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ACCELERATOR EXAMPLE TRENDHUNTER

v FIND BETTER IDEAS, FASTER
We design innovation & research programs for
over 500 top tier innovators, CEOs & NASA

Social Media [ A Packaging
i ¢ & o % Ey L

“It brought insights new vision and some ideas that are going to push our people to the

next level. | couldn't feel better about the kind of thinking we are going to get.” o I
—CEO, Omnicom mnlcom

Copyright © TrendHunter.com. All Rights Reserved
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YOU BETTER & FASTER mﬂ%ﬁﬁ

A key reason: we've removed 90% of the steps & costs of research,
while enhancing insight

Procure >  Scope > Research > Survey > Synthesize > Deliver
Deep Deep Deep Deep Deep Deep Deep Deep Deep
Dive Dive Dive Dive Dive Dive Dive Dive Dive

Custom
Trend Report

“Trend Hunter Advisory is key, because it opens your eyes. Take 20 minutes, go in another room and look at A
what's happening in the world, look at what Trend Hunter is feeding you, because that's going to be the most /5’ (i

important 20 minutes of your week.” — Global Head of Innovation

Copyright © TrendHunter.com. All Rights Reserved
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ere are 5 reasons top tier innovators rely on us:

1. INSPIRE New Products, Services & Campaigns
2. PREDICT, Monitor & Validate Consumer Insight
3. TRACKCompetitors, Threats & Opportunities

4. ACCELERATE Innovation & Enable Change

5. SAVE Time, Effort & Money

Copyright © TrendHunter.com. All Rights Reserved
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PLUS, we want to prove we can help, so please pick a sample topic, LS oo L2

and we'll send you a FREE full trend report: Advisory@TrendHunter.com
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Brand & Loyalty Social Medi Millennials

» Retail Tech « Brand Rituals + Digital Strategy + Sharing Culture » Gen Z Lifestyle » Millennial Parents
* In-StoreDisplay * Loyalty and + Social Influencers  Sustainability * Momentary » GenY Lifestyle
 Shopping Evolution Rewards « Consumer » Modern Families Marketing » Maker Culture
+ Purchasing * Brand Authenticity Engagement + Gender Evolution * Teen Retalil » Digital Learning
Innovation * Social * SocialMedia « On-the-Go Lifestyle ~ * Digital Natives « Media
« Customer Responsibility Marketing « Content Creation Consumption
Experience » Brand Trust » Branded Apps
Marketing Flavor Packaging
,ﬁ%;h:z-ﬁe 3 ~ ' -
» Wearable Tech * Immersive * Healthcare * Healthy Snacking + Sustainable Materials < Fashion Branding
+ AR/VR Marketing Innovation « Dietary Trends » Simplicity/ + Ethical Cosmetics
« Physical Digital * Mobile Marketing * Health Gamification . Flavor Reversal Minimalism « Fashion Tech
« Hyperconnectivity « Millennial Targeting « Tech-Enabled « Multicultural * Beverage Packaging . gkincare
« Robots and Al * Influencer Marketing Health Influence * Dual-Purpose Innovation
* Interactive * Wellness Monitoring  « Emerging Packaging  Personalization
Engagement * Boomer Health Ingredients » Portable Packaging

"Traditionally we were only doing research in our category. Now, our Trend Hunter advisor does great custom
reports showing us inspiring new trends [that impact us]... and what's going on in the world.”
— Manager, Product Planning and Strategy

Panasonic

Copyright © TrendHunter.com. All Rights Reserved



Imagine 200,000 people hunting ideas for you, 300,000 ideas,
and big data from a 130,000,000 person focus group

#1 Largest
Network
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175,000 Hunters
(8 arenas’ worth)

#1 Largest Idea
Database

5,000 Ideas / Month

(300,000 Total)

Crowd
Filtering

130,000,000 People
(1 in 60 on the planet)

‘I don’t need to spend hours searching in Google anymore. Trend Hunter has a lot of insight that | wasn't able to
find anywhere else!” — Senior Designer

Data-Driven
Opportunities

~
TRENDHUNTER

"\~ FIND BETTER IDEAS, FASTER

Dedicated
Advisors

Piamsengg
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Spark innovation with our New York Times Bestselling CEO, Jeremy eI

Gutsche, one of “the most sought-after keynote speakers on the planet”

““An intellectual
can of ”

‘ f'(l() brands, bilion: EREMY
EOs who ignite innovation \
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... and follow up with our team's menu of presentations & workshops LSt b

Custom Trend Presentations
Armida Ascano, VP Research, 40,000 Articles Edited, Lead Presenter

Past examples: Millennials & Money, Gamification & Retail, Loyalty

Core Module + Application Workshop
Courtney Scharf, Director of Client Research, 1000+ Custom Reports Edited

1. Millennial Culture 5. Customization & Preference
2. Gamification 6. Maker Culture
3. Retail Innovation 7. Instant Entrepreneurship

4. Marketing Innovation 8. Flavor & Preference

Innovation Accelerator Workshops
Shelby Walsh, President, One of Canada’s Top 100 Most Powerful Women

1. Divergent Thinking 4. Redirection & Repositioning
2. Convergence & You 5. Reduction & Focus
3. Acceleration of VP 6. Cyclicality & Prediction

= E L ‘/mmediately changed the way we approach our work.” (,[ : > ’h
vﬁ: — Director of Research r Iltago Q/rl unt

Copyright © TrendHunter.com. All Rights Reserved




WHY? We're experiencing history's highest rate of change,
but companies are failing to adapt. We solve that.

Opportunities & Threats
,ZggSUSTAINABILITY
= — & SUCIAL STRATEGY
& =L PERSONALIZATION 2
— m%MEDIATECHNOLOGY =
025 ZEUROZONE “%
) DO IBOOMI
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DIVERSIFICATION &

"As we experience history’s highest rate of change, we're reached the point where inspiration has

a become overwhelming and distracting.”

( :’ — Jeremy Gutsche, CEO of Trend Hunter, New York Times Bestselling Author

~
TRENDHUNTER

"\~ FIND BETTER IDEAS, FASTER

Average Lifespan of a
Fortune 500

15 Years

1950 2015

Copyright © TrendHunter.com. All Rights Reserved
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After 3 years of development, we're releasing our Better & Faster
iInnovation assessment, to unleash your potential: TrendHunter.com/Assessment

JEREMY GUTSOME
Futuristic Pioneer
' 5.9% of peopie innovate ke you

As o Futuristic Ploneer, you exhibt @ wilingness 10 destroy that provides a maverick streak that

that can prompt now ideas of insights. Others may perceive this combination as being a bit too
asertive ot times. You may consider channeling these trats ot the appropriate times with the
2PO0NAte HUGINCOS 10 ENSLNS YOUr Ideas are propary embraced

€90 bo & great benefit to the crestive process. Your curiosity highlights o natural inquisitveness

The Better & Faster Assessment
1. What is your innovation archetype

2. What are your actual blind spots and
weaknessesin a team?

3. What are your hidden strengths and how
can you further leverage them?

4. How does your team compare to the
world's top innovators?

Copyright © TrendHunter.com. All Rights Reserved
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2018 TREND IMMERSION: TRENDHUNTER

v FIND BETTER IDEAS, FASTER
Join the world’s top innovators at our trends & innovation
conferencesin 15 cities with 2,500 innovators (no vendors): FutureFestival.com

Inc.
Best Innovation
Conferences

TREND HUNTER

) FUTURE

* FESTIVAL

THE WORLD’S #1 TREND FIRM INVITES YOU TO
EXPERIENCE NEXT YEAR BEFORE IT HAPPENS

1 Day Trends & Innovation Conferences 2 Day 3 Day

P06C@CPcEOECL & O

Orlando Seattle  San Francisco Los Angeles Minneapolis Cincinnati Dallas Boston London Detroit Atlanta Philadelphia  Chicago New York Toronto
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2018 MEGATRENDS & THE PATTERNS OF OPPORTUNITY: TREN gﬂ{mg

Divergence Authenticity

1. Personalization, Social media and a resistance
Customization to traditional advertising have

2. Status + Belonging created a desire for

3. Style + Fashionizing authenticity and reality.

4 Generational Rebellion

Personalization Many-to-Many
CJ Small batch production A mass proliferation of sellers
technologies and more and media creators has
“ personalized media are shifted the world to a many-

creating an expectation for to-many economy.
personalization. ‘

Learn more in “Better and Faster” by Jeremy Gutsche - Copyright © Jeremy Gutsche & Trend Hunter Inc, All Rights Reserved
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Top 20 Insights
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Alcohol brands create interactive drinking games that promote staying in

Implications - Alcohol-fueled game nights entice the growing number of consumers who would rather spend a night in with close friends. As a countertrend to the
excursions prevalent in Millennial party culture, we’re seeing a movement towards more intimate gatherings that appeal to the socially anxious segment of this
demographic. This evolution creates opportunity for alcohol companies to create brand-specific games and products to fuel this growing demand.

Gameshow-Inspired Drinking Games Drinking Game Tequila Packaging
The 'DRINKQ' Drinking Shot Game is Modeled This Packaging Can Be Used to Ship Tequila
After Plinko Bottles and Play Games
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Alcohol-Accompanying Board Games e e Tasting Sames

Read Between The Wines! Offers a Playful
The Brand 'Stranger & Stranger' Has Released a Board Game Experience for Vino Lovers




Invisible Tech TRENDHUNTER

The oversaturation of technology creates a consumer desire for subtlety

Implications - In the early stages of the technology age, when the novelty of connectivity was still intact, consumers sought conspicuous devices as a status symbol. Now
that technology is more prevalent than ever, it no longer carries a sense of novelty or status. This calls for more subtle, undetectable technology. Ultimately, technology is
now omnipresent and connectivity is a consumer expectation, as opposed to a feature.

2.Digital Cooking Tables 3.Bed Phone Chargers
The New Concept Table from IKEA Will Phone-Charging Furniture Like This Thrive
Suggest Recipes Based on Leftovers Global Bed are Very Convenient

. 4.Non-Obstructive Activity Trackers 5.Heart-Monitoring Bras
1-UndeteCta ble ereless Ea rphones CES 2017 Reveals the Sleek Yet Functional Bloomer Tech Created an Undergarment
The Third Skin 'Hy' Wireless Ear Headphones Offer 18-Hours of Use Motiv Ring Integrated with Sensor Technology

SCORE - Qe T <
78 [ ,fk ‘ * * 273,214 Total Clicks
[ l - - | I Hunt.to/349598
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Campaigns incorporate an omnicultural view that extends beyond diversity

Implications - As products and services expand to reflect the rich cultural makeup of the population, advertising efforts can be observed leading with non-centered
perspectives that fall in line with a view to omniculturalism, effectively celebrating difference as the only norm. Moving away from marketing plans best described as

"siloed" and specialty ad shops, this progression demonstrates the need for brands to engage consumers around values less tied to traditional markers of identity such as
race, geographic location and gender.

| Body-Positive
= Denim Ads

Identity
- Inclusive Games

in
FITNESS

Diverse
Foundation
Campaigns

Body Positive
Apparel
Campaigns

. . Body Positive Magazine Covers
N atu ra I Iy I m pe rfe Ct SWI msu It Ads 'The Body Brigade' Issue of Ebony Magazine
This Lane Bryant Ad Shows Plus-Size Model Denise Bidot Unedited Touches on Body Image

SCORE IFel?
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Fast-Fad Lifestyle

The fast fashion model rages on, while impacting other industries

~
TRENDHUNTER'

V FIND BETTER IDEAS, FASTER

Implications - Fast fashion retailers have changed the apparel industry by enabling mid-range spenders to partake in style fads at their peak. In the information age
however, aesthetic fads can be observed in other lifestyle categories, with social media elevating them to popularity as ferociously as any fashion fad. As a response,
brands in other lifestyle categories are borrowing from the fast fashion model by leading with aesthetic as opposed to quality. This is especially important to consumers

who are acutely aware of their personal brand.

