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01. Company Introduction

Daesung Silicon has designed and manufactured only

eco-friendly products
“"Mommy'’s Table”

From our long experiences and technology in design and manufacture of the
silicone products since 20 years ago, we have launched our own brand,
“Mommy’s Table” for own designed silicone cookware and kitchen appliances.

As a small enterprise, it is rarely registered all the products in their own design, not
just cheap as Chinese raw material rather made by the highest quality and best
silicone product in the United States, and made up of a product that is not behind

“"Mommy’s Table” means the dining table set with mommy’s heart. As
represented by our brand name we promise to design and make the best
products out of the mommy’s love.
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Ke‘ Sales Anal‘5|s * ]
: rve as a product of the eco-friendly silicone cookware

appliances, and is expanding it's market from China to Southeast Asia, which is closer to Southeast Asia. Recently,
Russia has supplied products to the Russian market.

Mommy’s Table Revenue & Market Share
Currently, major domestic retailers have large department stores and large duty-free shops.
We are extending exports beyond the domestic market, and we intend the premlum k|tchen

appliance market with you.
lﬁ
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Major Customers Revenue Growth Rate National Market Rate
[argetlargeidiscounts stores Three years ago, there were Based on the success of the Korean
S8 €5 (1ol GlEsE i Es Sty more than 20% growth rate per market, we are now explorin
large discount marts, duty-free °9 P g ploring
year. overseas markets.

shops, etc.
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elivery Account J - 1

Daesung Silicon Mommy’s Table is continues to trade with local major department stores and major retailers in a
fashion.

Lotte Department Store
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Key Domestic Delivery Account 1

Daeseong Silicon Mommy’s Table is continues to trade with local major department stores and major retailers in a
fashion.

THE SHILLA . Due to the eco-friendly image of the product, we are currently talking about duty-free shops

Shilla Duty Free Shop  and duty-free shops in China and Japan, and we are planning to supply it in some duty-free
shops.

It is located at the Shilla Duty Free Shop, Jeju International Airport, and Shilla Duty Free Shops.
w il 4
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mart Shinsegae Emart It is a specialty store in 2000 with a brand new product called Natural Product JAJU, which is a
specialty of Shinsegae, and is currently dealing with eco-friendly kitchen utensils.
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02. Brand Introduction

“"Mommy’s Table”

PowerPoint is a complete presentation graphics package
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the mother’s heart.

g
mommy's table “Eco-Friendly Kitchenware Products”

Semi-Permanent Use Convenience of Cooking Stability of Cooking

Using silicone shells maintains Areas where foods are directly Parts of the cooking tool
a high level of rebound and touched by food are treated handle are made of silicon
can be used semi-permanent. with special surface treatment and the handle is not hot.
techniques and do not adhere Also, there is no smell using

to the food carefully. catalyst.




02. Brand Introduction _

are ]

r products of the Mommy’s Table used silicon as a main ingredient. The silicon features are as follows:

Silicone Kitchen Utensils
Made of natural materials by using raw materials. This product is
certified internationally by FDA/ROHS/LFBG.

Using Eco-friendly Materials

Using natural materials manufactured

International Authentication

Authorized International Accreditation Products
— FDA / ROSH / LFBG

Convenience

Silicone has a smooth surface which protects
the coating surface of the cooking utensils and
prevents slippage of food with it's non-slip
function.

) Safety

There is no change in physical properties from

(=)

Step 01 Step 92 Step 03 Step 04 minus 60 degrees to 250 degrees, and no
Eco-friendly Interna.tlor!al Convenience Safety environmental problem occur at high
Authentication

temperatures.
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us kitchen products for eco-friendly products. From cooking tools to infant
products, we have range of about 150 products. It's been developing a useful kitchen appliances.

Cooking Utensils Baby Goods
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riendly products. From cooking tools to infant
products, we have range of about 150 products. It's been developing a useful kitchen appliances.

Storage Bowls Kitchen Goods
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ipti kware Products) — Example of Use
t is hygienic and convenient and can be cooked in various ways.
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mommy’s table silicon steamer
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KTR TEST REPORT

Certification Description
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Korea Testing & Research Institute

KTR TEST REPORT is technology and a certification
mark of confidence.

Hazardous materials and product safety, according
to the diversification of the improvement of public
spending to protect consumers from the
authentication.

Functionality of the manufacturer products,
convergence of functionality products, safety is
required for fusion products, interagency and
academic researchers in KTR consisting of experts
such as Council will have to go through.

TR(Test Report) mark certification and inspection
criteria for evaluation standards for those products.
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IS0 9001, 14001 Certification Description

(® quattysere ISO 9001 Certification

Quality management system that can be applied to
all business sectors and activities, prescribes the
‘ requirements of international standards.

