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DISCUSSION

= 3Jro 1 Cyneparo B XXWU3HW N B UCCNefOBaHNSAX

= Y70 Takoe Hay4Has aTnka?

= CTOWT NN 3TUYECKUM BONPOC B COUMarnbHbIX HayKax?

= [Ipobnema HU3KON NHHOOPMNPOBAHHOCTN O
NoCNenCcTBUAX N CYTUN SKCNepuMeHTa

= Kak Bbl cuutaete, cnegyet nu HAY BLUSD oCHOBHbIM
NPUHLUMNaM Hay4YHOW 3TUKN?

= B Kakunx cutyauusix Bbl MOXXETe 00paTUTbCA K «KOLEKCY
3TUKN» B CBOEWN nccnegoBartenbckonm kapbepe? (red cod:
situations)

= IHTepBbIO 1 paboTa ¢ pecnoHgeHTamm

= Kak Hay4Hasi aTuKa MOXKET pa3HUTbLCS B pPa3HbIX cTpaHa
(ecTb NN 3aBUCUMOCTb OT KYSILTYPHOIrO KOHTEKCTa?)
= Cnuncok xedhdpu bunna

https://scholarlyoa.com/publishers/
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CTEXKTXEEI 3aHATNA

» [MnaruaTt — 4TO TakKoe N Kak ¢ HUM BOPOTLCS
= O606LeHune
= [Mapadpas

» LinTupoBaHue

= Camonnarmnart u camoyuTupoBaHue
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YTO Takoe nnarmat 1 4To MHe 3a Hero éyaer

= [lnarmatom cymTaeTcsa ntobdoe 3anmcTBoBaHue, 6€3 CCbINKN Ha

NnepBONCTOHHUK

» MnarnaT = oTYMCNEHne N3 yHMBepcurteTa

= Bce kypcoBble/gunnoMHble paboTbl NPOBEPSIOTCH B CUCTEME

aHTunnarnat. JlonyCTumMmbin NpoueHT 3ammcTteoBaHun — 20%




ITO nnarmat, Unm HeT?

= lI3MeHeHne HeCKONbKNX CnoB B naparpade, KOTopbll Hanncan KTo-To
Apyrou

= I3MeHeHne HeCKONbKNX CNoB B naparpade, KOTopbll Hanncan KTo-To
OPYron ¢ ykasaHnem Ha aBTopa

» llcnonb3oBaHne 4Yy>Xon ngen, Kak cobcteeHHon (Hanp. Mawa Bo Bpemsi
nepepbiBa pacckasana MHTEePECHbIN NMpuUMep Npo 3aTUKY Nccregosartens, a
Bbl PELLUNN NCNOMb30BaTb 3TO B 3CCE)

* llcnonb3oBaHne maTtepuanosB 6e3 CCbhIIKN Ha NEPBONCTOYHUK

= Ownbka B 0hOpMNEHNN CCbISTKU

= JloCnoBHbIN NEPEBOL TEKCTA, HAMPUMEP C aHMIIMUCKOro, nnn 6enopycckoro
A3blKa

* llcnonb3oBaHne o6LeN3BECTHON MHpOopMaUnn 6€3 CCbIIKN HA UCTOYHUK
(Hanp. Yenosek Ha 80% cocTouT 13 BoAbl)

= llcnonb3oBaHne TyMaHHbIX pasMbllWNEHNIN cocena, KOTopble TOT
onybnukosan B TBUTTEPE, Unn Ha FB

» TecT 2 - http://www.lib.usm.edu/legacy/plag/acceptusel.php




DEAL WITH IT!

= Tpu nytn 60pb6bLI C NNAarnaTom:
= O606LeHmne /%M
= [Mapadpas B

« UutuposaHue PN

TpexmMuHyTHOE B1AEO O TOM, KaK nsbexxaTb

nnaarmarta:

https://vimeo.com/76997342
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O60o0LLeHne

MaBHble, KNo4YeBble nAaen Balmmm crioBamMm
= Bb1no - cTpaHnuya. Ctano — 3 npenoxXeHus
= BbIno — nuccnegosanue/kHura. Ctano — 4 npeanoXXeHus

? Korga mMbl ucnonb3syem o6o6uieHne?
BA>KHO! HeT cmbicna NpocTo NepevncnaTb N3BECTHYIO
BaM/npo4nTaHHyto nHdopmaunto. Beltawmre cyTb, Unm nonbiTantecb

OOBbACHUTL, 3a4EM 3TOT TEKCT 3EChb ECTb.