T T4 0. SN g - o

Color-Changing Blended Beverages

The Starbucks Unicorn Frappuccino will be Available for Five Days

Rainbow Cosmetic Kits

Wet N Wild's 'Unicorn Glow Box' is a Limited
Set of Multi-Colored Cosmetics

Duplicate Lip Kits
This Cosmetic Kit is Inspired by Kylie Jenner's
Signature Product

Blackened Ice Cream Burgers
The Pear Tree Cafe Black Coconut Ice Cream
Burger is Darkly Delicious

Instant
‘ Messaging
" Copycats

Affordable Retail
Store Wines

) @) 66,478 Total Clicks
@ @ (3( * ‘C;). Hunt.to/351041
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Incognito Launch TRENDHUNTER

Brands go undercover to allow new products to receive unbiased reviews

Implications - While many may associate having a well-known brand name as a marker of success, the limitations of which become clear as established brands launch
products in a covert nature in order to allow for unbiased first-hand customer experiences. This progression demonstrates the innate cognitive biases associated with
consumer purchasing decisions and the opportunity for brands to avoid "big brand skepticism" in this way.

- 1

CONDITIONER FOR
~STRENGTH |

i i

Kale &
& Parmesan,

+ (7

Just say, "Latte”

=
Deceptive Coffee Shop Menus 3. Deceptive Salad Bar Pop-Ups
Tim Hortons Opened a Fake Cafe Called McDonald's Created 'The Salad Society' to
'Perfectly Uncomplicated Lattes' Promote Its Healthy Options

. . Gluten-Free Bakery Stunts
Dece ptlve Sha m pOO Ca m pa |gn5 Loblaws Debuted Its Gluten-Free Range at a
Suave Professionals Has Released a Creative Ad to Market Its Shampoo "Fake" Bakery in Montreal

SCORE L oles 9\9
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In-store customization stations generate engagement from Gen Z

Implications - In an effort to make brick and mortar retail spaces more of a destination for families, brands are offering in-store customization of toys and products for kids.
Encouraging the children of maker parents to add their own personal touch to a product and make it truly unique to them, these brands are creating memorable moments
for families to share in, enhancing engagement within the retail space. This interactivity appeals to the Gen Z demographic as they are interested in taking their world into
their own hands and creating rather than passively buying.

——l ;L B
- = '
Interactive Doll Retailers Branded Emoji-Themed Pop-Ups
The American Girl New York Shop is Dubbed Pepsi's New 'Have Fun' Pop-Up Showcases the
"The Store of the Future" Brand's Custom PepsiMojis

AN

. . Personalized Building Block Kits
D IY Toy Sto re Flgu rl nes This LEGO Store Produces Custom Lego Kits in

The 3DplusMe Kiosks Allow Consumers to Create Personalized Action a Child's Likeness
Figures
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Consumers engage with GIF-powered platforms for both business and pleasure

Implications - Stretching beyond the use as cultural shorthand online, the GIF format is being wielded by consumers and brands alike to communicate various type of
information with the help of personalization platforms. Given this new functionality in both personal and professional spaces, this shift highlights the ways in which
consumers are open to the re-contextualization of imagery for other purposes.

Put together your digital card
with photos, gifs or even videos!

2.Digital Business Card Apps Airport GIF Stations
'100AM' Helps People Exchange Contact Easyjet and Stansted Airport Set Up a
Details Paperlessly Real-Time Departure Board at a Subway

GIPHY ¥ VINE

. . Governmental GIF Archives Video Meme GIF Converters
1 -An I m atEd G I F PI ns The National Archives and Records 'GIPHY Loves Vine' Creates and Saves Vine
These Digital Pins from Pins Collective Display Customized GIFs Administration is Collecting GIFs GIFs
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Consumers are battling productivity guilt through fitness-oriented vacations

leyc& concerned about their overall health and wellness, consumers no longer look solely for relaxation and indulgence when planning their
vacations, ratfier, they’re looking for ways to integrate productivity and self-improvement. Fitness-focused retreats are the ideal solution for the consumer looking to dip
their toe into the aspirational healthy lifestyle and feel great about a vacation getaway with friends. This shift is indicative of the way health and wellness is increasingly
being seen as a status symbol.

Luxury Fitness Retreats Jogging Tourism Apps
'The Body Camp' is a Luxury Retreat for The RunGo App Lets Travelers Experience
Health-Conscious Travelers Cities While Getting Fit

&)

. Group Fitness Tours
Floatl ng U rba n WO rko Ut TO urs This Platform Helps Users Organize
The 'Paris Navigating Gym' Gives a Workout Tour of Paris by the Seine Fitness-Oriented Vacations

.‘:‘; 7.

- A v |
59,076 Total Clicks
/{ k - O @ . ﬁ “) Hunt.to/355682




Augmented Package TRENDHUNTER
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AR features entice consumers to engage with products in-store

Implications - Incorporating augmented reality features into product packaging and displays is quickly becoming the new way for brands to create a memorable experience
for consumers. These interactive moments enhance the shopping experience through engagement that is inspiring and visually enchanting. In addition to enticing

consumers on location, AR interactions also generate social media content, spreading word of mouth marketing on a wider scale and showcasing the importance of
engaging the constantly connected consumer via digital mediums even in-store.

wyr
R an s o

2. AR Egg Cartons 3. AR Code Candy Packaging

Vital Farms' Newly Redone Egg Carton Design This PEZ Packaging Features Scannable Codes

Comes to Life with Augmented Reality that Unlock Mobile Games

. 4. Augmented Sausage Packaging 5. Augmented Reality Sneakers
1 . D IY Augm e nted Rea I Ity BOO ks Bemis' Transforms Branding with Interactive The Monte Z High-Tech Sneakers Have a
This Augmented Reality Book Requires No Apps or Special Glasses to Use Package Systems Design That Comes to Life in AR

- FI9lI9 . OOF

’i*\ 4 g
- ({k A '*. ﬁ I 114,617 Total Clicks
[ «& - A I Hunt.to/356655
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Deliberate Reduction TRENDHUNTER

Consumers buy less, but more intelligently to reduce consumption

Implications - Tying into the desire to consume consciously, consumers are beginning to buy less, but better. Consumption is more about quality than quantity by way of
apps and services that curate only the best and most necessary offerings. This small tweak to consumption is an incremental, easy-to-implement way for consumers to
make a global difference.

Clothing Repair Pop-Ups MaX|maIIy Mmlmal Fashlon

The Patagonia Worn Wear Truck is Travelling Collections
Across the US Fixing Gear 'Honest-Rosie' Offers 30 Unique Outfits from
Six Pieces
sne T 9:08 AM -
Hi, Aubrey

':s,:::

. . | irati | Tidying A
Consumption-Reducing eCommerce KonMiar" Motiates One o Simplfy Their Lie

the Marie Kondo Way
Platforms
The 'Buy Me Once' Online Shop Only Sells Items That Last

D do"Q\Q

- "* # * “ 112,912 Total Clicks
[ Hunt.to/355376
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Wellhess Cocktail TRENDHUNTER
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Superfood cocktails combine flavors of the moment from both worlds

Implications - Cocktails infused with superfood ingredients such as turmeric or charcoal entice consumers looking to indulge without abandoning their health and wellness

goals. Highlighting the potential convergence seemingly oppositional drinking experiences, this shift also demonstrates the desire to enjoy the advantages of two very
different things at the same time.

3400poBLle KOKTEWNN N3 MeHto 13 30,0pOoBbIX KOKTENNen
cenbaepes.

OTOT KOKTeWnb npegnaraet
©onee 340poOBYIO ankTepHaTMBY
cnagkMM HanuTkam

3

W
i e S

- tl

AINKOronbHbIe COKMN. KkoTernnb 13 Mopckux KokTeinb ¢ nobasneHmem
3TOT COK 1 Smoothie Bar nepekntoyaeTcs Ha BOAopocnen nuarm KYPKYyMb!
obcnyxuBaHue 340pOBbIX KOKTENMEN B HOYHOE BPEMS

—
@ e 4 “" &5 Q@) 23 8 X e
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The Boomer demographic engages in higher-end health management

Implications - Boomers have reached retiring age at a time when they have quite a bit of disposable income, creating a large generation of potential luxury consumers.
Combining their pragmatic needs with a touch of luxury simultaneously provides tactical and emotional appeal. The convergence of function and style for Boomers can be
seen within the health industry specifically, with potential applications beyond.

KOBenupHble ykpalleHus TabneTku ¢ «NoaKMYEHNeM»
BpacneTbl Ana noxunbix noaen, Pillsy Cap aBTOMaTM4ECKU
Hanpumep. HarnomMuHaeT Nosnb3oBaTensm

NPUHNMaTb UX exxeaHeBHble O03bl

o B
-

S
OO6yBb, OpreHTMpoBaHHas Ha e yorponcTea AN
KOMq:)OpT «AromaCare» crnocobeH

NOAKIOYaTbCA K CMapTOHY

O6yBHas komnaHua Camymna Xabbapaa npogaeT CTUrbHy 00yBb NONb30BATENS

And My>X4uH cpegHero Bo3pacrta
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The high capabilities of Gen Z are maximized through services and products

Implications - Where the Millennial generation had teen entrepreneurs, Generation Z has child prodigies. This is due to the increased accessibility and range of
information, which in turn breeds a highly competent generation of children and tweens who are redefining the idea of what kids are capable of. Products and services
that aid in this natural sense of entrepreneurship among children ensure Generation Z reaches their full potential.

CeTb AwesomenessTV MpeanpuHMMaTenbckmne 00yBHLIE
NOAAEPXKUBAET MOMOAbIX aBTOPOB MacTepcKkue.

KOHTEHTa CemuHapsbl Savvy Socity Hayuat
[eBoYeK Ncnonb3oaThb 3D-
TEXHOMOrMK nevaTu

P e s T A
Konnekumua nrpywek «MogHble MpeAnpuH/MaTenbCkue
. MeponpuAaTuA, OpueHTUpoBaHHbIE
aHrenbl» 'lt's My Biz' -Kapbepa B Ha peGeHia. )
«lMeperoBopbl 4nsa geTemn»
OousHece BLOOXHOBISIOT MOMOAbIX

Yy4aCTHUKOB Ha JOCTUXEHME
uenen
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Regional Narrative TRENDHUNTER

Large and small brands tap into local love by leveraging geo-specific stories

Implications - In an effort to win consumer trust by tapping into a sense of community, large and small brands are leveraging hyper-local products and marketing explicitly
based in familiar narratives to those in the region. This makes for extreme relatability that battles a natural sense of big-brand skepticism.

