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il DIGITAL AROUND THE WORLD IN 2019

THE ESSENTIAL HEADLUINE DATA YOU NEED TO UNDERSTAND GLOBAL MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION MOBILE USERS USERS MEDIA USERS MEDIA USERS

7.676 5.112 4,388 3.484 3.256

BILLION BILLION BILLION BILLION BILLION
URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

36% 67 % 37 % 45% 42%
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KonvyecTso nonb3oBateneil MHTEPEHETa

KasKIIpIn TeHb ¢ sHBapd 2018 roja B cpemrHeM
OAMH MILLIMOH YEJIOBEK BIIepBble OTKPbhIBAIN
IS ce0s TVIO0AJIBHYIO CeTh, 4 DTO — 11 HOBUYKOB

B CCKYH]ILY.



THE RUSSIAN FEDERATION

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION SUBSCRIPTIONS USERS MEDIA USERS

143.9 248.2 109.6 70.00

MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION: PENETRATION:

75% 172% 76% 49%
e

MOBILE SOCIAL
MEDIA USERS

57.75

MILLION
PENETRATION:

40%
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Bpems oHnanu

e B cpenneM Jronu HaXOAATCA OHJIAUH B TEUEHUE 6 4aCOB U 42
MUHYT KayKJIbIN T1€Hb.

e Poccugne IpoBoIAT B CETU 6 YACOB 29 MUHYT, 3TO Ha 2
MUHYTHI OOJIbIIE TIPONLTIOTOTHEr0 3HAYECHUS.

e (CeronHdg us 6,5 4yacos 00IIIero oHJIanH-BpeMeHH 3 9aca 14
MUHYT CPeIHECTATUCTIYECKIN NHTEPHET-TI0Ib30BaTEIb
IIPOBOIUT ¢ MOOWJIbHBIX TeIe(DOHOB U ILIAHIIETOB.
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SIMILARWEB’S TOP WEBSITES

RANKING OF WEBSITES BY AVERAGE MONTHLY TRAFFIC

WEBSITE

YANDEX.RU
VK.COM
YOUTUBE.COM
MAILRU
GOOGLERU
GOOGLE.COM
OK.RU
NEWS.YANDEX.RU
AVITO.RU

WIKIPEDIA.ORG

CATEGORY

SEARCH
SOCIAL
TV & VIDEO
EMAIL
SEARCH
SEARCH
SOCIAL
NEWS
SHOPPING

REFERENCE

MONTHLY TRAFFIC

2,633,800,000
1,645,000,000
1,466,100,000
1,309,700,000
1,229,500,000
1,112,100,000
776,500,000
293,700,000
288,900,000

250,300,000

TIME PER VISIT

10M 53S$
16M 28S
19M 345
07M 43S
08M 055
07M 29S
12M 27§
03M 195
1TMO01S

04M 01§

PAGES PER VISIT

9.3

22

7.8

6.8

59

6.5

2.7

13.2

29
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ALEXA’S TOP WEBSITES

RANKING OF WEBSITES BY THE NUMBER OF VISITORS AND TOTAL PAGE VIEWS

#  WEBSITE TIME / DAY  PAGES / VISIT #  WEBSITE TIME / DAY  PAGES / VISIT

01 YOUTUBE.COM 08M 475 5.02 1 INSTAGRAM.COM 05M 475 3.86
02  YANDEXRU 06M 355 3.38 12 KINOPOISK.RU 03M 375 3.51
03 VK.COM 10M 045 4.69 13 RAMBLER.RU 05M 255 3.49
04 GOOGLE.COM 07M 425 9.54 14  SBERBANK.RU 07M 445 5.58
05 MAILRU O5M 10§ 342 15 GISMETEO.RU 02M 275 272
06 AVITORU 15M 075 1.03 16 LIVEJOURNALCOM 04M 58S 279
07 OKRU 04M 365 221 17 GOSUSLUGLRU 04M 215 493
08 GOOGLERU 05M 075 7.09 18 FACEBOOK.COM 09M 435 403
09  ALIEXPRESS.COM 12M 558 10.48 19 USERAPI.COM 04M 085S 3.28

10 WIKIPEDIA.ORG 04M 155 3.15 20 DROM.RU 12M 518 1.37

SOURCE: ALEXA LIANUARY 2019). NOTES: TIME / DA RES REPRESENT ALEXA'S ESTUMATE AVERAGE DAILY AMOU? RS SPEY EFOR DAY @‘H . . we
MHEN Th MEASUR MINUTE {0S. ADVISORY: SOME W { THIS RANKING M/ TAIN A INTEN . whd OOtSUIte ore-
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Yro bonbLue Bcero nonynspHo?

Buieo BooO1IE CTAHOBUTCA BCE
00J1ee Ba;KHOU YaCcTbIO HAIllEU
NHTEPHET-KU3HU. KommgaecTBo
3aIIpOCOB CO CJIOBOM «BUJIEOY» B
Google 3a TocaeHUNI TOT,
BO3POC/IO0 Ha 30% — DTOT 3aIIpOC
3aHIMAaeT YeTBEPTOE MECTO
CpeIN BCexX 3alpoCcoB.

[To mannpiM GlobalWebIndex,

K K/IBbIN MeCcAll BUIEO TeIephb
CMOTPAT 92% UHTEPHET-
II0Ib30BaTeIEeN, a 9TO O3HAYAET,
YyTO B HAUYaJIe 2019 roaa doJiee 4
MILLTHAPI0B YeJIOBEK I10 BCEMY
MUPY ABJIAI0TCS
IIOTPEOUTETAMI OHJIAITH-
BUJE€0-KOHTEHTA



[onocoBoit nouck - rnasHblid Tpeua 2019

e [IpuMepHO YETBEPO U3 KAKIBIX JIeCATH I10JIb30BaTe /e
NHTepHeTa NCIOIb3VIOT TOJI0OCOBbIe KOMaHIbI NN
T'OJI0COBOU IIOUCK.



Mopmar uctopuit - ewe oAuH Tped 2019 roaa

e (dopmaTr KOPOTKUX UCTOPUN CTATIU BBOIUTDH BCE
KPYIIHbIE COIMAIbHbBIE CETU, CAMBIM VCIEIITHBIM CTAaJ
HCTarpam.



CouuanbHblie cetu

CperHecTaTUCTUYECKUH OIb30BaTE/b CerOaHSA
3aperuCcTPUPOBAaH II0YTH B JE€BATHU COIIUATBHBIX CETIX, HO
3aX0IUT KAKIBIN MECHIT TaJIeKO HE BO BCE.



MOST ACTIVE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS WHO REPORT USING EACH PLATFORM [SURVEY BASED]

YOUTUBE
VK
WHATSAPP
ODNOKLASSNIK |
VIBER
INSTAGRAM
FACEBOOK
SKYPE
TWITTER
FB MESSE NGER
PINTEREST
SNAPCHAT
LINKEDIN
TWITCH MESSENGER / VOIP
BADOO
WECHAT

. We
e SOURCE: GLOBALWEBINDEX 32 & G3 2 JARES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16-64 Hootsmte ‘s’cl;?:ial

. SOCIALNETWORK




[Toyemy coupnanbHbie Meaua?

3HAYNTEIbHOE KOJINYEeCTBO MOIb30BaTe e
IIOCTOSHHBIN IIPUPOCT

“100poBOJIBLHOE” 0OpallleHne K colIMenmna
IIPUBBIYKA NCIIOIH30BAHNUS

XOPOIINE ITONCKOBbBIE BhIIAUN



Crmacu6o 3a spuManue!



