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We are The Human Data Science Company™

Improvements in
human outcomes by
seeing beyond the o

patient journey science

Human
science

Solutions to help clients’ efforts
bring breakthroughs in science

Insights made possible by
advances in data,
technology and analytics
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Poccunckum cbapmMmpbIHOK B
2017/2018rr..:
cTtabununsauma Ha poHe
Kpu3nca urnu... Haobopor.

[JemngoB Hukonawn,
[eHepanbHbIn MeHeaxep Poccna n CHI




+ TpeHAabl rnob6anbHOro pbiHKa JIieKapCcTB B Onmkanwiem
npowsiomM u byaywiem;

Table of

Contents + TpeHabl pa3BUTUA POCCUMNCKOrO PbIHKA.
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Ona pa3BuBalOWMXCA PbIHKOB HabnrpaeTcsa donbLuas
BapMaTUBHOCTb TPEHOOB, HO o0LWasa TeHAeHUUA — AanbHenwee

CHWXeHue TemnoB pocta Huxe 10%

Top 20 Pa3BuBaroLwWmxca pbIHKOB
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Source: IQVIA Market Prognosis March 2017
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HecMmoTpsa Ha coxpaHeHne AOMUHUPOBaAHUA KUTAaUCKOro pbiHKa cpeau
BPUK, ero tTemnbl pocTta 3aMeTHO 3amMeAansTCcs

AunHamunka passuBaroinxcs poiHKoB (2011-21)
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* Notes: *Pharmerging T3 excluding Turkey

PervoH 2%:‘1(? 'IIQG ngxrc;';3
2016-21

Pharmerg%% 7.5% 7.3%

Russia 11.2% 8.4%

India 12.0% 11.0%

Brazil 12.6% 6.9%

China 12.4% 6.9%

Total 44 89 7.4%

Pharmerging

» Source: IQVIA Market Prognosis March 2017; at ex-manufacturer price levels; Contains Audited & Unaudited data
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Mk BbIBOAA MHHOBAaLUN O3HAMEHOBAJICA 3HAYUTESIbHbIM
nepesBecomMm pa3BuUTbIX PbIHKOB nepei pa3ssnBarOlWLMMUCAH MO
YNCJTY HOBbIX MOJ1€KYI

J1oH4M HOoBbIX Mmonekyn B 2007-11 n 2012-16 nepuopgax*

us 90 138 MEXICO 38
GERMANY 83 107 RUSSIA 30
UK 7 98 BRAZIL 41
JAPAN 52 82 TURKEY 15
ITALY 58 76 INDIA 26
SPAIN 66 75 CHINA 8

CANADA 50 74

Increase in NCE launches

B Decrease in NCE launches

FRANCE 54 71

* Notes: NCE launches between 2007-2016 considered; an NCE is counted for a country if the local launch falls within the same time period as the global launch

« Source: IQVIA MIDAS Q4 2016; *Provisional NCE data used e | Q\/ I /_\ “



I)xeHepuKknsaumsa 0ryin3ka K HaCbILWEeHUIO Ha OONbLUMHCTBE
Pa3BUTbIX PbIHKOB
Share of volume (SU)

0% 20% 40% 60% 80% 100¢
USA 84.7% 101 86.6%

UK 73.0% 26% TEXYD
Germany 69.5% 2. N 71.9%

Korea 67 3% . 468.5%

Top 5 Europe 59 4% ey 65 3%
France 51.3% (O 61.3%
=2010
Australia 58.4% .4 60.1% 'glg% Change

Spain : NIy 57 8%
Japhn 33.5% (LW 52.7% |
Italy 46 4% 33% ECNES

*Japan projected =" = "
Source: IQVIA MIDAS Quantum; Japan Thought Leadership, SU — I QV I /-\



OHkonorus, lnabet, AyToumyHHble 3aboneBaHust — 3TO Hanbonee
ObIiCcTpOpacTyLwme TepaneBTUYECKME rpynnbl Ha Onuxauwwue 5 ner