Hyper-Local Dumpster Desserts Syrian Family-Reuniting Ads
This Frozen Summer Treat Repurposes ABunakomnaHus Air Canada NTPUHOCUT
Ingredients from the Trash CEMENHbI MUP CUPUNCKNX BexeHLEeB

All-American Coffee Subscriptions
Exxemecsa4yHoe npeanoxeHue ot Java .
Komnanus npeanaraet nytewecresne nU3
LiTaTa B WUTaT Yepes BKyC

KocmeTnueckme marasuHebl Storytelling
BcnnbiBatolee mecTtononoxeHne Body Shop nogkroyaet
noTpeduTener K NPOUCXOXAEHUIO NpoayKTa

Qe B¢

[

<IN
- ’{‘ ‘ g m 46,601 Total Clicks
[ z‘ - x Hunt.to/355112
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Novice Adulthood TRENDHUNTER

Industries based in big-ticket items appeal to first-time buyers

Implications - The concept of "adulting" describes a tongue-in-cheek, reluctant approach to traditional pieces of adult life like car ownership. Though based in humor,
youth's distaste for these large, seemingly complicated purchases is genuine, and mostly based in a lack of education. Companies within these industries are appealing to
first-time purchasers to boost education, simplify the process and encourage Millennials to partake in these more traditional milestones.

firstcargu

o~ " ~
{ .
I t. g 9 lv-— @'Mmual F -
; [t ] |
M ad e Easy . Habopbl Ans HauMHaLWmMX. Mpodunb-aHanu3 cTpaxoBaHUs
A new way to learn how to pick «AX, xa!» JIn4HbI KOMNNEKT aBTOMOGUNEN
the best stocks and make money. ) opraHu3aTopoB OMHaHCOB
cosgaeTt hMHaAHCOBbLIE Lienm
Pitly helps you identify the best stocks 1o invest
by giving the knowledge and data you nged to ‘
make better decisions
Get Early Access and receive a copy of "An ‘
Introduction 10 investing” primer! n
Get Early Access = e

MnaTtexxHble NporpamMmbl Ass

MpunoxeHnst Anst ynpasneHns MHBECTULMAMUN B hOHAbI

MpunoxeHue «Pitly» npegocTaBnseT ypoku u coobLyecTsa.
MoxxepTBOBaAHNA C MOMOLLbIO

MOAGTMPOBAHNE ANA HARNHAIOLX Crowdfunding Real Estate Down
Payments
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Consumption guilt drives consumers to find ways to improve their karma

Implications - The rise in curation makes it easier than ever for consumers to remain inside their own bubble of specific content, like-minded people, and tailored
products. This self-contained approach to life may be enjoyable, but it can create feelings of guilt for those who want to better the world. Automated acts of kindness
alleviate this guilt without disrupting the curated daily routine. In order to truly alleviate this guilt, these products and services are not branded and often
consumer-made, highlighting a sense of community over capitalism.
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Self-Memeing TRENDHUNTER'

The humor of Internet culture becomes customizable to boost shareability

Implications - Memes and gifs are the focal point of humor within Internet culture. What makes them so appealing to the digital consumer, however, is what makes them
so difficult for brands to channel: their authenticity. This authenticity is achieved through extreme relatability and a laissez-faire approach to production; both factors are
furthered with services that allow consumers to create or curate their own self-referencing content.

hash

Gentle goldfish Cut to the point with YouTube

I LOVE TO KAZOO! o I

FACECOLOR :  +PATTERN SOUND 75100
LIGHTMESS * 41 = ARRANEE V18

Musical Selfie Applications Video Meme Creators

«Face Melody» npeBpatyaert Selfie B Startup HashCut no3BonsieT Bam co3gaBaTtb

My3bIKy HA OCHOBE NULEBbIX PYHKLMN COOCTBEHHbIE BUaeo3annucy n3 Buaeo
YouTube

GIPHY ¥ VINE

MpunoxeHnwue Giphy Says MTHOBEHHO o N e e 65m0)
npeBpaLLaeT BaLl rofoc U Nnuo B GIF

) agd ;‘ Q . 7
L ,{ ‘ v ‘ 27,809 Total Clicks
) «i - ® Hunt.to/349964



Enterprising Minimalist

Small brands leverage simplistic branding as a marker of authenticity

~
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Implications - Playing to their strength as a small business rather than trying to hide it, entrepreneurial startups are utilizing minimalist retro packaging designs. Through
simplistic branding without any fuss, newer companies are sending an authentic-looking message that resonates particularly well with younger demographics who tend to

mistrust bigger name brands.
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STEM Educcasion

Brands create events for STEM novices to learn and play

~
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Implications - Though STEM toys are increasing in popularity, the act of learning something new, even during playtime, can be intimidating. Brands are alleviating the
intimidation factor by creating safe spaces and events for STEM novices to experiment and learn as a community. This adds an element of companionship to a notoriously

technical topic.
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Tutorialized Parenthood TRENDHUNTER

Brands bond with young parents through tutorial-style digital marketing

Implications - As Millennials transition into parenthood, brands look to reinstate their ubiquity as household names by speaking to this demographic's parental inclinations
and offering a helping hand. Taking a note from influential online gurus, brands are leveraging digital marketing platforms like YouTube to create tutorial-style videos as
well as empathetic ads in order to connect with parents, especially moms, on a more personal note, positioning themselves as helpful resources. This humanizing
approach serves to form tighter bonds with new parents who need all the help they can get and are looking for brands they can trust.
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One-Size Fits None TRENDHUNTER
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Campaigns incorporate an omnicultural view that extends beyond diversity

Implications - As products and services expand to reflect the rich cultural makeup of the population, advertising efforts can be observed leading with non-centered
perspectives that fall in line with a view to omniculturalism, effectively celebrating difference as the only norm. Moving away from marketing plans best described as

"siloed" and specialty ad shops, this progression demonstrates the need for brands to engage consumers around values less tied to traditional markers of identity such as
race, geographic location and gender.
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Hygge Home TRENDHUNTER'

Consumers consciously create cozy spaces that emphasize enjoying the home

Implications - Inspired by the Danish manifesto for cozy comfort, consumers in warm and cold countries alike are looking to surround themselves with plush fabrics, warm
textures and soft furnishings that embrace users in a cushy hug. An extension of the style of Japanese minimalism popularized by Marie Kondo, the emerging prevalence
of Hygge demonstrates a desire in consumers to surround themselves with objects that bring joy while increasing a sense of mindfulness in the home.
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Prefab Altruism TREMREMIER

Philanthropic construction adopts an accessible approach

Implications - As consumer demand for corporate social good increases with the rise of Millennial and Gen Z power, construction companies are leveraging their ingenuity
to create much needed refuge in developing countries. Architectural projects in these zones demonstrate creativity and adaptability from companies that challenge
themselves to build fast, safe and low-cost buildings that, in turn, go a long way towards bringing awareness as well as relief to communities globally.
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Modular Living TRENDHUNTER

Modern home design takes inspiration from the nomadic lifestyle

Implications - Known for their preference towards experiences over ownership, Millennials faced with the new need to settle down are looking for adventurous and
impermanent ways to do so. With less desire to commit to one location or even one design, Millennial homeowners are flexing their freedom through modular styled
homes that are portable, adaptable and unencumbered. This speaks to a new perspective on housing that is less restrictive and more fluid.
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Familial Abode RO

Spending time with family takes precedence for Gen X homeowners

Implications - With Millennials moving back home and Boomers needing more care as they age, Gen X is faced with a household full of additional members. Already

known for having strong family values, the Gen X demographic is increasingly looking for ways to adapt their homes to be more welcoming to loved ones, preferring to
prioritize family-oriented down-time over other forms of leisure.
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Escapist Event TRENDHUNTER

Brand activations tap into wanderlust

Implications - Technology has put adult consumers in a constant state of busyness, as it makes everything from professional tasks to family responsibilities immediately
accessible. This high-stress situation creates a need for escapism, yet reinforces responsibilities. Branded activations that provide temporary escape alleviate the

overwhelm in manageable doses, while establishing a positive relationship with consumers.
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Enterprising Minimalist TRENDHUNTER

Small brands leverage simplistic branding as a marker of authenticity

Implications - Playing to their strength as a small business rather than trying to hide it, entrepreneurial startups are utilizing minimalist retro packaging designs. Through
simplistic branding without any fuss, newer companies are sending an authentic-looking message that resonates particularly well with younger demographics who tend to
mistrust bigger name brands.
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Al Transportation TRENDHUNTER
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The automotive industry uses artificial intelligence in more holistic ways

Implications - The concept of self-driving cars and its use of artificial intelligence is becoming more commonplace, and expanding into a more holistic approach of the

marriage between the automotive industry and Al. This ushers in patterns such as Al roads, or vehicles created using artificial intelligence. This signifies a more
all-encompassing use of Al.
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Novice Adulthood TRENDHUNTER

Industries based in big-ticket items appeal to first-time buyers

Implications - The concept of "adulting" describes a tongue-in-cheek, reluctant approach to traditional pieces of adult life like car ownership. Though based in humor,
youth's distaste for these large, seemingly complicated purchases is genuine, and mostly based in a lack of education. Companies within these industries are appealing to
first-time purchasers to boost education, simplify the process and encourage Millennials to partake in these more traditional milestones.
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Incentivized Mobile TRENDHUNTER

Payout apps entice consumers to earn data and cash through engagement

Implications - Apps offering free data or money in exchange for usage are enticing young audiences to monetize their leisure time. Leveraging data as currency, these
companies are finding creative ways to circumvent the growing culture of “walking ad blockers” and engage mobile users. In the spirit of the growing demand for net
neutrality, apps that offer free data access will not only allow cost-conscious consumers to stay connected longer, they will also provide opportunity for getting people in
developing countries online.
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Omnichannel Assistance

Brands create seamless shopping micro-moments through digital assistance

~
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Implications - Embracing the increasing interconnectivity of digital and physical, consumers are leveraging online resources to make their shopping experience, even more
intuitive. Brands are adapting by taking an omnichannel approach to their consumer engagement, offering personalized assistive functions that help make shopping,
either online through e-commerce or in-store brick and mortar, much more seamless. Where friction creates a barrier to purchase, brands that enhanced the shopper
experience through impactful micro-moments will win out with the increasingly digital modern consumer.
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Sensorial Merchandising TRENDHUNTER
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Product display captivates consumers through shareable emotions

Implications - With the understanding that most consumers seek out memorable experiences they can then share through social media, brands are carefully curating
sensory-packed spaces that cater specifically to that desire. Through elaborately immersive visual merchandising that sparks emotions within consumers, the modern
retail environment has found a way to adapt to the highly competitive digital space by playing into it.
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Managerial Education TRENDHUNTER

