
Kazakh Ablai Khan University of International Relations and World Langu
ages

“Hospitality process management”

Performed by Kambar 
A,Bodaukhan A,Zhanbyrbaeva 
A,Kudaibergen A



SHYMKENT GRAND 
HOTEL

The hotel is a combination of traditional Southern Hospitality with an 
updated modern interior. They are ready to please our guests with the 
best personalized service in an atmosphere of comfort, coziness and 
well-being!

The "Shymkent" hotel is located in the very center of the Southern city, 
next to the main cultural and shopping centers, just 15 minutes from the 
airport and 10 minutes from the railway station.



Address: Republic avenue, no. 6A.
Contacts: +7 7252 56 05 60.
Bus stop: Shop Gulzhan
Distance: 600 meters
Bicycle parking: absent
Entrance: from the side of Republic Avenue
Parking: ground parking in front of the hotel with 
50 spaces. Is free. Check-in from the side of 
Republic Avenue.
Cashier: 8 (7252) 567-195
Buffet: absent

Short information



5 reasons to choose Shymkent Grand Hotel

Affordable prices

The staff speaks Russian

Security

Great amenities and 
location for couples

Online booking 
management



Policy regarding the processing and protection of 
personal data "
  This Policy establishes the procedure for the 
processing of personal data of persons,
for which the Hotel "Grand Hotel" (hereinafter - the 
Hotel) provides hotel services.
The processing of personal data of consumers is 
carried out by the Hotel exclusively with
the purpose of providing him with hotel services.
Personal data can be processed for the following 
purposes:
- Hotel room reservation;
- execution and execution of contracts for the 
provision of services for temporary
hotel accommodation

Grand Hotel This Policy states:

- the purposes of personal data processing;

- general principles and rules for the 
processing of personal data;

- classification of personal data and 
personal data subjects;

- the rights and obligations of the 
Subjects of personal data and the Hotel 
for their processing;

- the procedure for organizing the 
processing of personal data.



Strategic development plan of the hotel

For the good work of any enterprise, it is necessary to competently conduct a marketing policy. Nowadays, it is 
important to organize the marketing process in such a way as to always be one step ahead of the competition. Marketing 
is the process of reconciling the capabilities of an organization and the needs of consumers.

The strategic goals of this project are:

❑ ·Profit from rapid sales growth, high quality service and low production costs.

❑ ·The key to the company's success is correct marketing, teamwork of employees, high quality service and competitive 
prices.

❑ Achieve fast rates of profit growth and minimize production costs.

❑ Build a reputation and trust with customers.

The hotel guests will have access to a flexible system of discounts.

Within the framework of this marketing strategy, the assortment, sales, pricing and communication policy of the hotel is 
being developed.





























Analysis of the Grand Hotel 
Shymkent

• The Grand 
Hotel in 
Shymkent was 
built on the 
terms of the 
government

• Hotel owners 
are enjoying 
tax reform. 
Because there 
are low taxes.

• The location of 
the hotel is very 
convenient for 
people.

• Banking 
regulation

• Availability of 
loans

• Prices for oil and 
other raw 
materials

• Online 
booking 
preference

• Development 
of online 
booking sites

• Devaluation of 
national 
currencies

• Deteriorating 
investment 
climate

• Trends in 
society

• Religious 
norms

• The demand 
for cloud 
technology 
is growing.

"On the basics 
of tourism in 
the Republic 
of 
Kazakhstan"