CERTIFICATE

Fulfillment systems of the product meets the
requirements set forth and operate effectively and
objectively third party certification to the system.

ISO 14001 Certification

All industries and activities on environmental
management system that can be applied
international standards.

‘ Environmental management system companies

systematically identifying, evaluation and
management and environment by improving the
environmental aspects can efficiently manage the
risks.
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UL REPORT

Certification Description

@ Test Report

Report No.: 100098304
Project No.: 10068785.1
Date: September 24, 2013
Trace Code: A13.0298

Client: Dae Sung Sdicone Ind Co., Ld.
#48-170, Samjeongdong, Ojeong gy, Bucheon
Gyeongei-do, Korea

Attention:  Byung K, Kim

Authorization: Letter Dated September 5, 2013
Samples Received: (09/10/2013)

*  Four (4) Squares of SHicona Samples - Silikone Cookware & Kitchen Appliances

Analysis Requested:

» Extraction Studies done In accardance with CFR 21 §177.2600

Analysis Performed On: 09/19/2013 through 09/23/2013

Test Results:

was used. The pieces were placed into & round bottom flask and then extracted with 250mi of soivent. The
fallowing conditions were employed:

1. Purified water at refiux temperature for 7 hours
2. n-Hexane at refhux temperature for 7 hours

The sample was then subjected 1o anather 300mLs of solvent under the following conditions:

1. Buri at refiux temperature for 2 hours

flux temperature for 2 hours

ttached table.

Extraction studies wore performed on the submitted samgle in accordance with CFR Title 21 §177.2600. The
sample was prepared by CUtting into one-inch squares. A tatal surface area of 52.5 square inches In duphcate

UL certification authority is the first safety
speciation, more then 120 years in various
countries around the world in accordance with
the safety standards and criteria of thousands of
kinds of a testing a product certification.

Nonprofit independent global safety science
company, including safety testing and
certification of the product, UL to environmental
testing, performance certification testing, health
care and medical devices.

UL REPORT is essential certification mark in
exporting North America. Recognized in the
world as well as certification mark.

In several countries in exporting UL REPORT
demand for soybean and coming China for the
UL REPORT is ready.




02. Brand Introduction

- e — - __ s
e -

JTH Sanitary Certificate Certification Description

JTHINTERNATIONAL" . . . DR
2 GONGATINGEHTONRG L SANDONG-Gl COVANG I, GYEONGE 0, KOREA Kitchen utensils and cooking utensils is in direct

contact with food hygiene and cleanliness in
exporting the sanitary certificate is required.

ALTH CERTIFICATE

NAME OF EXPORTER

JTH INTERNATIONAL health to hygiene,
kst cleanliness of the product from the certification
NASEQH AT DALANSSUNE T ATIG DL agency international certificate to complete.

-G DANDONG STR ZHONCSHAN DIST
DALIAN CHINA

2 EXPOKT ACENT

A IMPORTING COUNTRY:  CHINA

5. COMMOTATY CUTTINGBOUARD de KNIFE 4 SILICONE TRIVET Sanitary certiﬁcate s reqUired by Chinese

T B authorities when exporting in China.
e a— mt:fi. . In addition, FDA( Food Development Authorities)
o —— e holds a variety of authentication including each
e ".":.:: — product is registered patents and designs.

6 QUANTITY 5 IS

THIS 15 TO CERTIFY THAT THE ABOVE PRODUCTS ARE FIT FOR HUMAN USE AND
mrf HE nmu»mw y

Y,
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through marketlng we have been promotlng promotlonal act|V|t|es to expose products to dramas and films.

KBS2 “"What Happens to

My Family?” SBS “"Only Love”
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through marketing we have been promoting promotional activities to expose products to dramas and films.

KBS “Discovery of Love” KBS2 “"Wonderful Days”

oA
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I l-Lrz =
Promotion Activities 1
PPL(Product Placement) These are scenes from dramas and movies exposed by Mommy'’s Table. After each drama
and movie, there were significant marketing effects. Mommy’s Table tries to raise awareness through the PPL
advertisement.
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Promotion Activities
PPL(Product Placement) These are scenes from dramas and movies exposed by Mommy’s Table. After each drama
and movie, there were significant marketing effects. Mommy’s Table tries to raise awareness through the PPL

advertisement.
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03. China Market Analysis

China market for Cookware

PowerPoint is a complete presentation graphics package
It gives you everything you need to produce a professional-looking presentation




03. Market Analysis

its population due to the success of economic growth. As a change in the
past, the market continues to grow exponentially with the change of venue.

e Consumer change

Back in the 1980s, the era of the 1980’s and the Ji-Ling Hou era
(1990) has become the main target of the consumer market. They
need to prepare them for their preferred products.

o Health and safety rather than price

Only a few years ago, China had a relatively low price, preferring
lower prices than quality. However, because of fast economic
growth, we are doing priority of health and quality than price.

