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[ IpakTueckoe mpuMeHEeHNE

* Nlctopnyeckasa cnpaska: Mogenb
Nropst AHcoddba Bnepsble bbina
npeacrtasneHa B 1957 roay B Harvard
Business Review. Ha cerogHALWHMN
MOMEHT MaTpuLa OCTaeTCHa caMbiM
pacnpocTpaHeHHbIM MHCTPYMEHTOB
CcTpaTern4eckoro MeHeQ)KMeHTa angd
onpeneneHusa HanpasneHnn pocTa
busHeca.

- MaTtpuua cnctematnsnpyer
NMELLYHOCA MHPOPMALINIO O PbIHKE U
O TOBape KoMnaHun, noMmoraet
NpaBUIbHO BbIbpaTb HanpaBreHme
pa3BuTNA bsHeca c y4eTom
NMEILLMXCA PECYPCOB U
BO3MOXXHOCTEN NpeanpuaTus.



YHerripe cTpareruu pocra

cTparermsa NnPoOHUKHOBEHUA Ha PbIHOK (market penetration
strategy)

cTparterusa pas3BuTna pbiHKa (market development strategy)

cTpaTervsi passuTusi ToBapa (product deve ont strategy.

cTpaTerus ameepcudukaLll




DJIEMEHTBI MaTpulbl AHCO(da

° PbIHOK, HAa KOTOPOM XeJlaeT qZ)yHKLI,l/IOHI/IpOBaTb KOMMNaHWNA,
° TOBAp, KOTOprI7I NJ1IaHNPYyeET npoaaBaTb KOMMNaHUA.

« CornacHo Teopun AHcodba, napamMeTp, KOTOPbIN BIUAET
Ha BbIOOp nogxoasien crpaTternm pocta — HOBM3Ha
PbIHKa 1K ToBapa 19 KoMnaHuw.

i




2 BUJIa PHIHKOB

CyLLECTBYHOLLNN PbIHOK — O3HAYaeT PbIHOK, HA KOTOPOM KOMMNaHus
y>xe OYHKUMOHMPYET onpeaerieHHoe BPeEMSs, UMEET onpeaesieHHbIN
onbIT paboTbl 1 penyTtauunto. CyLLecTBYOLWMA PbIHOK — 3TO
CyLLECTBYOLIME NOTPEbUTENN — TEKYLLLAs Lenesasa ayantopus
KOMMNaHuK; rpynna niogen, Kotopasi nokynaeT ToBap KOMNaHUN Ha
CErogHsILLHUM MOMEHT U K KOMY aipeCcOBaHbl BCE pPeKiaMHble
coobLleHus.

HoBbIN PbIHOK — O3Ha4YaeT PbIHOK, HA KOTOPOM Y KOMMNaHUN HET
onbiTa paboThbl, HA AAaHHbIN PbIHOK KOMMaHUA XXenaeT BbINTW Ans
pacLMpeHns BO3MOXHOCTEN cBoero bmusHeca. HoBbIN pbIHOK UNK
HOBble NOTPEeOUTENU — Ta rpynna naen, Kotopas cenyac He
NoKyrnaeT ToBap KOMMaHMN No Kakum-rimbo npnynHam:
CYLLIECTBYHOLLMIM TOBapP He NpUBIIEKATESIEH; ayaUTOPUS HE 3HAET O
CyLLleCTBOBaHMKM TOBapa KOMMNaHUM; KOMNaHUA He paccmaTtpueana
OaHHbIN CErMEHT Kak BO3MOXXHbIX NOTpebuTenen cBoero Tosapa m .
.

HoBbiMU PbIHKaMWU MOTYT ABJNATbCA — n0Tpe6|/|Ten|/| HOBbIX
PETMOHOB UJTA FIOTpGGI/ITeJ'II/I TeKywero permoHa, Ho
npeacrasnAarowero gpyrom CerMmeHrT.




2 BHJ1a TOBAPOB

HoBbIV NPOAYKT — TOBAp, KOTOPOIo eLle He
CYLLIECTBYET B aCCOPTUMEHTHOM nopTtdoene
KOMMaHuW, ToBap, KOTOPbIE NaHNpyeTCcH
BbINYCTUTb A5 NPUBIEYEHNSI HOBbIX
noTpebutenen nnn B3amMmeH
CyLLeCTBYlOLLEro ToBapa. HoBbIN TOBap H
NMEET NCTOPUN Npoaax.
CyulecTByHOLWMN MPOAYKT — TOBApP, KO
CYLLIECTBYET B aCCOPTUMEHTHOM MNOp
KOMMaHUM n UMeeT NCTOPUIO Npoaa




