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Yto ans Bac siBnsieTcsl caMbIM LLeHHbIM B
COTpyAHMU4YecTBe C cTpaxoBbIM areHTcTBOM Risk Expert

{208 H0CTE, NOCTORHCTBO, CTaEMASHOCTD, BEinOAHRETE Co0u OBs3aTenECTES

X

OnepatrenocTs pafoTtel coTpyanvKos

Denme m memcsmamns
- A ais

iposapanns
Beicrpora sonnaT
YerrocTs, rpamoTHbIE COTPYAHMKN, COTPYAHMKN XOpOWHe
Yencesdeckoe oTHOWEHNE, AHLHOS NPUHSTHE COTPYAMMKDS

Sce snimosmS0T Cann

geecTeo, JCO-PQCCMCTFOC?B, FOTOBLI OTSETMTE M3 BONPOCHI KauecTear~0,

OPHAMSECKHE MOHTYNSTS LM
Creowenne, sceras obvscrawoT

He #aa0e23107T, me rasawespie
MNowows, nogcepnKa
:"IOH.‘:%OETH. POHAMSHWE HMUSHEHFRIX c:-.‘rcpos
CoTpyareacTeo, MHOro NET COTRYSHMEAEM, XOPOWWe YCNOSHS
Yeepermocs
Crxpeirocrs
F3paHTHA M KEYECTEO SOCTIEXM FPY3S0S, CTPAXOEEIE 3PaHTHA
JmoraT, HanOMMHEOT
Yaobro, sceraa scass c meneamepom

3x rana MBI HET SUIISHHD I 20 SO KT

BxmvaTensrocTe

B rpachuke npeacTaBneHbl OCHOBHbIE
KHOMKW, KOTOpble BaM HeOGX0AMMO
MCnonb3oBaTb Npy Co3aaHum
peKnaMHbIX MaTepuarnos.

Ha cnepgytouiem cnange ykasaHbl Bce
OCTalibHble OTBETbI , KOTOPbIE
Ha3biBasii ONpoLUEeHHbIe KITNEeHTbI
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B I ...
Ha 4yTo BbI o6pau.|,aeTe nnn 06paTM.I1M BHUMaHWe B NnepByro

ouepeab npu pabote ¢ komnanuen Risk Expert (unu
CTpaxoBOM KOMMaHuen)

BoiCTPO padoTaoT, BCe Cuenb C2ICTPO, CKHMYNE HHPOPMALHIO C2ICTPO OTPROOTANN, MMUHMMYM
SEAREHMI, SKOROMHA spemer

A -:
OﬂQNTN!HDCTD. 80 HEDOZ(OAHV")O HHOOPMBUML Cpasy NORYNAND, ONEepaTHENER pagora _ 13
COTDYAMHKOS & OPOPMASHMN SOKYMEHTOS, ONCTRSE BBINAATH K CPOK PRCCMOTREHME
Camw sce zensror I -
MPeACITAZAROT HYMMYID HHPOPMILWT, OOWEHIKE, JOXOINHMEDCTD, CEOSBPEMENHOCTE _ 3

5B rpadhvke npeacTaBneHbl OCHOBHbIE
KHOMKW, KOTOPble BaM HeobXoanMo
MCMNonb30BaTh NPU CO34aHWUN PeKNaMHbIX
mMartepuarnos.

Xopowas uena

XOPOWMA CEDBHE, XODOL HIT MERELSMERT, YOOACTES O03 KAMERTS

KauecTeo o0CnyMBRNMA , XOPOWO BC2 OOBRACHHAM QOCTYNHDIM ASHKOM, 00B3CHIOT 8Ce,

e 5Ha cnepytollem cnange ykasaHbl Bce

OoCTallbHble OTBEThI , KOTOPbIE Ha3bIiBanu

SonswOM 85I0OP CTPAXOELX KOMNAHHI, HET HEOOXOSMMOCTH BoI0MPATS TEX MAH APYTHX XOrSS 5OrlpOLueHHl:Ie KNUeHTbI

BC2 2 OS+0OM BRLWEM NKUe

w

H30eHMOCTY, RONMHDIM COPASOM S8IN0AMROT C2OH OORIATEALCTSR

>

HUSKHI TEPIUS, NPEANO MR NPOLEHT CTPAXOEINHA, NPESNBrBEMEE CTRBKH
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Ha 4yTo Bbl ob6paltaeTe unm odbpaTtunm BHUMaHMe B NepByHO

oyepeAab npu pabote ¢ komnaHuen Risk Expert
(vnu cTpaxoBou komnaHuen)

OuyeHb yoobHo, He nepexmBato No noBoay nx paboTbl

EONHCTBEHHbIE, KTO npeanoxXun ctpaxoBaHne npenanHmmaTeanKoﬁ
0eATeNIbHOCTU

[None3HoCTb Ballen KoMmnaHum
XopoLuune oT3bIBbl

OueHb LUIMPOKUIA CNEKTP YCIyr
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ECTb N1 YTO-TO, YTO BaM He HPaBUTCS B paboTe KOMMNaHUK
Risk Expert (unu B pa6ote cTpaxoBbIX KOMMaHU)