Employees are empowered to lead through educational workshops

Implications - Investing in their own employees, more companies are taking the initiative to enroll newer recruits into leadership and educational programs. Through
accelerated skill development, the transition time into fully integrated confident employees is shortened, resulting in a team that feels empowered to take on demanding
roles and new challenges as they strive for increased leadership.
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Responsive Display TRENDHUNTER

In-store tech provides adaptive assistance to individual shoppers

Implications - While grocery prices tend to fluctuate to offer new deals each week, the use of technology within stores creates a much more personalized experience,
offering deals and information to specific customers with little need for human intervention. By being able to analyze shopper data and offer assistance, responsive
in-store display is becoming imperative for retailers who want to provide tailored customer service that adapts to the needs of individual consumers.
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Instantaneous Chore

On-demand services run errands for busy consumers

Implications - For consumers who are either too busy or otherwise inconvenienced every time they need to run an errand, there are a multitude of on-demand apps
sprouting up to fulfill these niche needs. Saving consumers time, energy and even worry about potentially forgetting something, instant deliveries and services mean
consumers don’t have to run out on their lunch breaks to get their laundry done or make a special trip for gas or milk. In a culture where the phrase "there's an app for

that" increasingly rings true, instant gratification and hyper-convenience reign supreme.
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The kit model is applied to those looking to start their own business

Implications - In the digital age, turning great ideas into profitable businesses is much easier than ever before; however, this accessibility of resources is moving beyond
digital means through subscription boxes and programs. These kits provide step-by-step instructions for hopeful entrepreneurs, with tangible items to aid in the
entrepreneurial process. This speaks to the democratization of resources.
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Habitual Hotel TRENDHUNTER

Cafes and hotels cater to the modern consumer’s realistic lifestyle habits

Implications - Productivity guilt is slowly giving way to more intuitive relaxation methods that offer the freedom for consumers to be themselves and feel at home. With
free time becoming an increasingly precious commodity and personal wellness gaining precedence in consumers' minds, modern consumers are faced with the consistent
struggle of trying to make time to do what they love best — lounging.
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Augmented Package TRENDHUNTER
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AR features entice consumers to engage with products in-store

Implications - Incorporating augmented reality features into product packaging and displays is quickly becoming the new way for brands to create a memorable experience
for consumers. These interactive moments enhance the shopping experience through engagement that is inspiring and visually enchanting. In addition to enticing

consumers on location, AR interactions also generate social media content, spreading word of mouth marketing on a wider scale and showcasing the importance of
engaging the constantly connected consumer via digital mediums even in-store.
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Deliberate Reduction TRENDHUNTER

Consumers buy less, but more intelligently to reduce consumption

Implications - Tying into the desire to consume consciously, consumers are beginning to buy less, but better. Consumption is more about quality than quantity by way of
apps and services that curate only the best and most necessary offerings. This small tweak to consumption is an incremental, easy-to-implement way for consumers to
make a global difference.

Clothing Repair Pop-Ups MaX|maIIy Mmlmal Fashlon

The Patagonia Worn Wear Truck is Travelling Collections
Across the US Fixing Gear 'Honest-Rosie' Offers 30 Unique Outfits from
Six Pieces
sne T 9:08 AM -
Hi, Aubrey

':s,:::

. . irational Tidyi
CO n S u m ptlo n' Red u CI ng eCO m m e rce ‘ll?osnpl\l/l?rit'l&r:)?iv;rtlesyol:gtﬁgipmsplify Their Life

the Marie Kondo Way
Platforms
The 'Buy Me Once' Online Shop Only Sells Items That Last

D do"Q\Q

- "* # * “ 112,912 Total Clicks
[ Hunt.to/355376




Copyright © TrendHunter.com. All Rights Reserved

Fashion Insights

7\
Brought to you by Trend Hunter, the world's most popular, largest trend network, fueled by more than 100,000 TRENDHUNTER

contributors and 2 billion views of data. We help creative innovators like you Find Better Ideas, Faster™ \\__~ FIND BETTER IDEAS, FASTER



The New Nudes TRENDHUNTER

As product palettes expand to ensure inclusivity, 'nude' shades grow in number

Implications - From beauty to fashion, brands are expanding their definition of "nude" to include a wider variety of shades, specifically catering to those with darker
complexions, a group that has been previously ignored by the mainstream. This progression demonstrates an effort on the part of envelope-pushing brands to better align
their product offering in order to reflect the demographic makeup of the market.
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Pale Pink Persuasion TRENDHUNTER

Millennial pink persists in all forms of branding and fashion

Implications - Deemed by some as "millennial pink," while others may refer to it as "Tumblr pink," the pastel hue has quickly become a mainstay in branding, fashion and
advertising that is proving to be successful and even contagious. In addition to its direct relation to a reclamation of the the color pink by young women as a symbol of
empowerment, this shift highlights a collective visual consciousness of those particularly tapped into image-based social platforms.
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Maximalist Mundane
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Consumers looking to alleviate the boredom of routine find expression

Implications - Minimalist design and its concurrent lifestyle -- Marie Kondo's teachings, for example -- have risen in popularity due to information overload. As a backlash
to this movement, a sub-segment of consumers is going in the opposite direction, seeking excess. This is an act of rebellion, but also a method of alleviating the boredom

of routine through unabashed self expression.
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Athleisure Beauty TRENDHUNTER

v FIND BETTER IDEAS, FASTER
Fit fashion evolves to integrate cosmetics that complement athletic lifestyles

Implications - Far from going out of style, athleisure is increasingly permeating adjacent categories, going beyond activewear and into the beauty and skincare realm. As
cosmetic brands adapt to the new demand for fitness-focused products, we’re starting to note launches of gym-specific makeup collections and lines of skincare and
haircare tailored for active lifestyles. This shift demonstrates a new niche in the world of beauty as athleisure trends continue to evolve.
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Utilitarian Ephemera TRENDHUNTER

Collectors are enticed by special design-led ticketing collaborations

Implications - While the phenomenon of collecting ephemera is rooted in the old world, recently, brands and institutions are collaborating to transform everyday paper
tickets into treasured pieces of art. In addition to solidifying the social and cultural currency of such brands, this progression suggests a new collective nostalgia for printed
matter in the digital age, and the opportunity for brands to insert themselves in this meaningful space.
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Post-lronic Tourist TRENDHUNTER
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Statement pieces celebrate the normcore in stereotypical tourist attire

Implications - Fashion-forward consumers can be observed channeling nostalgia with post-ironic statement pieces inspired by the image of a stereotypical tourist from
both streetwear and luxury brands. This unique shift highlights the all-encompassing nature of the normcore fashion movement in taking inspiration from seemingly
overlooked references, and the meanings attached to such kinds of utilitarian dress.
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Sci-Fi Accessorized
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Lowkey fandom references are incorporated into everyday fashion pieces

Implications - Hyper-niche branded products from sci-fi, fantasy and fairytale genres are being embraced by adult consumers in order to pay subtle reference to the

cultural impact of the brand iconography. This emerging pattern can be seen as evidence as the growing acceptance of youth as an attitude and lifestyle choice allowing
individuals to celebrate their nostalgic preferences as a means of personal expression.
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Leisurewear Revolution TRENDHUNTER
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Luxury and streetwear sweatsuits provide consumers with a high-low mix

Implications - With the influence of athleisure now ubiquitous in the fashion market, the sweatsuit has been re-embraced by streetwear and department store brands

alike in high-end fabrics that emphasize luxury and leisure over active working out. This shift demonstrates a continually evolving relationship between consumers and
their clothing in the pursuit of a healthy work-life balance.
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Dependable Garment TRENDHUNTER

Gen X looks for practical applications of fashionable attire

Implications - While fashionable attire is still of importance to Gen X, they care more about being smart with their hard-earned cash, preferring to invest in attire that has a
sensible function rather than a simply decorative one. Prioritizing comfort and wellness, this generation is influenced by their preference of online shopping to find
innovative, dual-purpose products that have an added practical benefit.
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Procedural Pampering TRENDHUNTER

Self-care brands focus more on rituals than products with step-by-step kits

Implications - As an industry, personal care is deeply rooted in the idea of pampering the self. This becomes more about ritual than product for the social media-age
consumer. As a result, brands within self care are emphasizing a step-by-step process with their products, including tools and instruction to enable consumers to take this

in-depth approach at home.
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Transformation Ritual TRENDHUNTER
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Skincare products use dynamic textures to communicate hyper-effectiveness

Implications - The success of a skincare product is as reliant on the ritual as it is on the sheer effectiveness of the ingredients. Products that transform throughout the use

ritual provide instant, tangible satisfaction, making product use more enjoyable while also signifying effectiveness. As well, the interactivity of a transforming product
provides a memorable experience.
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High-Tech Reversal m@"n‘,”:'n"w

Consumers integrate technology into their anti-aging skincare regimen

Implications - Second to owning a time machine to rewind the aging process, high-tech tools that promise to reverse fine lines and prevent future wrinkles are the answer
for many consumers when it comes to sophisticated anti-aging they can use at home. As demand for instant gratification leaves creams and serums in the lurch, many
consumers are turning to lasers and electronics that they can integrate into their skincare routines without having to undergo the pain of injectibles or surgery. This shift
demonstrates a desire from consumers to take matters into their own hands when it comes to age reversal.
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Millennial Rewind TRENDHUNTER

Skincare brands are positioning anti-aging products to target younger markets

Implications - Through playful branding, sophisticated skincare formulas are being repositioned to appeal to the Millennial crowd. Considered the generation that sparked
the self-care movement, many Millennials pride themselves on having elaborate skincare rituals that are highly informed by digital media and online forums. Brands are
leveraging this momentum to promote preventative anti-aging products to this younger demographic that is both highly concerned and highly educated about its health
and wellness.
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Brands merge analog & digital to create games that involve physical interaction

~
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Implications - Seeking to maintain an element of physical engagement, toy brands are creating games and platforms that combine digital software with tangible
interactions. Integrating this dual-functionality into the foundation of the toy itself, brands are requiring kids to use physical objects like building blocks and letters as a
means to activate digital platforms and games. This physical component not only speaks to the benefits of analog play, but it also signifies a turn toward hybrid forms of

engagement.
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These Classic Wooden Letters Teach via iPad
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The high capabilities of Gen Z are maximized through services and products

Implications - Where the Millennial generation had teen entrepreneurs, Generation Z has child prodigies. This is due to the increased accessibility and range of
information, which in turn breeds a highly competent generation of children and tweens who are redefining the idea of what kids are capable of. Products and services
that aid in this natural sense of entrepreneurship among children ensure Generation Z reaches their full potential.
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Choice-based storytelling engages children through confidence-boosting

Implications - Giving children a chance to have some flexibility and control of the narrative presented to them in character-driven stories sends a powerful message to
young Gen Zs that their decisions have implications and make an impact on the story's final outcome. This not only fosters critical thinking and confident decision making
early on, it also encourages young minds to become more invested in the narratives that they’ve contributed to.