O6bem npopax* (2021) ° CAGR, 2016-2021
Mnpg., USD,

_________________________________

__—

110

Oncology Diabetes Auto-immune Pain Cardio- Respiratory Antibaotics Mental Health HIV Antivirals All Others
vascular and Vaccines EX-HIV

Source: QuintilesIMS
* Includes 8 developed and 6 emerging countries: U.S., EU5, Japan, Canada, China, Brazil Russia, India, Turkey and Mexico
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+ TpeHabl rnobanbHOro pbiHKa fekapcTB B bnmxaniuem
npoLuriom n dyayuwewm;

Table of

Contents + TpeHAbl pa3BUTUA POCCUUCKOrO pbliHKA.
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KnroyeBble HanpaBrneHUs B POCCUNCKOU PermoHasribHOM Nibrote 4YeTKo
KOppenupyroT ¢ rmodanbHbIMM TPpeHAaMMU

Beaywme rpynnbl N0 CyMMe 3aTpaT B paMKax permoHanbHbIX NporpamMmm, Mnpa. pyo.

2015 Total sales = 49 BLN RUB 2016 Total sales = 55 BLN RUB 1Q 2017 Total sales = 15 BLN RUB

| |
| LO1 - ANTINEOPLASTIC LO1 - ANTINEOPLASTIC LO1 - ANTINEOPLASTIC _ ag
| AGENTS 9,9 AGENTS 12,8 AGENTS o
| |
| |
| L04 - A10 - DRUGS USED IN - 104 A10 - DRUGS USED IN - ag |
| IMMUNO-SUPPRESSANTS - 9.0 DIABETES ! DIABETES o
| |
| |
' o '
| |
| |
| |

A10 - DRUGS USED IN

9.0 L04 - -9,2 L04‘-1,8
DIABETES " IMMUNO-SUPPRESSANTS IMMUNO-SUPPRESSANTS

__________ A16-OTHERALIMENTARY @@ = Al6- OTHER ALIMENTARY TRACT AND _ Al6-OTHERALIMENTARYTRACTAND @
TRACT AND METABOLISM 3.4 METABOLISM PRODUCTS 3.2 METABOLISM PRODUCTS 0.9

PRODUCTS
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In 2016 Russian pharma market grew by 9% in value
retail market headed the improvement, while hospital remained in
negative trend

Total Sales* by Value

2014 2015 2016
PUBLIC (EXCL. DLO AND REIMBURSEMENT/DL
B RreTAL W RLO) [ o
HOSPITAL&AMBULATORY

*Sales in TRD prices — final prices of wholesaler - = I Q V I /—\ n



MecTpbi Makpo-hOH AN POCCUNCKOro pbiHKa rOBOPUT O CTaOMNBLHOCTHU, He
rapaHTUpyroLlen Bo3BpaTta K BbICOKUM TeMnam pocTa

KnrouyeBble nHAeKCbI (NporHo3 Ha 2017)poccumnckon

PocT ueHbl 6appens HecTM co3gan ycrnosusa ons
0300POBMNEHNA CUTYaLMN C HANOJSTHEHNEM
rocoroaxeTa (B OrogxeTte ueHa =$40)

CHuxeHne nudnaumm nomoraet
BbIPOBHATbL NOTpebneHne

YnydlueHue cutyauun ¢ aoxogamum Grooxkera
BeJeT K COoKpalleHuo bromxkeTHoro aeduumra

BBI1 BepHyrncs K pocTy nocrie 2x net CHWKeHUS

[Mpogomnkatolleecsi CHMXeHNE pearibHbIX
pacnonoraemMbiX AOXOA0B OrpaHn4YMBaeT notpebneHune

Ctabununsauma Kypca pyons npuBeTCTBYETCA U
nMnopTepamMmn n aKkcnopTepamu;

BoccTaHoBneHne noTpeb6neHus ToBapoB ANIUTENBHOIO
NONb30BaHWUS; CTAHraHLUMSA Ha PbiHKE NPOAYKTOB NUTaHUS;
CHUXXEHME NPOoAaX Ha pbIHKE oaeXabl.