He 3a6biBaem ccbiiky!
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[Tapadpas

= MakcumanbHO 6/IN3KO MO CMbICAY K OpUrHasIibHOMY TEKCTY
= OO6bIYHO TOW XX€& AJINHbI, YTO N OpUrnHan
= NB Bawwn cnoBa, a He cnoBa U3 NCTOYHUKA

= He 3abbiBaeM CCbIfKy!




O600LeHne VS [Napadpas?

= 5 NpuYMH ncnonb3oBaTb 0006LLEHNE
= 5 NpuynH ncnonb3oBaTb napadgpas

= BRAINSTORM!




THE CASE
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THE CASE

Online social networking sites have
revealed an entirely new method of
self-presentation. This cyber social tool
provides a new site of analysis to examine
personality and identity. The current study
examines how narcissism and self-esteem
are manifested on the social networking
Web site Facebook.com. Correlation
analyses revealed that individuals higher in
narcissism and lower in self-esteem were
related to greater online activity as well as
some self-promotional content. Gender
differences were found to influence the
type of self-promotional content presented
by individual Facebook users.

Psychological research on gender
differences in self-presentation has
already revealed that women place
higher priority on creating a positive
self-presentation, while men are less
concerned about the image they
present in face-to-face (ftf)
communication. Nowadays, with the
extensive use of new media,
self-presentation is no longer so
closely tied to ftf situations, but can
also take place in the online world.
Specifically, social networking sites
(SNS), such as Facebook or
MySpace, offer various features such
as profile pictures, groups, and
virtual bulletin boards with which
users can create elaborated online
representations of themselves.



THE CASE

Online social networking sites have revealed an entirely new
method of self-presentation. This cyber social tool provides a
new site of analysis to examine personality and identity. The
current study examines how narcissism and self-esteem are
manifested on the social networking Web site Facebook.com.
Self-esteem and narcissistic personality self-reports were
collected from 100 Facebook users at York University.
Participant Web pages were also coded based on
self-promotional content features. Correlation analyses revealed
that individuals higher in narcissism and lower in self-esteem
were related to greater online activity as well as some
self-promotional content. Gender differences were found to
influence the type of self-promotional content presented by
individual Facebook users. Implications and future research
directions of narcissism and self-esteem on social networking
Web sites are discussed




THE CASE

There is no straightforward definition of feminism today. In spite of this,
scholars and researchers who describe themselves as ‘feminist’ continue
to produce work that both interrogates the specific and general conditions
of women's lives and explores the more ubiquitous construct of ‘gender’,
and in social work, feminist understandings remain central to practice,
theory and research. This may, in large part, be reflective of the continuing
over-representation of women as providers and users of social work
services. It may also echo social work's broader emancipatory, ‘social
justice’ aspirations

Recent developments in information technology have created
new opportunities for marketers to target consumers more
precisely. The advent of the information superhighway, for
example, has begotten the intriguing possibility of identifying
and serving very narrow segments of consumers (“micro
marketing”) on the basis of interests and preferences reflected
in their Internet usage.



[lomallHee 3apgaHue

YuTaTtb:

ch.2 — 4yTo Takoe research ethics

ch. 7 - Hac uHTepecytoT NyHKTblI Data & Sampling
ch.10 - aTHorpadwms ( xoTsa 66l cTp.133- 138)

ch. 11 - uHTepBbIO ( cTp. 155-159)

ch.15 - onpocbl (NOAHOCTLIO)

ch. 12 - pokyc-rpynnsl (cTp. 174-175)

ch. 14 - kKOHTEHT-aHaNn3 (NOHOCTLIO)

[ononHuTenbHasa nutepaTtypa Ha PyCCKOM:
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Apnos B.A. Coumonornyeckoe nccnegoBaHne: METOAONOMNNS, NporpaMmma,

meTombl (pasgensli:Metogonorus Metofbl, TEXHMKA, Npoueaypbl; MeTodbl cbopa
OAHHbIX)

Manreinm [x.B., Puy P.K. lNonntonorus: Metoabl uccnegosanus (pasgensl: onpoc,

NHTEPBLIONPOBAHME), ECTb Ha PYCCKOM B 3N1EKTPOHHOW 6ubnmnoteke Muxauna
[paveBa

N. ®. esaTko MeToabl coynonorndeckoro nccnepgosanus (Mmasa 1)

Pl ENJOY!
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KOHTaKTbI

[1o BCem BOnpocam Bbl MOXKETE obpallaTbeca:

tdsokolova@hse.ru
Cokonosa TaTtbsHa

We are all in  This JfojiJHA{V