.- .":L

qa

Collaborative Story Apps

The 'TaleAStory' Lets Users Create their Own Tale One Line at a Time

Empathy-Based Video Games
This Battle Game Lets Players Fight Monsters
or Make Friends With Them

Chat-Based Adventure Games
'Humani: Jessie's Story' is Told Through the
Facebook Messenger App

Interactive Reading Apps
'Amazon Rapids' Gets Kids Interested in
Reading Through Text Messaging
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The Boomer demographic engages in higher-end health management

Implications - Boomers have reached retiring age at a time when they have quite a bit of disposable income, creating a large generation of potential luxury consumers.
Combining their pragmatic needs with a touch of luxury simultaneously provides tactical and emotional appeal. The convergence of function and style for Boomers can be

seen within the health industry specifically, with potential applications beyond.
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Upleveled Nostalgia TRENDHUNTER
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Millennial consumers seek high-end trinkets with sentimental value

Implications - Millennials are delaying adulthood, achieving adulthood milestones at a later rate than any other generation. The money they are saving by avoiding things
like homeownership is spent growing their key values of individuality and memorable experience; as they grow older and attain more disposable income, however, their
tastes become more sophisticated. This has caused growth within the high-end nostalgia market.
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Soothing toys attract both adults and kids

Implications - An under-discussed side effect of play is relaxation. This is boosting the adult desire for mindless enjoyment by way of small, tactical toys, while also

boosting mindfulness components in toys targeted toward children. Stress is high in the digital age due to the frequency and volume of content consumption, making
incremental relaxation more necessary than ever.
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In-store customization stations generate engagement from Gen Z

Implications - In an effort to make brick and mortar retail spaces more of a destination for families, brands are offering in-store customization of toys and products for kids.
Encouraging the children of maker parents to add their own personal touch to a product and make it truly unique to them, these brands are creating memorable moments
for families to share in, enhancing engagement within the retail space. This interactivity appeals to the Gen Z demographic as they are interested in taking their world into
their own hands and creating rather than passively buying.
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Instagrammable WELLth TR@"D’;’"U’!.TER

Wellness is pushed as a status symbol through design-conscious health

Implications - The Attention Economy is of the utmost importance to the Millennial group whose disposable income is lower and slower to emerge than other
generations, making all parts of the Millennial lifestyle an opportunity to boast status. This is especially true of health, as "Wellth" -- the idea of carefully curated physical
well-being -- is being integrated into products and services by way of design-consciousness and deliberate "Instagrammability."
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Transparent Daily Multivitamins Experiential Sports Bra Pop-Ups
Ritual Multivitamins Contain No Synthetic The NikeWomen BraHaus Pop-Up Sought to
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High-Brow Confection TRENDHUNTER

Boutique shops offer art-infused edibles

Implications - Battling the idea that sweet indulgences are meant for children, boutique confectioners are infusing these treats with elegance. This combines physical,
taste-based indulgence with visual indulgence, providing extra value for older consumers -- Millennials in particular -- for whom indulgence is defined by a connection to
status, experience, and value. This multi-leveled approach to the concept of treating oneself grants the penny-pinching Millennial an extra level of permission to indulge.
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Alcohol brands create interactive drinking games that promote staying in

Implications - Alcohol-fueled game nights entice the growing number of consumers who would rather spend a night in with close friends. As a countertrend to the
excursions prevalent in Millennial party culture, we’re seeing a movement towards more intimate gatherings that appeal to the socially anxious segment of this
demographic. This evolution creates opportunity for alcohol companies to create brand-specific games and products to fuel this growing demand.

Gameshow-Inspired Drinking Games Drinking Game Tequila Packaging
The 'DRINKQ' Drinking Shot Game is Modeled This Packaging Can Be Used to Ship Tequila
After Plinko Bottles and Play Games
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Read Between The Wines! Offers a Playful
The Brand 'Stranger & Stranger' Has Released a Board Game Experience for Vino Lovers
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Stress-Free Tech TRENDHUNTER

Technology is leveraged to combat stress and promote mental health

Implications - As awareness and de-stigmatization of mental health continues to grow, an increase in technology trends around regulating stress and promoting emotional
wellness are becoming more readily available for the everyday consumer. This beneficial shift demonstrates an increase in demand for technology that enhances the user's
well-being, not just their lifestyle.
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Lifestyle Trial
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The try-before-you-buy model moves into unexpected places

Implications - As retail moves into the digital space, more brands are offering the option to try products before buying them. This concept is easier to execute in spaces
such as fashion, but what about larger purchase decisions with long-term lifestyle implications? More accuracy, extended sampling, and the use of data come together to

make for more thorough trial periods in an era where consumers expect hyper-curated products and services. This model proves particularly strategic in the face of the
skeptical Gen X demographic who prefers proof of value before committing to large purchases.
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Prescriptive Planners
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Built-in guidance incentivizes Millennials looking for analogue confidants

Implications - Choosing analogue diaries for their private thoughts and aspirations over the paranoia of questionably secure digital formats, Millennials are attracted to
journals that can offer guidance rather than a set of intimidating blank pages. Allowing them to visualize their goals and dreams in a structured way, a systematic approach
to journaling provides those accustomed to the instant gratification of digital devices a sense of direction as well as satisfaction with each mini task completed.
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Format Over Flavor TRENDHUNTER

Food and beverage sees a shift in focus towards aesthetics over taste

Implications - In the modern age of Instagram-driven behavior, the photo-worthiness of food is more important than ever before and, in some cases, is starting to take
precedence over culinary legitimacy. In order to attract the niche but insatiable demographic of younger consumers on the hunt for their next shareable moment, QSR
brands are starting to adopt multi-hued offerings that tend to prioritize aesthetic innovation over flavor enhancement.

Rainbow Burger Buns Rainbow Sushi Recipes
Joe's Bar in New York Offered Very Colorful This Colorful Japanese Dish Uses Natural
Brioche Buns for Burger Week Flavors to Dye the Rice

Tie-Dye Pancake Recipes Chromatic Unicorn Hot Chocolates

Diner By the Sea Offers Vibrant Technicolor This Hot Beverage from Creme and Sugar is
This Rainbow Grilled Cheese is Colored Based on Each Food Flavor Flapjacks for Diners to Enjoy Folklore-Inspired
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Consumption guilt drives consumers to find ways to improve their karma

Implications - The rise in curation makes it easier than ever for consumers to remain inside their own bubble of specific content, like-minded people, and tailored
products. This self-contained approach to life may be enjoyable, but it can create feelings of guilt for those who want to better the world. Automated acts of kindness
alleviate this guilt without disrupting the curated daily routine. In order to truly alleviate this guilt, these products and services are not branded and often
consumer-made, highlighting a sense of community over capitalism.

Send a cup of coffee to the
people you care about.

Karma-Inspired Community Anti-Bullying Mobile Apps
Donations The BullyBox App Gives Students a Better Way
The Little Free Pantry is Uniting an Arkansas to Report Bullying

City With Charity

e T TN AM

Samuel uses
bonjoro to
thank donors

£ Create a Gift

To: Madeline Parker

Relationship-Building Business Apps

Ch d rita b I e COffe e'G ifti ng Ap ps The 'bonjoro' Customer App Lets Brands Send

The 'Nack' App Allows Users to Buy Anyone a Cup of Coffee Personal Thanks
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Pioneer brands in the alchemy-based wellness realm gain cult-like followings

Implications - As health-focused consumers look to make informed decisions empowered by newly gained knowledge, many are opting for new age wellness brands driven
by alchemy-based knowledge and that provide natural products guided by principals of both modern and ancient medicine. This shift demonstrates a desire from
consumers to partner with pioneering wellness brands that are ready to serve as catalysts on their health journey.
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Scientific Beauty Supplements Superfood Beauty Tonics
Fountain is a Range of Drinks That Inspire The Cluo Juices Feature Skin-Boosting
Health and Beauty Ingredients Such as Moringa
Powdered

Herbal Lattes

Mushroom
Superfood
Supplements

Boosting Cognitive Powders

Opu |ent H ea |th'BOOSti ng Su pplements The 'Brain Dust' Edible Talc is a Natural Brain

The Super Elixir Powder is a Premium Nutritional Solution Stimulator



Everyday Pun TRENDHUNTER'

Adult consumers deal with the mundane by infusing it with humor

Implications - Adult consumers looking to escape the monotony of everyday responsibilities find a small way to indulge with products that reference puns. This small dose
of humor also creates an opportunity to showcase one's personality in a way that speaks specifically to like-minded individuals. The nature of puns focuses around a sense
of tribalism and belonging, which is an especially poignant need in the social media age.
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~and it was delicious!
Comical Mathematical Mugs Architectural Pun Scarves
The 'l Ate Some Pie...' Uses Math Equations to Sam Jacob Studio's 'Insulation Scarf' is an
Spell Out Puns In-Joke for Architects
A LN
. Pun-Patterned Dresses
P u n ny Ch rl Stm a S Crewn eCks The Wreath Witherspoon Dress From Draper
This Festive Feline Sweatshirt Makes a Pun on Seasons Greetings James Features a Punny Print
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Gamified Cognition TRENDHUNTER

Improving brain and body wellness takes precedence in Gen X and Boomer leisure

Implications - Trying to maintain the health of their brains as much as their bodies, the Gen X and Boomer demographics turn to brain-boosting games that can easily be
incorporated into their day-to-day in an effort to improve cognitive well-being. Adapting quickly to the digital world, these age-defying demographics are on the hunt for
simple brain-boosting apps to use in their downtime with the double benefit of achieving both improved performance in their everyday lives while also combating internal
signs of aging.
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Train Your Brain

“ Meet St. Panda
with Science-Based Games 3
- (-
Cognitive Design Games Mood-Enhancing Chatbots
The 'Designercise' Board Game Enhances a The 'St.Panda’ Chatbot Instils Happiness
Player’s Creative Thoughts Habits Through Simple Chats

Get rid of your Easy, simple
reading glasses and user friendly

. . . Vision-Improving Mobile Apps
COm pEtltlve B ra In- BOOStI ng Ap pS The GlassesOff App Reduces One's Need for
The 'Fit Brains Trainer' App Guides Users Through Mental Exercises Reading Glasses
-
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Blessed Beauty

Halal and kosher cosmetic brands use organic ingredients to appease consumers

Implications - As far as ingredients go, established halal and kosher companies are holding themselves to a higher standard by producing products that are free-from
cruelty, alcohol, and animal by-products. Often with an additional focus on a GMO-free formula, kosher and halal companies are also using eco-friendly packaging along
with new business models influenced by the social enterprise movement. Creating a new omnicultural beauty movement in the process, this progression is ideal for those

that have sensitive skin and religious preference.