o
o
4
o
4
o

Source: Ministry of Finance; Economic development; State statistic Committee. - = I Q \/ I /_\ |12

9KOHOMUKMU B HaCTOﬂLIJMl‘/JI MOMEHT
Ha 1°¢ Hosbpa 2017

PeanbHbin
pacnonoraemMmbin
aoxon

LleHa
6appens
HedTH,
>$60

Po3Hun4Has

BrogXxeTHbIN
TOproBnsi

aecpnunt

Kypc pyons




Bbicokue TeMmnbl pocTa 3a NnepBble AEeBATb MecsiLeB
2017 ropga He AOMXHbI OOMaHbLIBATD...

O6wue npogaxn* CTOUMOCTb
mnpa. Py6.

O6wme npopaxm,

CToMMoCcTHOM 0OLEM
HaTtypanbHbI 06bem

YTD'9'16 YTD'9'17 YTD'9'16 YTD'9'17
I PO3HWYHBIN PBIHOK g OHicm7

[ocnuTanbHbIN U ] PR#HROAEMHLHas

AmOynaTopHbIv nbrota

*Sales in TRD prices — final prices of wholesaler ***SU — standard units  **OOP — out-of-pocket

B 2017 rogy PO3HMYHbIN PbIHOK
NpaKkTU4YeCcKn ncuepnan
BO3MOXHOCTU MHPSALMOHHOIO pocTa
N BOCCTAHOBMEHUS NOTpebneHnsa -
pocCT yxe Hmxe +10%;

B NocnutanbHOM n
AMOynaTopHoOM cekTope
3adomkcnpoBaH pa3oBbiv AP dekT
N3MEHEHUS nopsiaKka 3aKyrnok
OTAEeNbHbIX KaTeropun (BakumHbl,
AHTNPETPOBMPYCHbIE,
NPOTMBOTYOEpKyriesHble);

Becb pbIHOK

PernoHanbHas nbrora pacrter 3a
CYET YBEPEHHOIO (PMHAHCNPOBAHUS
MOCKBOCKUX NporpamMm un psiga
pernoHarnbHbIX NporpamMm Mo
opdaHHbIM 3aboneBaHUAM.
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Bonee cunbHbLIN POCT NpoAaXx peuenTypPHbIX NpenapaToB onpeaenseTcs B

nepBylo ovyepenb NPUBEPKEHHOCTbIO NaLNEeHTOB

[Mpy 3TOM BbIPOBHSANUCH TEMIMbI POCTA PEryNMpPyeMoro n Heperynmpyemoro no ueHe cermeHTtoB. OTevyecTBeHHas papma
BCE elle pacTeT bbicTpee, HO yxXe He Tak Kak B 2015-2016r.

Po3HUYHbIe
npopaxu OTC/Rx

Po3HuYHbIe Npoaaxu
XKHBIMN/He XKHBIMN

Po3HU4YHLIE npoaaxu
AL MMnOpTHbIe/ﬂOKa.ﬂbele
~—

Mnpa. pyb., LeHbl AUCT-0B Mnpa. py6., ueHbl AUCTpUBYTOPOB

Mnpga. py6. (LeHbl A1CT-0B)
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YTD'9'16 YTD'9'17 YTD'9'16 YTD'9'17 YTD'9'16 YTD'9'17
oT He- Nmnop
RX JlokanbHble
B N WDxeenn @y o L] _M
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Nons pxxeHepunkoB B po3HUYHOM obopoTe B Poccun B
nocriegHue roabl Bbipocra Ha 4% no 34%

Po3HuU4YHbIE npodaxku

Po3HU4YHLIE npogaxu B pa36MBKe no Tuny NpoAaykKrtoB

Mnpa. py6., B ueHax npou3BoauTens 56
Generi
gyiginal (Non generic)
- Prerigetegorized 45
(1)
prodXStS 7 o
8 37 2
31 3 0
30 % %
9 0
o0
37
%, 36
%
31
33 33 S X -
% % % & .
2013 2014 2015 2016 8M 2017

