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IIpuMep peK/IaMbl HAa QHIVIMMCKOM SI3bIKe

MostouHble MPOAYKThI
camble moJ/ie3Hbie B Mupe! He
3psi ropopAar: "'IlenTe gern
MOJIOKO - Oyaere 30poBbIe! "
HOT'YypPThI, TBOPOL, CMeTaHa H
Apyroe, Bce BbI MOXKeTe
yHOIpeOIaTh KaKAbIN Je€Hb.
Kymaa Mo/104HbIe IPOAYKThI
BbI o0ecneunBaere cebe
340pPOBbE Ha BCIO JXH3Hb!
ITomorurte Bamemy
HMMYHHTeETY H cebe.

Dairy products are the
useful in the world! not for
nothing they say: "Drink
milk, children - would be
great!"” yogurt, cottage
cheese, sour cream and
more, all you can eat every
day. Eating dairy products,
you provide a health for a
lifetime! Help your
immunity and myself.



Advertising is another invention of the 20th century. Some people find it
annoying and useless, however, it certainly has its point. Advertising can be
found everywhere nowadays: in newspapers, in magazines and brochures, on
posters, on radio and TV, in Internet, simply everywhere. The main purpose of
advertising is to sell the goods. From the other side, it’s a really effective way to
let the people know about certain products. So it became obvious that businesses
will profit from advertising, which is why we have so much of it. It’s an
interrelated process: the more companies, the more advertisements. Advertising
is not only the means of information, but also of communication. It’s the so-
called interaction between clients and service organizations. First reaction to
advertising in our country was relatively negative, although later it became a
usnal media content. TV ads were the most frustrating type of advertising.
People were really annoyed when their favourite programs and soaps got
constantly interrupted by useless ads. Besides, it seemed that they lasted forever.
Later people got used to it and now it’s a normal thing to watch ads on TV.
Moreover, there is a new type of annual award for the best commercial
advertisement. One good thing about advertising is certainly the globalization.
Today it’s easy to watch different commercials from all over the world and to
understand what goods are produced in certain countries.



Peknama — 370 ernié ogHo u3oopereHue 20-ro Beka. Hekoropble 101 HaXoAT eé
pasapaxaroilei U 6ecrnose3Hol, ofHaK0, OHa, 0e€3yC/TI0BHO, HMeeT CBOH Lie/TH. B Haiim
JAHU peK/iaMa MoKeT ObITh Be3jie: B ra3erax, B XypHa/iax 4 Opoliopax, Ha IyiaKkarax, Ha
Pajiuo U TeleBHAeHUH, B VIHTepHeTe, mpocTo Be3fe. OCHOBHOH 1e/1bI0 PeK/1aMbl
sIB/ISIeT Cs Mpofa)ka ToBapoB. C Ipyrou CTOpPoOHbIL, 3TO AeHCTBUTTbHO 3 (ppeKTUBHBIH
criocof AaTh JIKOASAM 3HAaTh 0 HEKOTOPbIX NPOAYKTaX. TakKuM o6pa3oM, CTa/io 0YeBHIHO,
uTo OM3HeC MOIYyUHUT BBITOAY OT peKlaMbl, I03TOMY Yy HacC eé TakK MHOT0. 9 TO
B3aMMOCBSI3aHHBIN Mpolecc: ueM 00/bIlIe KOMIIaHUM, TeM Oo/bIlie pekiamMmbl. Peknama
SIB/ISIET C1 He TOJIBKO cpeAcTBoM HHGopMaliH, HO U CPeACTBOM CBsA3H. JTO TaK
Ha3bIBaeMoe B3aHMMOJeMCTBUE MeXy KJIHeHTaMH M 0praHH3aliusiMH,
NpegoCcTaB/AsA0IIUMHU yeIyrd. [lepBasi peakiusi Ha pek/aMy B Hallled cTpaHe Obuia
OTHOCHTE/NbHO OT PUIATe&1bHOM, X0THA M03Ke 0OHa CTaJ/l 00BIUHBIM CO/lepKaHHeM Meana
pecypcoB. TeneBH3HoHHas pek/iaMa Obl1a HauOo/Tee pa3o4apoBbIBaO UM BH/I0M
pekamMbl. JIwgen AelcTBUTEIBHO pa3Apakasio, KOrja ux Jrwdumvbie NporpaMmbl U
CepHa/Ikl MOCTOSIHHO MpepbIBaTUCH Oecnosie3HoH pexksiaMol. Kpome Toro, ka3anochk, Uro
OHH JJIMJIUCH BeyHO. [To3xKe /11014 K Hel NPUBBIK/IU, U Telleps 3T0 HOPpMaJibHOe
siB/IeHHEe CMOTpeTb peKjiaMmy 1o TeJaeBU30py. KpoMe T0ro, ecTh HOBbIM THUIl &KErogHoH
IpPeMMH 3a NTy4YLIyH0 KOMMepuecKylo pekiamy. OaHa Xopoliasi CTOpOHa peK/aaMbl,
0e3yc10BHO, 3T0 rodanu3anus. CeroHsi MOXKHO J1erko MOCMOTPeTh pPaxiuuyHbIe
peKjlaMHBbIe PO/IMK CO BCero MUpa 4 NMOHATh, KaKHe TOBapPbl NPOU3BOJATCH B
ornpejeneHHbIX CTPaHaXx.



Marketing

* MapKkeTuHr (npoaaxa,
TOProBsiga Ha PbIHKE) —
yrpasrneHue
co3daHneM ToBapoOB U
ycnyr 1 MexaHmamMmamu
X peanusaunm Kak
eguHOoro
KOMMJIEKCHOIO
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Marketing

Markeling — system of planning, pricing, advancement and
distnbution of deas, the goods and services for satisfaction
of needs, requirements and desires of séparale persons
and the orgamzanons, advertsing is only one of factors of
process of markefng

G

Marketing s used to create the customer, to keep the
customer and to satisty the customer. With the
customer as the focus of ItS actvities, It can be
conciuded that marketing management 15 one of the
major components of business management

PPt4WEB.ru

MapkeTunHr — cuctema
nnaHMpoBaHuS, LeHoobpa3oBaHUs,
NPOABMKEHUA N pacrnpoCcTpaHEHUs
naeun, ToBapos n ycrnyr ang
yOOBMETBOPEHUS NOTPEDHOCTEN,
NOTPEOHOCTEN U XXEenaHum
OTAESbHbIX NUL, U OpraHn3auunm;
peknamMa aBnsieTca nuilb 0 gHUM n3
doakTopOoB npoLecca

MapKkeTuHra. MapKkeTuHr
ncnonb3yeTca Anga co3gaHus
KIMEHTa, yaep>KaHus KnneHTa un
YyOOBMETBOPEHUS

KIMMeHTa. YUnTbIBas, YTO KNUEHT
SIBNSIETCS LEHTPOM €ro
AeATenbHOCTN, MOXHO caenaTthb
BbIBOZ, YTO yrpaBrieHne
MapKETUHIOM SABMNSIETCA OQHUM U3
OCHOBHbIX KOMMNOHEHTOB
ynpasrieHns 6usHecom.



Write out the words on the
topic from the texts, make
up S sentences with these
words!

(Beimmuimre ciaoBa U3
TEKCTOB I10 TEME
«Pekiiama, MapKeTUHI» U
COCTaBBTE S CBOUX
MIPENI0KEHUN C dTUMU
cioBamu!)

[Ipuchuiate HUYETO HE
HY>KHO, Ha CJIEAYIOIIECH
HeAeJIe NpoBeprM!