Bce ycrpansaer
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B rpachuke npeacTaBneHbl OCHOBHbIE
pEAKO NOAASPDHMMBSEM CEBASE, M3NO XOHTAKTA C KAMERTOM, 33 Ue :‘ roa - KHOMKMU KOTOpre BaMm HeOGXOHMMO
7

HHPASY He NOSEOHHAM He CNPOCMAMN KaK SeNa, PEAKAS CBRSH, XOTST IHaTh ) MCMNONb30BaTh NPU CO3AaHUN PEKNaMHbIX
WIMEHEHRUR 5 CTPAXOSaHWM, PEAKO HanoMMHaem O cebe
Martepuanos.

Ha cnegytolwiem cnange ykasaHbl Bce
S=iconme Tapudel 1 ocTarbHble OTBETbI , KOTOPbIE Ha3biBanu
ONPOLUEHHbIE KINEHTHI

Lonro wayr cuer daxtypel 1

Mo merswe scaxmux Tepmuros 1
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B I ——————————————
Kakumun kauectBamun nnm xapaktepuctmkamm AOSmKHO

obnapaTtb naeanbHoOe CTPaxoBoOe areHTCTBO, YTO Obl Bbl
ObINM 3auHTepecoBaHbl KYNUTb YCIyry CTpaxoBaHUSA UMEHHO

2 DEANMPOSARME H ONEPATHMBHOCTD 8 padoTe, CoICTRO pewsaTs sonpocs
OQrsie TAPMGEI, XOPOWHE, BHrOANDIS, HEIHEBNAYANsHEIE YCN08HS

SASSMM0CT: M SBCAYMMECULES JOBEpMS

\erHMe, NOJASPNMEANME, SENH CONPOsOSeHMe, BCaraR QABANMK COBLETR, WTOCR! NpM
ANOSOM CAyuDe Db BCEraa Ha MACTE, C2OSSDEMEr 0 ONOsSeWanH

b, ¥TOOL: 8C2 O2U10 KOMYPETHO, CORIBTEALCTER BNNOANSAMCIE 083 CHPNTHIX NOMERTOB

) SPEMRA, WTO Obr 8C2 O8N0 80 BPEMR, 20 SPEMS 280HAM, CPOK 8 Cpos

A, SDINABTE NO CTPENOSSIM CAYNBAM, MCNONSHTEASHOCTS, NEH HACTYNASHMS] CTRANOSOMO
CAY<RS BHMONNATE 0OS3AHOCTH

AN Ly
TORATHEIE AC0TOSOPE, D83 MENKOTD WPHETE
(OMNETERTHOCTS, J0MMHBI G2 T NPCPSCHONBABNM CBOEID 22N
)0bi NPEACCTRBNRNM M OPMBLIAT, YETHO SOHOCHTE MHDOPMBIMID
SDRNHOCTS COTPYSHHYECTEA, NPOIPEUHSR M SOCTYNHER MHOOPMBLR
Sxil MOQXOA K SAMERTY, SONRHs B0t MOSCTROSHS NOA KAHARTS
DCTH, NENOBEACKOS OTROLEHNE, Ha TOSO YT 00RWLARAN, HE 38CTARARDT
Lorxnbl CaMM 2Ce geraTe
ZJoodpocosectHocTs

LWHPONAH CHesTD yeayr

B rpadhuke npeacTaBneHbl OCHOBHbIE
KHOTKW, KOTOpblE BaM HEOGXOAMMO
MCMonb30BaTh MPY CO3AaHUN PeKIaMHbIX
maTepuaros.

Ha cnepytoliem cnange ykasaHbl Bce
OcCTalibHble OTBETbI , KOTOPbIE Ha3biBanu
OonpoLleHHble KINMUEeHTbI
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Kaknmu kauectBaMu UNun xapakTepucTukamm gosmKHO
obOnapaTtb ngeanbHoOe CTPaxoBoOe areHTCTBO, YTO Obl Bbl
ObINM 3auHTepecoBaHbl KYNUTb YCIyry CTpaxoBaHUS UMEHHO

YTtobbl ,IJ,OKyMEHTbI Jenanucb CBOEBPEMEHHO ,D,OJ'I)KHbI ObITb nopAaAaoYHbIMU, BbINOJTHATL CBOU
obs3aTtenbcTBa

HeHaps13unBocTb, paboTtaTh ToNbKo No Aeny GonbLLe SbroT

XOpOLLIO BbIMMAAETb BHELUHE, ObITb FPAaMOTHbIM,

AOOCTYMHO BCe 00bSACHATD YacTble BbinnaThl

Pa6ota 6e3 owwmnbok OTBETCTBEHHOCTb 32 CBOW NPEASI0KEHNS

Ytobbl Mornu yGGE,I/ITb , 3alLUTUTb UHTEPECHI KNMNeHTa Yalle BbIXOOUTL HA CBA3b
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