KLARITY

Halal Skincare Products
Singapore Skincare Brand Klarity Provides
Certified Cruelty-Free Products

1o combat the prncipal mechanism of skin ageir
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Certified Kosher Cosmetic Brands
BAKEL Offers a Series of Cruelty Free Cosmetic

Charitable Halal Cosmetics
PHB Ethical Beauty Aims to Become an
Not-for-Profit Organization

A CUPCANE
PACKED

INTO EVERY
BALM §

Sweet Kosher Lip Balms
noyah is a Natural Lip Care Brand That Offers

Culturally Influenced Skincare Brands

Sakhi Copenhagen Fuses Nordic and Eastern Healing Traditions ltems Kosher Lip Balms
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Fast-Fad Lifestyle

The fast fashion model rages on, while impacting other industries

~
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Implications - Fast fashion retailers have changed the apparel industry by enabling mid-range spenders to partake in style fads at their peak. In the information age
however, aesthetic fads can be observed in other lifestyle categories, with social media elevating them to popularity as ferociously as any fashion fad. As a response,
brands in other lifestyle categories are borrowing from the fast fashion model by leading with aesthetic as opposed to quality. This is especially important to consumers

who are acutely aware of their personal brand.
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Color-Changing Blended Beverages

The Starbucks Unicorn Frappuccino will be Available for Five Days

Rainbow Cosmetic Kits

Wet N Wild's 'Unicorn Glow Box' is a Limited
Set of Multi-Colored Cosmetics

Duplicate Lip Kits
This Cosmetic Kit is Inspired by Kylie Jenner's
Signature Product

Blackened Ice Cream Burgers
The Pear Tree Cafe Black Coconut Ice Cream
Burger is Darkly Delicious

Instant
‘ Messaging
" Copycats

Affordable Retail
Store Wines
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Reactionary Reverie

Glittery treats serve as a distraction from an anxious political climate

Implications - Consumers are being drawn to food and drink products marketed around fairy tale-esque iconography that aims to re-position consumption as an
experience of escapism. In addition to being a continuation of the acknowledgement of "adulting," this shift highlights the desire for escapism amid uncertain political
times and the ease of creating an imaginary narrative around dining.

Animal Print Donuts
These Lisa Frank Pastry Rings Are Decorated
With A Rainbow Cheetah Pattern

Healthy Rainbow Lattes
The Good Sort in NYC Released an Iced Drink
That's Topped with Confetti

Colorfully

Galactic Bagels
MAGICAL

) Rainbow-Colore
. d Cookie Dough
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Unicorn-Inspired Chocolates

Color-Changing Blended Beverages

The Starbucks Unicorn Frappuccino will be Available for Five Days
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The Chocolate Brand 'Ritter Sport' is Offering a
Mystical New Flavor
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Hunt.to/351589

© wR




Pseudo-Surgical TRERHETER

The wellness wave has consumers seeking extreme methods of self-care

Implications - The need for self-preservation is at an all-time high in the midst of the wellness wave. However, the maker culture movement puts consumers at odds in that
they want professional-grade self care, yet they prefer to execute it themselves. Self-care products that are packaged and ritualized to mimic surgical or medical
procedures satisfy these conflicting needs.
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Oral Dental Care Cameras Injectable Face Masks

capsu’e The 'MTG' Dental Camera Lets Users Keep an This Korean Face Mask from THE 00ZOO
Mask Eye on Their Teeth Features a Syringe for a Serum Infusion

RECOVERY

iy

QOZ00 T
. . Scientific Skincare Vials
I nte ra CtIVe Fa Ce M a S k Pa C kagl ng Hyalu's Skincare Packaging Resembles
THE 00Z0O0's Power Capsule Mask is Activated with an Add-In High-Tech Tools from a Laboratory

- o*cf“\
[ .v * ' 30,130 Total Clicks
[ - | I Hunt.to/352173



Lifestyle Office
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Incorporating preferential services keeps employees motivated

Implications - As health and wellness becomes increasingly integrated into the office, employees are further incentivized by workplaces that cater to their lifestyle goals.
Millennials in particular are the drivers of remote working, so in order to keep employees happy and motivated within the office space, engaging services and incentives
are being adapted for the modern workplace. From fitness classes to healthy food options, the office is becoming more aligned with the way employees want to live their

lives, enticing them to stay longer and increasing overall job satisfaction.

Nutritious Workplace Lunch Services

LunchOwl Aims to Create Productive Employees Through Food

2 T

Specialized Office Yoga Programs
Yoga Promotes Health and Wellness in
Corporate Environments

Lifestyle-Enhancing Offices
The 'LogMeln' Office Combines Modern
Design with Rustic Elements

Workplace Meditation Sessions
'Mindfresh' Offers Meditation Experiences for
the Office

@ 49,005 Total Clicks
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Aiducational TRENDUUNTER
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Health products integrate education into the use process

Implications - The wellness wave has created an influx of new health products, making it difficult for brand skeptics to identify which products are most trustworthy.

Integrating education into product use alleviates this by establishing a positive brand-customer relationship. Furthermore, this positions the product as a catalyst for the
overall betterment of the consumer.

SOOTHE +
SOFYEN
CLEANSING o
EMULSION ‘= :
AR Migraine Experiences Natural Sleep Kits
This Project Uses Augmented Reality to This Saje Set Supplies a Variety of Natural
Educate People About Migraines Sleep Aids

Pro-Aging Skincare Collections Scannable o rappers

Zego's Snack Wrappers Use Codes to Show
Well Within's Planted in Beauty Emphasizes Wellness and Beauty Results of Batch Tests for Allergens
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Startup Genetics TRENDHUNTER
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The direct-to-consumer model finds new applications with DNA-specific wellness

Implications - As consumers look to act on newly gained knowledge made easily accessible by data-powered smartphones, biotech startups are emerging to offer
DNA-specific wellness solutions that are at times controversial in nature. In particular, this progression highlights the adaptable nature of the health and wellness
movement and the opening up of various markets as the direct-to-consumer model expands to new categories.
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DNA Genetic Nutrition Kits Personalized Supplement Services
LIF ORIG3N's LIFEPROFILE FUEL Assesses One's The 'Care/of' Vitamins and Supplements are
C ES TYLE [ Food Needs Based on DNA Tailored to Your Needs
TiTAnove
I
. . . Genetics-Revealing Apps
G e n etlc LIfeStyl e G u I d a n Ce myGenome Makes Your Full Genome
The DNA Lifestyle Coach Uses Al Technology To Help You Achieve Wellness Sequencing Available via Your Smartphone
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Curative Culture TRENDHUNTER

Healing crystals are harnessed in everyday lifestyle products

Implications - As new age wellness converges with the health-driven lifestyle movement, consumers are embracing products that boast for both aesthetic and healing
purposes. This shift speaks to the new consumer commitment to self-care and preventative wellness and the ways in which this converges with the pursuit of all-natural
products.

Healing Crystal Candles Mythical Crystal Manicures

These LVL CO. Candles Aid with Mental Nail Swag's 'Tarot Nails' Service Involves a
Well-being and Mindfulness Tarot Card Reading

2D

Healing Crystal Water Bottles Purifying 5-Step Facials

H ea | I ng CrYSta I P | a nte rs VitaJuwel’s Gem Stone Bottles Promote Gemstone Organics' Facial Kit Includes
Etsy's AirFrend Shop Specializes in Raw Stone Plant Accessories Naturopathic Healing Crystal-Infused Skincare Products
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Beauty Bewitchment TRENDHUNTER

Mythical branding plays up the alluring nature of all-natural skincare remedies

Implications - New products are employing "magical" imagery and language in branding efforts that look to woo consumers by playing up the bewitching nature of ancient
healing wisdom. This shift also demonstrates the interest in seeking out dynamic new rituals that prioritize both mind and body wellness.
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Restorative Qil Kits Magic Mushroom Skincare

Aquarian Soul's 'Magic Remedies Set' Treatments

Addresses Headaches, Anxiety and More The Kypris 'Glow Philtre' Features Silver Ear

Ingredients

b I

Mood-Boosting Bath Qils
MOA's Bath QOil Blend 'Potion' Promises to
Dispel Negativity

Farsali's Unicorn Tears Facial Serum is a Multipurpose Product
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Companionate Influencer TRENDHUNTER
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Viral canines parlay Instagram fame into meaningful brand partnerships

Implications - In a curious progression of direct-to-consumer marketing by way of social media influencer campaigns, Insta-famous dogs are parlaying viral buzz into
prosperous brand partnerships. This intriguing progression speaks to the evolving nature of the pet economy, while it also serves as an example of how influencer
marketing is expanding beyond the more obvious iterations in fashion, beauty and experiences such as music festivals.

Promotional Pet Couches Canine Food Bloggers
Scotch-Brite Showed Off its Lint Rollers with Popeye is the Foodie Dog Starring in This
the #WorthTheMess Campaign Popular Instagram Account

Disabled Dog
Social Accounts

PU ppy Proposa| PhOtOShOOtS Canine Streetwear Retailers

Pawkier's Clothing for Pets Draws Inspiration
The Sebastian Loves Luna Engagement Album Showcases Canine Love from Popular Brands
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[ ({k ‘ *’ * ‘ 203,509 Total Clicks
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Activating Personalized TRENDHUNTER

Interactive pop-ups invite customers to co-create products

Implications - Meeting the desire for both direct-to-consumer brand interactions and limited edition, personalized merchandise, brands are hosting pop-up experiences
that invite customers to experiment in order to co-create custom products. This progression demonstrates the need to engage consumers with memorable brand

touchpoints during a time when brand loyalty is at times difficult to garner.
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Luxurious Ice Cream Pop-Ups Scarf-Personalizing Pop-Ups
This Magnum Pop-Up Featured Edible Flowers Hermes' Pop-Up Store Takes Inspiration from
and Pearls the Task of Doing Laundry

Special Admission Cafes Customizable Chocolate Bar Pop-Ups
Fa St Bea Uty M a ke r La bs The Nescafé Taproom Lets Visitors Create London's KitKat Pop-Up Let Fans Create
Custom Brews on Site Custom Confections

The Essence Maker Shop Invited Fans to Co-Create Products In-Store
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Novelty Workout TRENDHUNTER

Fitness trends are nichefying to offer variety to aspirational consumers

Implications - Looking to ease their way into the fitness craze, many consumers are looking for more accessible workout classes that promise physical benefits with a side
of fun. Through niche exercises that are more interest-based, consumers -- from those that would never dream of entering a gym to those who find regular fitness classes
too repetitive -- are finding a happy medium that suits their particular lifestyle and interests.

Core Workout Sledgehammers Jaw Workout Classes
The MostFit Core Hammer is Safer Than a Cadbury and 1Rebel are Teaming Up to Offer a
Sledgehammer and Tire Unique Fitness Class

Crowdsurfer Workout Classes Speedy Celebrity Workouts
Bed-Based WorkOUt Classes Gym Box and Stubhub Teamed Up to Offer a This Kendall Jenner Workout Only Takes 11
The U.K.'s David Lloyd Clubs Rolled Out the First 'Napercise Class' ‘Crowd Surf Ready' Class Minutes to Complete at Home
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Brands celebrate individuality by embracing multifaceted identities

Implications - Consumers are more empowered than ever to speak out about their differences and in turn, they have greater expectations of the brands they follow to
echo this messaging and celebrate what makes them unique individuals. The focus has shifted from the empowerment of one particular group, to the empowerment of
unique individuals. This concept proposes systemic changes toward a bias-free society that accepts all, and speaks to "equality" in its truest form.
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Interactive Inclusive Museums Trans Women Short Stories

This Museum Celebrates All Forms of This Fictional Book Features Stories That Were
American Writing Written by Trans Women

|
. Inclusive Celebratory Hair Ads
I n CI usive R u nway S h OWsS Pantene's New 'Gold Series' is Accompanied
The SmartGlamour Spring 2016 Show Featured Models of All Shapes and by an Empowering Ad

Sizes
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Wellhess Cocktail TRENDHUNTER

V FIND BETTER IDEAS, FASTER

Superfood cocktails combine flavors of the moment from both worlds

Implications - Cocktails infused with superfood ingredients such as turmeric or charcoal entice consumers looking to indulge without abandoning their health and wellness
goals. Highlighting the potential convergence seemingly oppositional drinking experiences, this shift also demonstrates the desire to enjoy the advantages of two very
different things at the same time.

