SAO0AHNWA,
KOTOPbIE Bbl
BbINOJIHAETE MO BJ1IOKY

CTPATEI'NA BU3SHECA,
BOPOHKU KOHBEPCUN N
KPIs

y



BHUMAHUE, SAOAHUE

Pa3paboTtanTe cTparermio no cekropam
Onsa UHTEPHET-Mara3nHa CnopTUBHOW

oaexXabl



— (B)ECE))‘?(IE:F BALUErO MHTEPHET-MATA3UHA CMTOPTUBHOW 9 IWENGO

NMOKYNATEADb

)

TPEHADbI PbIHKA

Q!
A\aXh
[—

KOHKYPEHTbI




’ BITOKM E-COMMERCE CTPATEMMU BPEHIA = iWENGO

E-COMMERCE BUSINESS SCHOOL

i 3apaHue: PaspaboTanTte cTpaTternto no cektopam anst UHTEpPHET-MarasnHa CropTMBHOW oaexabl
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