTH
CONSTANTLY



WEBSITE STRUCTURE

SITEMAP [/ CTATbU
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COMPETITORS IN SEARCH

KPI WAS NOT COMPLETED

1/ NPoBNEMBI CANTA:

~ NYCTOM PA3AEN UHAOMPAGUKN (HET KOHTEHTA, KOTOPBIE MOVCKOBBIE CUCTEMbI MOTYT CUMTHLIBATb)
— OYBIIV TAUTNOB HA ®OPYME W XXYPHAIE;

= owmeky nPomo cTPAHNL (404 CTPAHULBI, MAFMHALMSA)

— OTCYTCTBWE PENEBAHTHbIX TEKCTOB HA MPOLYKTOBbBIX CTPAHMLIAX

~ TMOCINE OBHOBJIEHNA CANTA MOSABUNACH MACCA TEXHWYECKWX MPOBMEM, YTO MELLANO MPOOBVMXEHWIO

~ OFPAHUMYEHHbLIN OOCTYM K AD,MMHMCTPATMBHOPIZ‘AIEWWH NPOABWXEHUA.

~ OLUMBKW MPU NOABOPE CEMAHTVIKM (CJ'IVILIJKOM BbICOKAA KOHKYPEHUNA B BbILI,A‘—IE)

~ MAJOE KONMYECTBO CTPAHWLL ANA NMPOOBMXXEHNA CANTA



KPI

OVERVIEW



KPI'S

TOP (SEP 2016 - DEC 2016)

PRIORITY 1 PRIORITY 2
BRAND PRODUCT&HIGH—FREQUENCY CARE QUERIES
TOP3 (223 queris) TOPI10 (340 queris)
purina one KOLLa4M KOpM
KoLla4uin KopM purina NUTaHVE KOTHAT
PRIORITY 3 PRIORITY 4
MIDDLE—AND LOW—FREQUENCY CARE QUERIES MIDDLE=—AND LOW—FREQUENCY ADDITIONAL QUERIES
TOPIO (449 queres) TOPIO (340 quers)
KaK yYXaXKnBaTb 32 KOTEHKOM MEiiH KyH

CYXOW KoLLa4Min KopM 6puUTaHCKas KoLKa xapakTep




PRIORITY 1
BRAND

TOP3

KPI'S

TOP (SEP 2016 - DEC 2016)

PRIORITY 2 PRIORITY 3
PRODUCT&HIGH—FREQUENCY MIDDLE—AND LOW~FREQUENCY
CARE QUERIES CARE QUERIES

TOPIO TOPIO

1.19%

ES)

RIES)

PRIORITY 4

MIDDLE=AND LOW~=FREQUENCY
ADDITIONAL QUERIES

TOPIO




TIMING

SEPTEMBER 2016

3agayu:
TexHnyeckun aygut camTta PRIORITY 1 PRIORITY 2
Usability ayauT caiiTa BRAND PRODUCT&HIGH—FREQUENCY CARE QUERIES

[NMoprotoBka T3 Ha TEKCThI

Hanncanne ctaten ons canta

PRIORITY 3 PRIORITY 4
CocTaBneHue nnaqa nepenmHKoBKy MIDDLE—AND LOW—FREQUENCY CARE QUERIES MIDDLE=AND LOW=FREQUENCY
AHanu3 nosb30BaTebCKOro KOHTeHTa Ha hopyme ADDITIONAL QUERIES

BHelLHee npoaBu>keHne

MogrotoBka T3 gna cTtpaHuubl «/IMeHa KoLuek»

PeannaaLns oCTaBLIMXCS LOPaBOTOK CPEOHAS CTOMMOCTb KIMUKA U3 OPTAHUKU = 8,6 PYB.