Healthy Celery Cocktails Health-Oriented Cocktail Menus

This Celery Gimlet Offers a Healthier PRESS Developed "London’s 'Healthiest'
Alternative to Sugary Drinks Cocktail Menu"
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. . Superfood Cocktail Menus Uplifting Turmeric Cocktails
Al CO h OI IC J u ICE Ba rs Exile Bistro's Drink Menu Features Algae and Sandlot's Superfood Cocktail Gets Its Bright

This Juice and Smoothie Bar Switches to Serving Healthy Cocktails at Night Chaga Mushroom Cocktails Color from Turmeric
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Fitcation TRENDHUNTER

V FIND BETTER IDEAS, FASTER

Consumers are battling productivity guilt through fitness-oriented vacations

Implications - Increasingly concerned about their overall health and wellness, consumers no longer look solely for relaxation and indulgence when planning their
vacations, rather, they’re looking for ways to integrate productivity and self-improvement. Fitness-focused retreats are the ideal solution for the consumer looking to dip
their toe into the aspirational healthy lifestyle and feel great about a vacation getaway with friends. This shift is indicative of the way health and wellness is increasingly
being seen as a status symbol.

Luxury Fitness Retreats Jogging Tourism Apps
'The Body Camp' is a Luxury Retreat for The RunGo App Lets Travelers Experience
Health-Conscious Travelers Cities While Getting Fit
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. Group Fitness Tours
Floatl ng U rba n WO rko Ut TO urs This Platform Helps Users Organize
The 'Paris Navigating Gym' Gives a Workout Tour of Paris by the Seine Fitness-Oriented Vacations
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Honest Affordability @HP’:’""M'E,F

Brands are taking a no-frills approach to product pricing

Implications - While premium price points often convey a sense of status to consumers, in-the-know shoppers are being drawn towards no-nonsense brands that promote
top-of-the-line quality at ultra-affordable pricing. Keeping packaging and extras to a minimum, brands are realizing the value of offering high quality products that
compete with the biggest name brands while staying accessible to the masses, strengthening their reputation among consumers as being authentic and honest.

Ultra-Affordable Cosmetic Minimalist Anti-Aging Serums
Collections 'The Ordinary' Skincare Chooses Quality Over

Beauty Pie's 10-Piece Skincare Range is Priced Fancy Packaging

Under $10

Universally Priced CPGs Affordable Infused Facial Shimmers

H O n eStly P rl CEd Jewel ry Brandless Offers Common Household Goods EIf Cosmetics' Facial Whip Comes in a Range of
Starling Jewelry Uses a Direct-to-Consumer Model for Transparent Pricing Priced at $3 Each Flattering Tones
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Lifestyle Novelty TRENDHUNTER

Food brands aim to align themselves with youth culture through novelty products

Implications - Food brands are attempting to embed themselves in youth culture by creating clever branded merchandise that emphasizes the experience of consumption.
Tying into the role of material objects as "props" in the attention economy, this progression highlights the new opportunity for brands to engage consumers through novel,
lifestyle-driven aesthetics in order to cultivate a community of fans.

Scented Donut Chain Candles Ice Cream-Flavored Lip Balms

The Krispe Kreme Candles are Available in Ben & Jerry's is Now Selling Ice Cream Lip
Three Scents Balm with Natural Oils
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' RED LOBSTER

Cheddar-Flavored Lip Balms Burger-Flavored Toothpastes
Fa St FOOd-Sce nted Ca n d Ies Red Lobster Now Offers an Unusual Burger King's Fun Toothpaste Flavor Mimics
This KFC Candle Smells Like Fried Chicken Promotional Makeup Product the Taste of the Whopper
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With its symbolism now preceding it, coffee becomes a canvas for viral fads

Implications - Highlighting the ubiquitous nature of coffee as a symbol of social interaction and much more, the experience of coffee consumption has become a space for
innovation that also provides a unique view into the current cultural collective consciousness at any given moment. This progression demonstrates the new context of
coffee as a gourmet food experience rather than a commodity, a transition that can be observed taking place currently in other adjacent categories such as cannabis.

Blue Matcha Lattes Avocado Latte Cups

This Bright Blue Latte Will Set Your Instagram Truman Cafe's 'Avolatte' is Served in a Real
Feed Apart From the Rest Avocado Half

INTRODUCING ~
, SPARKL.lNCf COLD BREW

e e

Healthy Gothic
Lattes

| —

Citrus-Flavored
Coffee Sodas

Carbonated Cold Brews
Stumptown's Cold Brew Coffee in a Can is

Coffee-Filled Dessert Cones

Japan's Coffee Cones are the Latest Caffeine Craze Boasts a Sparkling Fizz
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Consumers form meaningful connections around local cannabis culture

Implications - Given the nature of consumers in congregating around local brands, many cannabis-focused businesses are becoming community centers as customers
naturally form around emerging institutions. This shift speaks to the desire for experiences that lend themselves to the cultivation of offline connections in order to offset
the effects of the majority of individuals spending so much time online, as well as specifically highlighting the implications of something like cannabis legislation in
disrupting behavioral norms.

Members-Only Cannabis Clubs Cozy Cannabis Retailers

The Privée Social Club is an Exclusive Group Colorado's High West Cannabis Dispensary
for Weed Enthusiasts Resembles an Elegant Residence

Feminist
Cannabis
Communities

he Many Faces of '1],” :

Wiacesolcannobls

Cannabis-Friendl
y Yoga Classes

Inclusive Cannabis Expos

Ca NnNa bis Ch u rCh O rga n izations The lift Cannabis Expo Explores the Different

The International Church of Cannabis Will Be Opening on April 20th Faces Behind the Industry



Gothic Cuisine TRENDHUNTER'

Blackened menu items serve as an antidote to over-the-top rainbow treats

Implications - In a time when consumers of all ages are motivated by the social sharing of everyday experiences, individuals are opting for gothic-looking all-black menu
items that visually entice with the help of ingredients like squid ink, black sesame or coconut ash. In addition to being seen as a reaction to the current cultural obsession
with fantasy-inspired aesthetics that offer a taste of escapism, this progression speaks to the desire to see familiar experiences enhanced with multi-sensory elements that
also boast practical effects such as detoxification.

Instant Black Ramen Noodles Spiced Rum Ice Creams
The Squid Ink Black Seafood Cup Noodles The B'lack Summer Skream' Truck is Serving
Have a Dark Broth Up Pitch Black Ice Cream

5 U Charcoal Pizza
Crusts

Detoxifying
Charcoal
Brownies

Healthy Gothic Lattes
AI I'Bla Ck Ice Crea m Cones This Charcoal Latte From Damson & Co Has a
LA's Little Damage Serves Waffle Cones Made with Charcoal Distinctive Black Color

ﬁ 48,627 Total Clicks
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Services that offer unspecified learning tap into a desire for betterment

Implications - Today's consumer is more conscious than those of the past, and is acutely aware of whether a product or service is conducive to their personal betterment.
Services that provide an opportunity to increase non-specific life skills satiate this need. The lack of specification highlights the idea that consumers are looking to improve

the self for the sake of betterment, not as a means to an end in terms of their career or status.

lnternstreet Summer Training Blog How it works? Courses Contact

Just a few self-driving cars
can cut down on traffic jams.

You don't need a road full
of them to make a difference.

New  Summer Training Bootcamp for College Students

Online Courses With 1-on-1 Mentoring

Learn 1-on-1directly from top industry experts. Master skills
with a project based online curriculum and 1:1 mentoring from
professional mentaors,

DIY Advice Platforms Curiosity-Based Apps
'Skildo' Connects DIYers with Other DIYers to The Curiosity App Spotlights Fun Facts, Articles
Take on Projects and Makes Learning Fun

Browse Courses

Set an ambitious

See Why Mentoring Works? =+
learning goal

. If-Helpi h
One-On-One Mentorlng Platforms ?:e‘IVIHoentF::?ogl\f‘alstCe?'aAcppejsesanAI Coach

'InternStreet' Works on Project-Based Courses to Teach Skills in a Month
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Brands go undercover to allow new products to receive unbiased reviews

Implications - While many may associate having a well-known brand name as a marker of success, the limitations of which become clear as established brands launch
products in a covert nature in order to allow for unbiased first-hand customer experiences. This progression demonstrates the innate cognitive biases associated with
consumer purchasing decisions and the opportunity for brands to avoid "big brand skepticism" in this way.
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Tutorialized Parenthood TRENDHUNTER

Brands bond with young parents through tutorial-style digital marketing

Implications - As Millennials transition into parenthood, brands look to reinstate their ubiquity as household names by speaking to this demographic's parental inclinations
and offering a helping hand. Taking a note from influential online gurus, brands are leveraging digital marketing platforms like YouTube to create tutorial-style videos as
well as empathetic ads in order to connect with parents, especially moms, on a more personal note, positioning themselves as helpful resources. This humanizing
approach serves to form tighter bonds with new parents who need all the help they can get and are looking for brands they can trust.
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Location-based engagement increases consumer interactivity
Implications - With the rise of geo-tagging and GPS-connected applications, location-aware marketing becomes increasingly targeted. Engaging consumers by creating a

more personalized form of brand interaction, location-based sharing taps into the tech-savvy demographic’s desire to connect with their surroundings digitally. This
omnichannel approach to consumer engagement denotes an evolution in how brands are targeting younger demographics.
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Explicit Psychographic ""@'D’Z,U‘!TER

Marketing evolves to accommodate a post demographic approach

Implications - Through the democratization of information in the digital age, consumers are less inclined to be oversimplified and categorized by traditional demographics.
With the rise of individualism and demand for representation, there’s an increasing need for marketers to avoid boxing consumers into demographic segmentations based
on limiting factors like age, gender, economic status, sexuality or race. Though this psychographic approach has been employed internally for some time, it is only now
being integrated explicitly into branding and product.
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Total Commute Embedment

Street-level activations help brands connect with on-foot commuters

~
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Implications - As brands have almost seamlessly intergrated themselves into the commute experience of drivers and those who use public transportation, many are

launching campaigns that help them embed into the daily commute of those who walk to work. This progression speaks to the need to brands to adapt their advertising
efforts to reflect the daily physical and digital spaces occupied by consumers.
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Aesthetics-based urban marketing increases organic consumer engagement

