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MHCTPYKLMA MO OKNENKE BUTPUH

KoHuenuusa oopmMneHns BUTPUHDI:

[Mpumep BUTPUHBLI C HaKnenkamm
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Ans kaxgon TT GyaeT AONONHUTENBHO BbICNaHa CBOS BU3yanu3auus, KOTopyt Heobxoammo Gyaet
cornacoBaTtb ¢ TL| u B COOTBETCTBUM C KOTOPON HEOOXOAMMO ByAET HAKNEUTb CHEXUHKW.

Ha6opbl GyayT oTnmMyaTbes N0 COCTaBy BXOASILLUMX B HUX SNIEMEHTOB U UX KOM-BY.

RALF RINGER



MHCTPYKLMA MO OKNENKE BUTPUH

Oknenka BUTPUH HOBOFrOAHUMUN HaKIenKkamm

1. lNoBepxHOCTb TWATENTIbHO OYUCTUTbL OT FPA3N N 0BEIKUPUTD 4. AKKYPaTHO MPUMOXNUTL N30BpaKeHe K
nobbIM GbITOBLIM CPEACTBOM ANA CTEKOS CTEKNY CTPOro BEPTUKASBHO.
(Muctep Myckyn, CekyHga n 1.4.).

Ecnn pa3Mep nagenund no3Bondetr oaHomMy

2. Ha noBepxHOCTb CTeksia nyribBepm3aTopom YenoBeKY YOepXnBaTb ero, To NPUNoXxuTe
HaHeCTn Cron BoAy C HeBOMbLINM KONMYECTBOM BEPXHUN Kpau U3Oenus K CTEKIY, a HKHUN
LaMnyHs (>kenatenbHO AEeTCKUin [J)KOHCOH-C He MPUCITOHASA BbIPOBHAUTE.

636K, WwamnyHb ¢ MUHUMYM A06aBOK).
[Mocne BbipaBHMBaHUSA NPUAOXUTE

3. CHATb HaknevBaemMoe U3obpaxeHne C OCHOBbI n3genue K cTekny no Bce nnowagu He
N KNneesow Cnou (NvuesBasi CTOPoHa) Takke npuxumas.
obpaboTtaTb MblNIbHOW BOAOW MO BCeW MroLuaaun, 5. Bo3bMuUTe NNacTUKOBYH KapTy UMW YTO-TO
He JornyckaTb Npu ONpbICKMBaHUKM nonagaHune noxoxee.

rPA3U Ha CTEKINO U Ha KIieeBOW CIoW.

Kpait He JormKkeH BbITb O4eHb OCTPbIM, YTOOLI He
noBpeaunTb U3o0OpaXxeHne Ha NNeHKe u camy
MNEHKY.

OT cepeaunHbl HAKMNENKN K Kpasim akkypaTHO
BbIFOHUTE BOAY M3 Mo, NINeHKKU, cneanTe, YToobl
He 06pa30BbIBaNMCh My3bIpy, He Liapananock
n3obpaxkeHne, He NOABMANMCL Pa3Boabl.

RALF RINGER lNocne atoro NnpoTpuUTeE NMIEHKY Ha CyXylo.