SOURCE: QuintilesIMS analysis

(1)  Non categorized products include Food Supplements, healing herbs and others R I Q \/ I /\w “



B 2015-2017 rogax gona poCCUUCKNX KOMMAaHNN CTPEMUTESIbHO poCTa
(c 30% B 1oMm nonyroaumn 2015 no 38% B 1om nonyrogumn 2017)

CTpyKTypa npupocTa PO3HUYHOIO PbiHKa B pa3pe3e MHOCTPaHHbIX M OTEYECTBEHHbIX KOMMNaHui B 10M

nonyrogun 2015-1 nonyrogun 2017rr.
Mnpa. py6. B LeHax nponsBoauTens 23 319

B NokanbHble komnanun (1
MexxayHapoaHble komnanum @)

—
L
X
e
<
=
<
=
@)
—

1 non. 2015r 1 non. 2016r. npupocT 1 non. 2017r. npupocT 1 non.

@ 2017r.
SOURCE: QuintilesIMS analysis

(1) Local (Russian-origin) — Russian pharma companies which revenue primarily consists of sales in Russia Market share in yalqe of top-100 ) R ™
2) Multinational (MNC) companies — international pharma companies which revenue primarily consists of sales pharma companies in the total retail —= | Q v I A “

of original/generic drugs sales (in percent)




KntoyeBble TpeHabl hapmbuiHeca B 2016-2018rr.

KnroueBble TpeHAbl OnucaHue

ncyepnaHme pecypca BOCCTaHOBIEHUS NOTpPebneHnsa Npu HU3KOM NHNALNNK;
CHWXXEHME cripoca Ha opurnHanbHble 6peHabl-nnaepsbl kateropun B OTC;
NPOAOSKEeHMNE BbiMbIBaHME [ELLEBOro aCCOPTUMEHTA N3 TOBAPONPOBOASLLEN LIEMOYKE;
COKpalleHne KonnyecTBa NOHYEN;

coxXpaHeHune CTaburbHOro NoToka floH4Ya MHHOBaALUWM B TOCCErMEHTE;

NPOAOSKEHNE U3MEHEHME CTPYKTYPbl 3aKyMNoOK B rocnutasicHOM CEerMeHTe B CBA3U C
cokpalleHuem brogxera.

CHMXxXeHue TeMnoB

POCTa BO BCeX
KaHanax npoaax

PocT npogax
NnoKanbHbIX
npousBoauTeneu

= POCCUNCKNE KOMMAaHMK rnepBble MO POCTY BO BCEX KaHanax; nepBble No Yncry
INTOHYEMWN;

= KOHLIEHTpaLMs ceTel CTUMYNUPYET CTPEMINEHNE K COTPYAHUYECTBY C
NPOV3BOAUTENAMU;

= BO3MOXHOCTb KOHTaKTa C nokynaTensmu B TOYKe Npoaax;

= TOProBbIi MAPKETUHI pacTeT ObICTpee, YeM Apyrne peknamHble BO3MOXHOCTMW.

3Ha4YeHue
B3auMoAeucTBus ¢
CeTAMUN NPOAOIIKNT
pactu

©) QuintilesIMS”

N Source: QuintilesIMS analysis



NMpoucxopswme n 3annaHMpoBaHble PerynaTopHbie U gpyrne namMmeHeHus
oyayT onpeaenaTtb Nnpodunb pbiHKa B bnmxanwine rogbl

CHmXeHne cepbix
CXeM;

[lanbHenwas
KOHcoNuaaunsa ceten

PaclimnpeHune pblHKa
OTC;

ameHeHune
arnTeyHoro pbiHKa

[MepenpolunBka
peuenTypHOro
pbIHKa

MomeHT X ans
OpeHanPOBaHHbIX
NPOAYKTOB

OHnauH
roTtoBoO KaccCbl

UHTepHeT

TOoproBns

,‘\

20177

BBeaeHue

yiyJiyd BO3MELUEHUA

(P
OmONO

i

OTCB
cynepmapkere

i

ANEeKTPOHHbLbIE
Mez 3anucu

=

2018/

19

- [lpo3payHocTb
TOBaponpoBoOAs-
LLiEen CeTu;