Expectations on Korean Wave
Although, there are sanctions against the Korean Wave due to
the interference of the Chinese government. It is expected that
the Chinese love for the Korean wave will continue until the
next five years.

*With minimal investment and proximity
to investment

Despite the recent growth in the economy, China’s average
human rights toll is still much lower than in Korea.
Additionally, deposits have no investment costs in other
ways.




03. Market Analysis

==

o four categories, and it's going to be growing in the upper two layers, the upper two, and the
youngest in the world. Due to rapid economic growth, the level is increasing every day..

China Consumer Layer Overview

Working poor, Salary class, Little rich, Yuppies income and proportion of each layer
are shown below. Our target consumer is the top tier, including the Salary class.

== R
(%

10

0 .
Working Poor Salay Class Little Rich Yuppies

———————————————————————————————————————————————————————————————eeeeeeeeee



' ore
expensive in foreign products than domestic products because the market is becoming larger and deeper and
more mature. This is also changing significantly in working poor and salary classes..

China Consumer Layer Analysis

By income level Working poor, Salary class, Little rich, Yuppies divided on the level
of consumer spending, different levels of income are different, but the differences
are decreasing, excluding premium products.

m Design 11 Price m Quality

Working Poor Salary class Little rich Yuppies




03. Market Analysis

-growing economy has been mainly located on the beach.
Everybody is on the beach except for some major cities, and lots of inland people are moving to get jobs and
urban benefits here.

China Market Regions Analysis
Aside form Beijing capital which is know as the Chinese capital, Beijing and
Shanghai are located on the beach. These are cities where premium goods can
consume premium products and activities.

f /
Map of China's 33 Provinces and Administrative Regions f) ; (,V_:L \((
> Mongolia e
S 3
e = Y
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7 g 5 Beiling ; 13
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6 Seoul
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Beijing 3 3 8

Shandong

Jiangsu

B— Shanghai
m Zeijiang
Shenzhen
‘ Guangzhou

( urma)

- Selected Cities According to Industrial Orientation Laos
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Mﬁii on the Merchant Area Sales of Commercial Area — Area A ] ’
e most important objective of choosing a commercial selection should be to increaser the minimum cost of
marketing costs by investing at least the minimum cost of marketing. Establish a suitable consumer range and
measure the qualitative and quantitative method to achieve the target return on target investment.

A Zone — G Zone G City

Buseonggeup City Central City and of the
country. The secretary od state policy in a city
and comprehensive one of the three countries.

Hwanam for 2000, from Qin Dynasty was
administrative center, Gwangju, Korea the center
education, politics, military and economy in the
region.

There are many foreigners also known as the
capital of the thirds world.

XThe floating population: about 20 to 25 million
(Myeong—dong of Seoul and the floating
population of the Republic of Korea’s top daily
about 10 million)

A Zone — Candidate range
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du ops and sto e the sale o ore sales. So is the kitchen utensils. Mommy'’s
Table selects and analyzes the commercial stores that are optimized for sale in the kitchen. This is also the
location that is located in the western part of the west

B Zone — S Zone C City

Currently, many retailers are Western consumer’s
purchasing power of the potential for growth and
China. Western economic growth is very to the east
of 6 years beyond the growth rate.

12Street, the West latest economic growth rate is
double digit average rate of growth, across the
country and hit 7.8 percent already more than
drastically.

The mecca of shopping XXX’s brand clothing
department store od near areas has been analyzed
for the business community.

XThe floating population: about 20 to 25 million
(Myeong—dong of Seoul and the floating population
of the Republic of Korea’s top daily about 10 million)

B Zone Candidate Area

Street View é
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China.

C Zone — H Zone T City

South Korea’s (Myeong-dong in Seoul, Busan'’s
written, Dongseongno cod, and so on.) Downtown
streets are wide, compared to feel being a goof place
to go.

Remodeling, while preserving the buildings are built
in the late 19t and early 20t century buildings to use
old wind is plenty.

China’s casual, a leading brand of (Semir) stores
throughout South Korea as well as purger of Hallyu
celebrity advertisement is attached as you can see.
Place Hallyu’s popularity you can.

XDay flow per day: approximate 200,000 to 250,000
(Up to 100,000 people in Seoul’s fastes residential
are, Myeong-dong, Seoul)
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04. Franchise Annhouncement
“"Mommy’s Table”

PowerPoint is a complete presentation graphics package
It gives you everything you need to produce a professional-looking presentation




04. Franchise Announcement
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rand in China which is marked by Chinses expression.