Implications - With no unique wall left un-selfied, brands are shifting their focus to a share-worthy marketing approaches, leveraging the modern consumer’s drive for
self-documentation. While the urban environment has long been a great space to engage consumers organically throughout their daily commute, a more immersive
element is being incorporated through playful visuals and aesthetic backdrops that entice passersby to interact and share. This approach is a low-cost technique that
works particularly well for smaller brands that rely more heavily on word of mouth marketing.
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Regional Narrative TRENDHUNTER

Large and small brands tap into local love by leveraging geo-specific stories

Implications - In an effort to win consumer trust by tapping into a sense of community, large and small brands are leveraging hyper-local products and marketing explicitly
based in familiar narratives to those in the region. This makes for extreme relatability that battles a natural sense of big-brand skepticism.
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Influencer Subscription

Social media personalities and celebs become more accessible through kits
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Implications - Subscription services are a business model that is gaining popularity, due to its ability to invite more customer interaction with the products contained. This
invitation for collaboration is especially beneficial for celebrities and influencers looking to expand accessibility. As well, subscriptions encourage a ritual, as opposed to
simply offering a product, making it an especially appealing business model for modern consumers.
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Insider Elitism

Campaigns and services focused on local knowledge convey authenticity

~
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Implications - For brand-conscious consumers, there is a sense of pride in being the first to find a new brand or service. This sense of pride is diminishing in the
information age due to the availability of information. To maintain a sense of insider elitism, services are tapping into local insider information. This represents a unique

opportunity for brands looking to establish authenticity through camaraderie.
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Consumers engage with GIF-powered platforms for both business and pleasure

Implications - Stretching beyond the use as cultural shorthand online, the GIF format is being wielded by consumers and brands alike to communicate various type of
information with the help of personalization platforms. Given this new functionality in both personal and professional spaces, this shift highlights the ways in which
consumers are open to the re-contextualization of imagery for other purposes.
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Advantageous Subversion TRENDHUNTER
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Celebs spin unflattering memes into alternative revenue streams

Implications - Rather than acknowledging internet jokes made at their own expense outright, several savvy celebrities are spinning such situations by producing licensed

merchandise of their own, a move that above all else, helps them reaffirm their agency. This intriguing shift demonstrates the potential opportunity to convey authenticity
by re-channeling seemingly negative commentary into a moment of humurous self-deprecation between the brand and fans.
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Gen Z wins fair representation by going behind the camera

Implications - The existence of the Media Gap -- the space between representation in mainstream media and the diversity of audience members -- is widely
acknowledged, however, it is expanding beyond who's in front of the camera and into who's behind it. The inclusion of more races, genders, ages, and beyond in the

crafting of stories ensures a 360-degree view of diversity in media that is more authentic and deliberate.
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In the era of 'fake news,' consumers seek out trust-forward alternative outlets
Implications - The Internet has democratized the gathering of information, but it's also granted almost anyone the ability to create content. This creates a lack of trust for

all news sources. For the Millennial generation, there is an extra level of mistrust surrounding large news outlets that can only be alleviated by way of alternative outlets
that lead with accountability.
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DTC Social Good RENDHUNTER

DTC retail brands strengthen the community element through social good

Implications - One of the benefits of the new DTC retail model -- brands that sell their products direct to the consumer as opposed to using a third-party retail site or space
--is that it highlights a sense of community, as well as authenticity. This is being highlighted through connection to social causes. The connection is a natural progression as
entrepreneurial businesses inherently seem more trustworthy to consumers, making DTC involvement in social good seem less like a marketing ploy, and more like

genuine activism.
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Dynamic Capture TRENDHUNTER

Users go beyond standard “filters” to make their photos come alive

Implications - As consumer-generated content continues to reign supreme, a need to refine and personalize content is on the rise. As a result, consumers are turning to
platforms and apps that help bring their photos to life. Using features like holographic apps and custom lenses to add dimension and texture to a photo, these added
features not only offer customization, but they adhere to the standard of modern, multimedia forms of entertainment.
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Al Aesthetic TRENDHUNTER

The world of design implements artificial intelligence

Implications - The intersection of technology and design is complex, as technology can be seen as a way to hinder creativity. The use of Al in this space finds a happy
medium, democratizing creativity and enabling easier methods of self expression. This is especially important to today's aesthetic-obsessed consumer.
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Niche Robotics TRENDHUNTER

Androids are assigned niche, previously human roles in society

Implications - It's no secret that the goal of robotics is to lessen the need for human labor; this concept has reached new heights as robots made specifically to fulfill niche

roles in society are developed. The replacement of humans by robots begins with uncomplicated, yet necessary positions. This speaks to the strengths of the technology
and hints at more futuristic use of robotics.
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Nurture Droid TRENDHUNTER

Increasingly humanized A.l. establishes widespread trust in technology

Implications - In today’s culture of digital migrants raising digital natives, there is not only an increasing reliance on hyperconnectivity, but also a shift towards endearment
and full acceptance of technological presence within the roles of caretakers and safety providers. As artificial intelligence becomes increasingly humanized, we begin to
recognize a spreading of unquestionable trust in technology as part of the home and even as part of the family.
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Invisible Tech TRENDHUNTER

The oversaturation of technology creates a consumer desire for subtlety

Implications - In the early stages of the technology age, when the novelty of connectivity was still intact, consumers sought conspicuous devices as a status symbol. Now
that technology is more prevalent than ever, it no longer carries a sense of novelty or status. This calls for more subtle, undetectable technology. Ultimately, technology is
now omnipresent and connectivity is a consumer expectation, as opposed to a feature.
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Self-Memeing TRENDHUNTER'

The humor of Internet culture becomes customizable to boost shareability

Implications - Memes and gifs are the focal point of humor within Internet culture. What makes them so appealing to the digital consumer, however, is what makes them
so difficult for brands to channel: their authenticity. This authenticity is achieved through extreme relatability and a laissez-faire approach to production; both factors are
furthered with services that allow consumers to create or curate their own self-referencing content.
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Robotic Production TRENDHUNTER'
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Adaptable robotics fulfill a need for ingenuity in the manufacturing process

Implications - As creatively inclined robotics become more commonplace, they are being utilized to take on challenges in manufacturing across industries to produce feats
in construction, fashion and more. Able to work with tricky materials and adapt to different demands and conditions, emerging robot technology is increasingly relied
upon as a resourceful production asset that also acts as a draw for consumers looking for uniquely manufactured products.
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Digitized Bonding TRENDHUNTER

Tech acts as an aid in strengthening relationships instead of a barrier

Implications - Though technology is often considered a barrier to building stronger relationships, it is now acting as an aid to bonding with loved ones. This is particularly
fitting for Generation Z. Despite being seen as a group of "screen addicts" who rarely socialize in face-to-face settings, the youth generation simply uses technology as a
way to enhance and deepen bonds with friends and family. Technology is no longer a solo pastime, but a way to unite modern society.
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P2P Travel TRERHRNTER

Travelers increasingly leverage P2P platforms for the insider experience

Implications - As consumers seek more freedom from their time-crunched schedules, traveling the world is becoming more accessible than ever, especially with the
integration of P2P solutions offering a more intuitive approach to gaining worldly experience. One of the biggest benefits of leveraging the P2P economy, including

peer-facing apps offering detailed insights from locals, is that modern travelers get the insider access they seek, facilitating communal integration rather than going the
surface-level tourist route.
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Virtual Party TRENDHUNTER'

The traditional nightlife experience is enhanced through AR and VR

Implications - Everyday use of augmented and virtual reality technologies has yet to be perfected, especially within a context that seems organic and genuinely enhances
an existing experience. Nightlife is the perfect platform for the growth of this technology as it is already based in escapism and experience. Converging the worlds of
leisure and experiential technology creates a new category of entertainment that goes beyond the tangible.
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STEM Educcasion TRENDHUNTER

Brands create events for STEM novices to learn and play

Implications - Though STEM toys are increasing in popularity, the act of learning something new, even during playtime, can be intimidating. Brands are alleviating the

intimidation factor by creating safe spaces and events for STEM novices to experiment and learn as a community. This adds an element of companionship to a notoriously
technical topic.
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Minimalist Wearable TRENDHUNTER

Wearable tech takes on a more streamlined approach for seamless integration

Implications - As wearable technology becomes more commonplace for everyday consumers, chunky wearables are seeing a sleeker exterior as consumers look for pieces
that suit their aesthetics and lifestyle aspirations. Armed with the knowledge that the future of technology is becoming an extension of the human body, many brands are
opting for thinner and more streamlined designs that can be almost forgotten by the wearer, opening them up to a world of connectivity without the bulk.
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Second-Skin Wearable TRENDHUNTER

V FIND BETTER IDEAS, FASTER
Wearable technology merges with the human body unintrusively

Implications - With the need for constant connectivity inescapable in the modern consumer’s lifestyle, wearable technology is becoming more adaptive to the human
body through flexible adhesives that can be touched, scanned and tracked for an intuitive experience that is quickly becoming second-nature. As we move towards a

future where technology becomes physically integrated into the human body, hesitant consumers are more likely to test out patch wearables that adhere to the skin for a
more connected experience before committing to cyborg-style sub-dermal implants.
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The E-Skin Sensors Can Be Fixed to the Skin L'Oreal Reveals its Tech-Savvy 'My UV' Skin
Like Temporary Tattoos Patch at CES 2016

Touchscreen Temporary Tattoos
Wea ra b I e S ma rt Sta m ps DuoSkin Tattoos Look Like Gold Leaf and
The Wearable Interactive Stamp Platform Offers Numerous Applications Function as Touchscreens
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Extreme polar vacations appeal to values of the Millennial traveler

Implications - Brought on by both fears of impending climate change and the age of competitive travel via social sharing, high-intensity polar travel excursions to both the
Arctic and Antarctica are emerging in a variety of forms. This progression speaks to the expectation of self-betterment through one-of-a-kind travel experiences that
simultaneously offer adrenaline-driven activities that still emphasize a connection to nature.

T -
Remote Nordic Luxury Camps Northerly Safari Lodges
Luxury Action Offers High-End Custom Arctic Watch Offers Adventures 500 Miles
Experiences in Lapland and Finland North of the Arctic Circle

Arctic Cruise Adventures Polar Bear-Watching Cruises

Anta rCtIC Ad ve ntu re Ca m pS Crystal Serenity Offers a Luxurious Mode of Adventure Canada's Baffin Island Trip Goes

'"White Desert' Offers an Authentic Look at Antarctica's Interior Travel to Cold Climates Through Stunning Glaciers
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Travel accommodations swap out bells and whistles for basic amenities and nature

Implications - In the information age, relaxation is as much about omission as it is about adding experience or value. An example of how this is being applied in the travel
industry is through minimalist hotels that swap out tech-enhanced accommodation for basic amenities and the natural beauty of the destination.

Floating Hotel Sleeping Capsules Stilted Swedish Shacks

The Mizukami Hotel at Huis Ten Bosch Puts This Bergaliv Landscape Hotel Building Peers
Guests on the Sea Over Forest Treetops

Cozy Mini Hotel Cabins Mobile Slamping Cabins

The Eight 'Epic Retreats' Cabins are Inspired by
The In-Tenta 'Drop Box' Portable Hotel Suite is Compact Yet Functional Welsh Lore
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