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EXPERIENTIAL ARTISANS, CREATORS,
CONNECTORS.
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Eventive is a leading experiential agency combining
the best in agency talent with the agility, quality and
service of a smaller shop. We're global, but local. A
boutique agency with big ideas and deep resources.
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At heart, we're experiential passionistas, reaching
far and wide for insights, integrations and just plain Tl b i Y g s
kick-ass ideas. AV e o Gk e e o

Why? So every brand experience we create is more
alive, memorable and authentic than the one
before.



WORK

Eventive Rule Number One? Never, ever stop blowing up cliches and
breaking boundaries. Every idea and element we deliver is

custom-crafted, resulting in unique, true-to-your-brand solutions.
But don't take our word for it; the proof is in the portfolio.

' sTRATEGY HILTON WORLDWIDE

Co-Creating Community Pride

NAM E Challenge
Dee he LGBT community, making Hilton their gc¢
Y vith brands, but that's seriously amped-up
Cha"enge 1 e p lialogue.
L
SOIUtIOﬂ d parade
their prideon t
.
Execution
ding part
nage and mr
Results

/as among the most praised and ¢




MULTI AWARD-WINNING
INTERNATIONAL EVENT
MANAGEMENT

QUINTESSENTIALLY
EVENTS

http://quintessentiallyeven
ts.com/
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EVENTS BY CATEGORY

Quintessentially Events is part of Quintessentially,

the leading global luxury lifestyle group

THE EVENT

e 'waAvs,mm '@
¢ \ND GALAAUCTION DINNER
OF. i’EPHAN HONG KON%r
R {

N\FUA iz
“0 T o — ) Aol

A B quintessentialy-10.pg A B 32588 10046.5pg A | B amossosroteso.ipg A B aomsessssrerpg A | B aresoresro0isr.png A B ats01931109470..5pg A Showall | X

£
7.4 Mﬁ
{ nd‘v !

apg A | B quintessentialy10.pg A | B 3724588 100346.pg A | B 3770404 101650..pg A | B so7rssssrosier.pg A | B at650163.199167..0n A | B 41801931.100479..pg A 2

e



EVENTS BY
CATEGORY
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Arts and culture
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Automotive
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Corporate
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Gala dinner
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Fashion and beauty
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Financial services
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High public
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Wedding
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CHARITY FUNDRAISER
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CATEGORIES
Uncategorised
Journal
Uncategorized
Atelier
Birthdays
Celebration
Charity
Corporate
Drink

Eat

Event
Luxury
Newsletter
Wedding
Galleries
#QELoves
Fashion
Party Planning
Launch

Art

Royal Family
Sports
Celebrity
High Profile
Press Release
Technology
Trends
Exhibition
Real life
Science
Mood Board
Tech

Design

Press
Christmas
Festive
sustainability
Decor

Plants



RAFANELLIEVENTS

EVERY EVENT BEGINS
WITH A STORY.




THERE WILL NEVER BE ANOTHER YOU. NOR ANOTHER EVENT JUST

IT'S NOT A RAFANELLI WEDDING.
LIKE THIS. IT'S YOUR WEDDING. YOUR STORY.

I elp make ity ER you (and your family and guests
curated and procduced entire days ven w nd

s) will remember for a if
tapestry of unforgettable moments.
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Xcursions, dinners, and unexpecte
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n those moments that require ex
you - should be as special as the day i
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= ell, at some time during the wedding, time will stop. Wonder will light up th
t would be our great joy to do the sam o line between dreaming and & dream. Betwee

veen Storynoo« and story.

Between magic and magical.

you ever dreamed of. And more.

EVERY EVENT BEGINS WITH A STORY.

fyour event. And conjure a wonderfully
oth unmatched and unforgettable.
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To understand you want to be. And who (and what) matters most to

red.

you. We leave no stone unturned, no detail untended to, no possibility unexpl

s because the most beautiful event is also the smartest event, and we take pains along every step of the wa

iver both. The initial concepting conversations and the design w

ked, one literally cannot exist without the other. And when we la;xer n the'
of who we are, the results
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BEHIND THE THEATER AND MAGIC OF YOUR CORPORATE EVENT,
WE ARE ALL BUSINESS.

No matter what your corp

Then, working together with you, we look far beyond that. How
can your brand add a surpri

[ne answ

personal level t

ork with U“@ company.
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We never forget that. And neither will any of your guests.

A BRAND IS SIMPLY A PERSONALITY.

BUT NOT ALWAYS SIMPLE TO SHOWCASE.

YOUR NON-PROFIT EVENT IS MUCH MORE THAN AN EVENT.
IT'S YOUR MISSION.

A mission to touch eve ing n in the room. To help them deeply feel your passion - not just for that

night, b - 0 MmaK ryone feel one cause, one sense of PUrpose, ana one sen of resolve

y. Crafting and executing perfect storytelling and

We understand that the very best non-profit events ar brations with heart.
Emotion will ¢







DEBILILLY

EVENT PLANNING & DESIGN AT IT'S FINEST

EVERY EVENT BEGINS
WITH A
STORCELEBRATE. LIVE.
LOVE. LAUGH. WE LOOK
FORWARD TO MAKING
YOUR NEXT SOIREE, A
PERFECT EVENT.Y.
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WHAT KIND OF PROBLEMS WE 7
HAVE

« COORDINATION IN THE MARKET , WHO ARE WE?
 WHAT KIND OF EVENTS ARE WE GOING TO ORGANIZE ?
« DO WE ORGANIZE B-DAY PARTIES OR WEDDINGS ?

« FORWHOM ARE WE DOING?

« WHO ARE OUR CUSTOMERS?

« WHY THE SHOULD CHOOSE US ?

« OURUNIQUENESS ?

« WHO ARE OUR PARTNERS ?
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HISTORY Il_c]g

“You're never wrong to do the right thing.”

- Mark Twain
Cascade Royal [YEAR] [YEAR] [YEAR] [YEAR]
OPENING Action Action Action Famous Event
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HISTORY ez

“You're never wrong to do the right thing.”

- Mark Twain
[YEAR] [YEAR] [YEAR] [YEAR] [YEAR]
Action Action Action Action Famous Event
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NAME OF IMPORTANT PERSON FOR

/

/ THE HISTORICAL EVENT

/
/ —_ ) : :
Explain this person’s role or involvement in the event.




TITLE FORTHE PHOTO
GOES HERE

Insert photo (in the box to the right) supporting
your thesis or claim sentence.

Explain how this photo supports your thesis or
claim sentence.
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FAMOUS QUOTE FROMTHE EVENT, ORA GENERAL QUOTE
SUPPORTING YOURTHESIS OR CLAIM SENTENCE.

17

Author [ Writer

Evidence supporting this quote or an explanation as to why this quote is important.
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TITLE CONNECTING THE VISUALS BELOW E

Title goes here for the chart, graphic, or video you Title goes here for the chart, graphic, or video you
insert below. The chart, graphic, or video supports insert below. The chart, graphic, or video supports
your thesis or claim sentence. your thesis or claim sentence. ‘




ADDYOUR FINDINGS HERE C)\

* Explain what has been learned from this historical event and how that impacts or connects to you:.



INFLUENCE & CONCLUSION g%

* Explain to your audience the influence this * Restate your thesis or claim sentence.
historical event had on the world



CUSTOMIZE THIS TEMPLATE

Template Editing
Instructions and Feedback