China locally specialized "Silicon integrated kitchen products”

Chinese made low-prices low-quality products and distinctive products that emphasize the
color filled interior of the store to introduce the premium to Chinese people selling

specialty kitchenware stores.

mommy’s table

' Ly T
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HZO0| £2tE QU= Sjo|=E

AQRIO|E EY HiX|

ACH(ZA)

., Interior structure that can be operated

even in small size
The whole store consists of white fields. Inside

store based on white color, a variety of colors

colors are displayed. k"é
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Table. Until February 6, 2025 nobody uses trademarks.

Chinese trademark
registrati ifi

English trademark
registration certificate

-B '. o 13518248 B
STMICISS 18248001 150511
g ks TE W E
mommy’s table

& B A kmaedamad

DAE SUNG SILICONE IND CO_LTD.
HRASBIE 980421908 ST N1 L = A s 170

48 17T0SAMJEONG -DONG,OJEONG-GU BUCHEON -S1,

GYEONGGI-DO 21 -308 REPUBLIC OF KOREA
EMEM  2nstweaos HEBE 2025402)106H

THE PEOPLE’S REPUBLIC OF CHINA

CERTIFICATE OF TRADEMARK REGISTRATION
(UnofBicial English Translatios)

Registration Number: 13518248

s . mommy's table

Clasz: 21
Dezignated Goodz'Services:
Scrubbing brusbes; Dishwashing brashes; Cooking pots; ableware, other than knjves, forks and spoons:

Curting boards for the kitchen; Containars made of silicone for household or kitchen use; Basting spoons.,
for kitchaa use; Chopsticks; Spatulas [kitchen utemsils]: Cups. (The Ead)

Registrant: DAE SUNG SILICONE IND CO., LTD.

Address: 48-170, SAMIEONG-DONG, OJEONG-GU, BUCHEON-SL GYEONGGI-DO, 421-808,
REPUBLIC OF KOREA

Duratios of Registration: Febmuary 07, 2015 to Febraary 06, 2025
Signed by: X Rui-bizo, Dizector of China Trademark Office (signaners)

Seal of Trademark Office, The State Adminisrration of Industry and Commarce
Psopls’s Republic of Caina
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orean companies for export of Korea.

China Store
“Branch of Qingdao Taidong”

=
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ingdao Sales of Taidong Commercial Area 1
Taidong is a street comparable to Myeong-dong which is located in Seoul, Korea. More and more are reported to have a
floating population compared to Myeong-dong. On weekends or after weekends, you can feel the realization of huge

population in China.

Myeong-dong Street of Qingdao
“Taidong Wanda Mall Street”

; & Taidong center located in
' commercial are of Wal-mart.

Wanda Shopping Mall is best shopping
Morning hour on weekdays center in China, inside was Walmart is
located in the Mommy’s Table the first
shop is in store.

aturdy afternoon in
Taidong Street

+ Taidong spot: located in Qingdao’s most flowy and busy street.
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05. Franchise Procedures and

Expenses
“Mommy’s Table”

PowerPoint is a complete presentation graphics package
It gives you everything you need to produce a professional-looking presentation




05. Franchise Procedures and Expenses

d with the membership procedure.

The steps to review merchant
establishment and merchant registration
via phone or visiting consultation

Agreement on the contracting parties to the
agreement sign by bank of Kora at the
same times as the contract agreement and
lease contract

Provide full open, initial inspection of
materials needed to operate materials
such as promotional materials, and
complete inspections.

Determining rational burial decisions
through on—site conditions, market
analysis, and rational feasibility
analysis through on-—site surveys

The installation of internal interior, sign
boards, fire, and electrical facilities in
accordance with the standaard interior
manual such as the internal interior of the
affiliated party, and the construction of the
facility.

Head of the headquarters of the

headquarters of the main opposition
Grand National Party to support the
offsite support and store operations

Preparing for the necessary paperwork to
operate a retailer in China and obtain a
business license certificate

Proceed with on—site training at a direct
store after completion of theoretical
training through the head office operation
manual.

Regular marketing visits by the Head
Office of the head store, sales
management, etc.




es and Expenses

05. Franchise Procedur

ow are the details calculated based on the base and

' 4
the details can be calculated after consultation.

Establishment of Minimum Membership Costs

With optimized interior construction and headquarters in China at the lowest cost,

you can start at a minimum cost of $ 19,000 (Unit, US )

Classification Configuration Details Remarks

Enabling registration of register

trademark

Franchise Expenses By the end of 2017 support

» Trade area survey and regional goodwill

Product » Shop deposit Qingdao City standard

* Initial quantity Item and quantity adjustment can

Deposit be adjusted

« 100 Kind of products * 10 EA

« Training/ technology transfer/

technology transfer to increase sales

Educational Expenses Excluding cost

* Hands-on training

» 30 m?reference criteria (China standard)

Interior Per 1 m?/$287

» Include cost and promotional costs

* Main : Number one (1) +card reader (1)

POS System +receipt printer(1)

New product support
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