/7800

(0e3 (o1:13: 0] [ Novemeer 2016 DECEMBER

September - December 2016



TIMING

OCTOBER 2016

3agauu:
BHeceHne nopaboToK Ha cant PRIORITY 1 PRIORITY 2

BRAND - |
Moprotoeka T3 Ha TeKCTbl PRODUCT&HIGH—FREQUENCY CARE QUERI;ES
MoprotoBka / ontummnaaums Teros title n description
Peaﬂ|/|3aL|,|/|F| nepenHKOBKN Ha canTe PRIORITY 3 PRIORITY 4
HanucaHue ctaten gna canrta MIDDLE—AND LOW~—FREQUENCY CARE QUERIES MIDDLE~AND LOW~FREQUENCY
Pa3melLeHne cTaTeli ADDITIONAL QUERIES

AHann3 nonb30BaTeIbCKOro KOHTEHTA Ha cbopyme

BHeluHee npogsmkeHne

PeanisaLys CTpaHmLb! «/iMeHa Kowek- CPEOHAS CTOMMOCTb KIMUKA U3 OPTAHUKU = 8,6 PYB.

/800

OcToBER 2016 Novemeer 2016 DECEMBER

September - December 2016



TIMING

NOVEMBER 2016

3apauum:
TexHu4ecknit ayauT canta PRIORITY 1 PRIORITY 2
MoproTtoska T3 Ha NcnpaBneHne BO3MOXHbIX OLLMGOK BRAND PRODUCT&HIGH=FREQUENCY CARE QUERIES
Hanncanne ctaten gns canta .
Pa3melleHmne ctaten

. PRIORITY 3 PRIORITY 4
[MpaBkK MeTa-Teros/cTaTen Npmu HEO6XOQMMOCTH MIDDLE= AND LOW~=FREQUENCY CARE QUERIES MIDDLE=AND LOW—FREQUENCY
AHanns nonb30BaTefIbCKOro KOHTEHTA Ha popyme ADDITIONAL QUERIES
BHelwHee npoasuxeHne

CPEOHAS CTOMMOCTb KIMUKA U3 OPTAHUKU = 8,6 PYB.

OcToBER 2016 Novemeer 2016 DECEMBER

September - December 2016



TIMING

DECEMBER 2016

3agayu:
BHeceHne nopaboTok Ha canT PRIORITY 1 PRIORITY 2

. . BRAND PRODUCT&HIGH=FREQUENCY CARE QUERIES
HanucaHne ctaten gns canta !
PasmelleHmne ctaten
[MpaBkn meTa-Teros/craren Npm HEOOXOAUMOCTH PRIORITY 3 PRIORITY 4
AHanmsa nonb3oBaTeNbCKOro KOHTEHTA Ha hopyme MIDDLE—~AND LOW~—FREQUENCY CARE QUERIES MIDDLE=AND LOW=FREQUENCY

ADDITIONAL QUERIES

BHeluHee npogsmkeHne

CPEOHAS CTOMMOCTb KIMUKA U3 OPTAHUKU = 8,6 PYB.

/7800

OcToBER 2016 Novemeer 2016 DECEMBER A

September - December 2016



PROJECT ECOSYSTEM

MEPEXOLObl MOCETUTENEN C CAUTA HA ®OPYM N OBEPATHO ¢O Py

CAUT

NMPoOOYKTOBBLIE

>
MMVNLHVYINZO Lo 1vdaXxo

UMEHA
KOLLEK

CTPAHULbI

ANHIKNETOdU IIHMIHE
VAGOAHNLUAd43U

CTATBHU

[ NABHASA
CTPAHULA

MANLHVINIO INHIANMOV
HOIMMO X3L ANHIUAVdLION

POCT TPADUKA

|

~

POCT NO3ULN

|




PROJECT COST
1 1 ]|

Google & Yandex tools regular analysis and conclusions - to be discussed with Nestle monthly 11830.63 ] 11830,6333

discussion and correction of SEO strategy 3
SEO strategy & approach development once per year - development; once per year - adjustment; 31064.95 ] 31064,9533
constant track of implementation ! 3
SEO maintenance - On-site optimization during the year for 1 brand 34804,96 2 69609,92
413385,226
SEO maintenance - Off-site optimization during the year for 1 brand 103346,31 4 £ 7
SEO copywriting during the year for 1 brand 42132,32 3 126396,96
Deep analitical reports (userfriendly dashboards) preparation - sites visits, traffic flow resources,
eto. monthly 11220,02 3 33660,06
Brand performance Audit (all digital platforms, incl. social) 1 audit 33889,04 3 101667,12
Analytical report (incl. detailed monitoring of the competitors' activities & content analysis and 157515, 75 3 4796725

recommentations, based on WW Best practices)