- CHwmxKeHune
KOHTpOodhakTa

20187

- PaclwupeHue pbiHKa
OTC;

- [lpobnema anga ant.
ceteu

2017-

- Cneuundomka

- [MlauueHTckne

BbINMNCKWH,

OaHHble Ang
9KOHOMMUKMU
3[paBOOXPaAHEHUS;
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CrnoXXHOCTU POCCUNCKOU IKOHOMMKU onpeaensioT oxXxuaaHue garibHeMwero CHMKeHUs TeMnoB
pocTa rocyaapCTBEHHOro cermeHTa 1 noaaepXKkKy ctabunbHOro pocra po3HUYHOro KaHana

MNMpopxau (Mnpa. py6. pyO., ueHbl Npon3BoanTenNsi)

MpozHo3!

587

Mpoaaxwu no
[CLERELY

SOURCE: QuintilesIMS analysis
(1) 2017-20 as per QuintilesIMS Market prognosis Sep 2017



Sanofi keeps leadership at Russian pharma market
during the last 6 years

Torn-10 kopriopauut rno obbemy rpoodaxk Ha POCCUUCKOM pbiHKe — siHe-ceHm. 20172.

200000006006

O6wume npopaxm,
Mnpga. py6., YTD'9’17

SANOFI

BAYER
HEALTHCARE
TEV

A

JOHNSON &
JOHNSON

TAKED
A

SERVIE
R

PFIZER

SANDO
Y4

OTCPHAR
M

GLAXOSMITHKLINE
Total

Source: QuintilesIMS database (TRD prices)

YoY YTD’9’17-YTD’9’16
MpupocTt npogax, %

Hdons pbiHKa
%, YTD'9'17

37,3

B TOP-10 gomuHupytoT
MYSbTMHAUWOHArbHbIE
Kopnopauuu;

Bcnneck guHamukn y
NMdransepa oObsCHAETCA
N3MeHeHnsaIMU gas
rOC3aKynok;

3amenneHne TeMnoB pocTa
MYnbTUHaLMOHANoB,
OPVEHTUPOBAHHbLIX Ha
PO3HUYHbINA PbIHOK, OCOOEHHO
OTC, npogomnxaeTtcs;

OTC-®apm — TOpMOXKEHNE
nocrne 2x net nuaepcTaa no
Temnam pocta cpegu TOl-10.




Kaknx nameHeHumn B papmbunsHece MOXHO OXuaathb B
onnxauwee Bpema?

* MpoasuxeHue. Sales force reduction — more for originators, less in Though active shaping of
generics, opposite in Russian domestic; Increase of accurate targeting = digital communications

importance; with HCP

e Expansion of domestic pharma. To slow down in OOP due to Further support of local is
exhaustion of possibility to grab the consumption because of cheep c?ns;dtered at~°' ?ntehOf t°°t|3
position. Will be absolute for just went of patent bio molecules in state aimed to sustain the cos
channels: and expenditures

Turns of regulatory flugel
and availability of funding
will remain the key

 Market access. Launches are to be remain at low level, though
unevenly for OTC/RXx; Innovations will keep coming but reduced in
coverage and through limited channels;

* Regulatory. Strong focus on: Mechanics of tenders; Further support

of local production; Price regulation enhancement;
Will force pharma to

e Retail. Ph Chains will accelerate cooperation with suppliers Invest more in trade
marketing in the end

leveraging the bargaining power. =|QVIA mEm



The factors influencing the market now and further on are defined
by economical and financial realty, political motives and...

strong demand for new therapies
IMPACT FOR INNOVATIVE
PHARMA

strong demand in place
lack of access

fast uptake of biosimilars,
disruption of market

position

risks of losses

complicated
communication to market

=|QVIA



